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INTRODUCTION. Today tourist insurance in Ukraine is in great demand, 

since every year there is a trend towards an increase in the number of people 

travelling abroad. Tourism insurance is a new type of insurance in Ukraine, so the 

study and analysis of the problem of this type of insurance are not perfect and have 

been researched by domestic scientists a little, unlike foreign scientists. The 

insurance in tourism in the Ukrainian market is the issue of the day, because it is 

characterized by low awareness and trust of the population and insufficient 

attention by the public authorities. 

The tourism business is characterized by a variety of risk factors that, on the 

one hand, have a direct impact on tourists and, on the other hand, have effect on 

tourism enterprises. Taking this into consideration, insurance is one of the most 

important conditions for the establishment of an effective safety system in tourism.  

The main purpose of the study is to analyse the current state of the tourism 

insurance market and to identify the features of its functioning. 

RESEARCH METHODS AND MATERIAL. The data from literature 

sources on the characteristics of the tourism insurance market, its problems and 
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prospects were used. The methods of logical generalization, systematization and 

statistical analysis were applied in the work. 

RESULTS OF RESEARCH. Insurance of tourists is carried out in 

accordance with the norms of the Law of Ukraine «On tourism». According to the 

article 16 of the Act, tourist insurance (medical and accident) for tourist travel is 

obligatory and provided by tourist operators on the basis of agreements with 

insurers. 

A tourist trip brings many surprises: a tourist can easily fall victim to a 

catastrophe, a robbery, a sudden illness, due to changing weather and other 

circumstances, may not fulfil their hopes for a quiet rest and so on. Most insurance 

events take place in the countries frequently visited by tourists. For beach holidays 

Ukrainians choose resorts in Egypt, Turkey, Spain, Italy and Greece. In winter they 

prefer ski resorts in Austria, Poland and the Czech Republic. However, Thailand, 

India, South Africa and Cuba remain the world’s most dangerous resorts. These 

countries are characterized by appalling unsanitary conditions, food poisoning, 

infections, viruses, sexually transmitted diseases, high crime rates, predatory 

underwater fauna (rays, sharks and others) and tropical poisonous insects, etc. 

(Dadak, 2019). 

Insurance programs for tourists traveling abroad are a promising activity of 

Ukrainian tourist companies. Insurance in tourism is a system of relations between 

an insurance company and a tourist to protect his life, health and property interests 

in case of insurance events. The main parties in this relationship are insurers 

(insurance companies), insured persons (tour operators and travel agents) and 

tourists who travel abroad.  

The analysis of the travel insurance market shows both positive and negative 

trends. The European Travel Insurance, PZU Ukraine and VUSO are the leading 

insurance companies for tourists. In the first half of 2020 the insurance company 

«European Travel Insurance» paid to tourists 30 964 thousand UAH, PZU Ukraine 

– 25 682,6 thousand UAH and VUSO – 16 404,3 thousand UAH respectively 

(Forinshurer, 2020).   
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The COVID-19 pandemic in 2020 clearly pointed to the already well-known 

problems in the travel insurance market. Rather important problems are (Sharova, 

2018): the inability of representatives of tourism companies to explain to the 

tourist the mechanism of the insurance policy; insufficient level of insurance 

culture of consumers of tourism services, failure to include many risk events in 

insurance policies; inadequate legislative framework and general low development 

of the country’s insurance market, etc. 

The current situation therefore calls for the improvement of insurance in 

tourism. There is a need to raise the level of the population’s insurance culture, 

improve the legal and regulatory framework in the field of insurance and tourism, 

create new types of insurance services and improve existing ones, and train highly 

qualified personnel in the field of tourism and insurance, etc. A transparent and 

accessible position of all stakeholders (insurance companies, tourism firms, 

tourists, public authorities) is a prerequisite for the successful development of 

tourism insurance in the country.  

CONCLUSIONS. Insurance in tourism plays an important role in the 

development of safe travel, but it is still characterized by obstacles to further 

growth. The factors that hinder the development of tourism insurance are the 

population’s ignorance of tourism insurance, its distrust of insurance companies in 

general, the imperfect legislative framework for tourism insurance and a number of 

other problems. 

For several years PZU Ukraine, VUSO, SG TAC, European Travel Insurance 

and KNIAZHA have been the leaders of tourism insurance. These are insurance 

companies that are able to adapt quickly to the changing market and improve their 

insurance products. 

In sum, the issue of insurance coverage for the tourism industry continues to 

be extremely relevant, especially in today’s realities. In fact, minimizing risks in 

tourism is possible only if there is active cooperation between public authorities, 

tourism enterprises and insurance companies. 
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