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[bookmark: _Toc]INTRODUCTION

[bookmark: _headingh.30j0zll]The world has gone through the process of globalization, one that causes increasing of economical, financial, social, cultural, political, market and environmental interdependence among nations, in the last two decades. Business is also inevitably affected by this process of change towards more interdependence. 
The goal of the thesis is to increase the effectiveness of existing marketing strategy with improved marketing tools and of a Dutch company in terms of globalization.
When writing the work, such research methods were used as analysis of literature, Internet sources, statistical data, periodicals, comparison and analogies, a method of collecting primary and secondary information, as well as a generalization of the material studied.
According to the objective there should be considered the next goals:
to estimate effect of globalization on process modern society;
to analyze opportunities and challenges for organizations caused by globalization progress;
to examine the marketing tools in terms of globalization;
to evaluate the advantages and challenges of telemarketing;
to identify pros and cons of e-mail marketing;
to inspect the online marketing and its composition;
to estimate the effect of networking on a company;
to examine the existing marketing tools in BBI;
to elaborate a business formula of success according to mew marketing tools. 
[bookmark: _headingh.1fob9te]The paper consists of sections as follows. It provides an introduction, theoretical basis and hypotheses, as well as overview of researches closely related to this paper’s research, the review on the literature on globalization effects and definition of global marketing with it marketing opportunities and global marketing threats, marketing tools and practical implementation. 
In the second chapter it provides an overview of marketing tools with its definitions and evaluation of their advantages and disadvantages. The research recommendations and conclusions are provided in the last section of the paper.
This thesis has been conducted for an international company called Business Boost International. The unanswered problems of BBI were the main reasons for conducting this thesis. When working within the company during my work placement I was able to see the common mistakes in their marketing plan. 
 The object of this thesis is the transformation of company in terms of globalization. 
The subject of the work is the use of modern marketing tools to increase the effectiveness of the company's marketing activities in terms of globalization. 
With these arguments, it was decided that the main research question for this thesis is: «What is a business model of success in BBI, based on marketing tools in terms of globalization?». After discussing these problems with the management of the company we agreed to develop and improve their existing marketing techniques with a limited budget was the most valuable factor on the scale.
There are 60 pages of work, illustrated by diagrams, figures and drawings. Numerical indicators are tabulated. According to these master thesis the following articles were published: 
[bookmark: _headingh.3znysh7]Chushankova V.S. Economical and marketing aspects of globalization. First-class economic and legal studios: materials of the Scientific and Practical Conference of young scientists (Odessa city, 7.03.2019). Odessa: Fenix, 2019. P. 48-50. 
Chushankova V., Chaikovska M. Characteristics, main opportunities and threats of global marketing. Science, education, culture: digest of articles. International scientific conference dedicated to the 28th anniversary of KSU, Volume Moldova, Comrat, KSU, 2019. P. 11-14.



CONCLUSIONS

 This paper has tried to look into the effectiveness of marketing strategy in BBI. The purpose of this thesis was to solve the current problems of  Business Boost International and answer the research question about “What is a model of success in Business Boost International, based on marketing tools in terms of globalization?” The subject was chosen based on the matters that concerned especially Business Boost International, but it was soon to be noticed that also other companies struggle with the same marketing problem. This thesis was to be then a guideline for all business-to-business marketers.
First, the research provided theoretical basis and hypotheses, as well as overview of globalization effects and definition of global marketing with it marketing opportunities and global marketing threats, marketing tools and practical implementation.
The literature review conducted in the beginning of the project showed that not much research on this specific direct marketing combination has been done earlier. However, there was enough information about the e-mail marketing and telemarketing in separate. It was good to understand the concepts fully and separately before combining them in any way. This helped to form a good research framework that was to be the base for the rest of the research.
Secondly, in our frame of reference the research of this thesis provided information on marketing tools for the business-to-business direct marketing: telemarketing, e-mail marketing, online marketing and its components and networks. 
There are listed pros and cons as well as opinions from both perspectives, as well as the tips and recommendations. Among the advantages for the company are cost effectiveness, increasing of sales, customer retention and good possibility to target, where pros for customer are good service, discounts, no need for initiative and the email can be read when want. 
 Meanwhile, the negative points for company are regulations, the problem that the emails are not opened and the task for making the email interesting. When talking about the challenges for the customer we should consider that the email could be disturbing, have viruses and there no possibility to end e-mail marketing. There are also practical tips for companies who use theses tools with.
The estimation of existing marketing tools in BBI was presented in the third chapter of the thesis, with ranking and analysis of each of them. 
After that, there are listed the recommendations on increasing the effectiveness of marketing strategy and improvement of the existing results. Among them there are tips on conversion rate of telemarketing: new techniques and new approach should be found in order to be used and implemented in the existing approach, suggestions on improvement conversation rate of networks: create the manuals on using LinkedIn, participation in social and business events with a prepared pitch in order to be able to attract new customers or just simply to get new business acquaintance. Proposals on expanding the new markets and exploring the new countries with offices establishment, for example Poland, Canada, USA. 
To sum up, the research provides good guidelines with a business success formula in European countries mixing telemarketing, networks, e-mail marketing, direct marketing, rate of appointments and rate of cultural diversity in their business-to-business marketing. 
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