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BILIUB LIU®POBI3AILIIl HA CTPYKTYPY TA JUHAMIKY
HAIIOHAJBHOI EKOHOMIKHA

Croroani nupoBl TEXHOJOTIT PO3INIAJAIOTH SIK OJUH 3 TOJIOBHUX ApaiBepiB
CTIHKOTO €KOHOMIYHOTO 3POCTaHHS Ta MiABUIICHHS KOHKYPEHTO3IaTHOCTI JEPKaBH.
HeoOxignicTh peanizanii nudporizaiii B YKkpaiHi BU3HAEThCS 1 HA AEPKaBHOMY PiBHI.
[udpora Tpanchopmallist BIULTMBAE€ HA PUHOK TIpalll, TOPTIBJIIO, OCBITY Ta IiIBUIIICHHS
kBami(ikalii, Taly3eBUid PO3BUTOK KOHKYPEHIIli, 1HHOBAIlli B YMpaBIiHHI, 3aXHUCT
CIO’KMBAYiB, OMOJIATKYBAHHS, OXOPOHY JOBKULISA, a TaKOX PEryIroBaHHsS y cdepi
0e3MeKH, HeIOTOPKAHHOCTI MPUBATHOTO KUTTS 1 3aXUCTY JAHUX.

K10 roBopUTH TPO BIUIMB LMQPOBI3aIii Ha PUHOK mparli, To MuppoBa
€KOHOMIKa HaJlae 6araTo mnepesar AJisi EKOHOMIYHOTO PO3BUTKY KpaiHu. OCTaHH1 pOKH
anpr poOouoi cwid HaWOUIBIIMK caMe Yy unqapOBOMy cekropi. Ilpu 1pomy
3MIHIOIOThCS aKTyaJILHl Ta MOMYJIAPHI BUU Mpalll 1 HABITh MUISIXU nomyKy pobotu. 3
MOMYJISIpU3aIier0  1HQOPMATUBHO-KOMYHIKATUBHUX  TEXHOJIOTIH 3 SBIISETHCS
MOKJIMBICTh TPAIIOBATH BiJJaieHO. 30KpemMa, B TEPIoJl KapaHTHUHY y 3B'S3KYy 3
nanaemie;o COVID-19 4 i3 10 ykpaiHUiB cTalu MOpamoBatd 3 JOMYy. Takox
MOMYJISIPHOCTI Ha0yBalOTh (PIIAHCEPCTBO, 110 HE MPHUKPIIUIIOE JIOAUHY A0 MEBHOTO
Mmicis pobotu [1, c. 3].

OnHi€r0 3 TOJIOBHUX CKJIAT0BUX IU(PPOBI3allii BUCTYIIA€ €IEKTPOHHA KOMEPIIis.
I B Vkpaini onmaitH-Toprisiist a6o E-commerce mocTymoBo cTa€ OCHOBHUM CIIOCOOOM
KYIIBII-TIPOJIaXKy ToBapiB. Hampukian, 1me JeKijbka POKIB TOMY, SIKIIO 1 YyJIH PO
Takui crmoci® TOopriBii, TO Majo AOBIpsIM 1boMy. ChOrogHi TeMnu 3pocTaHHs E-
commerce BpaxawTh: npupicT y 2018 poui crtanoBuB 30% 1 17% y 2019 poi.
[Tocmyru 10 pedi TakoX MOCTYIIOBO MEPEXOSATh B OHJIAWH-PEKUM, 30KpeMa, CTPIMKO
3pOCTAIOTh CEPBICH MOCTaBKH i3Ki. OCOOIMBO TEHIIEHIIIS IO IHOTO CIOCTEPITAETHCS 3
BecHu 2020 poky, KOJM KpaiHa BUHIIUIa HA KapaHTUH Y 3B 53Ky 3 nanaemiero COVID-
19 [2].

Takoxx cnmil BUAUIMTH HACTYyNHUNA TO3UTHBHHUI BIUTUB Ha CTPYKTYpy Ta
TUHAMIKY HaIllOHAJThHOI EKOHOMIKH: E€KOHOMIYHMH Ta CcOIlladbHul e(eKT Bij
BIIPOBAKEHHS TEXHOJOTIH JiJ1s1 O13HECY Ta CYCIIJIbCTBA; MOsSBa HOBUX BUAIB 1 (hopm
BeJICHHS 013HECY, 1110 BIUNIMBAE HA KOHKYPEHTOCIIPOMOKHICTb JTISTIBHOCTI; BITKPUTICTh
€KOHOMIYHMX OTlepalliii Ta 3a0e3neYeHHsI MOKJIMBOCTI iX BIACIIIKOBYBATH; IEPEX1 10
€JICKTPOHHUX JOKYMEHTIB; CHUHXPOHI3alllsl Ta aKyMYJIOBaHHS BEJIMKOI KIJIBKOCTI
JaHUX.

[Topsiz 13 UM, € Baromi HEIOJIKK Ta IPoOJIeMH, K1 BUKJIMKA€E BIPOBAKCHHS
mudpoBoi exoHoMiku. Tak y cdepi 1HPoOpMaIIHHO-KOMYHIKAIIMHUX TEXHOJIOT1H
CIIOCTEPITAEThCS 3MEHIIEHHS KIJTBbKOCTI IMATEHTIB, SKI MIOPIYHO BUIAIOTHCS. Lls
MpPUYMHA TOB’s3aHa OE3MOCEPETHBO 3 PO3BUTKOM IU(GPOBOI EKOHOMIKH, a[Ke
KUTTEBUU MUK TOBApYy CKOPOUYETHCS, a Yac PO3TISAY MATEHTIB 3pocTae. Takox
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MOKEMO CIIOCTEepIraTH MOTIPIICHHS I1HBECTUIIIHOTO KIIMaTy Jid 1HIIHX cdep
TUSJIBHOCTEH, aJPKe OLIBIIICTh KOIITIB TEMep BIAXOAUTH IU(POBUM TEXHOJOTISIM.
Takum 4YWHOM, CTpaTeriyHMMHU TMIAXOJaMH OpTaHiB BIaad IS 3MEHIICHHS
HETraTUBHOTO BIUIMBY IU(POBi3allii MaloTh CTaTH 1HOPACTPYKTYPHUN PO3BUTOK Ta
IHCTUTYIIIMHA TIATPUMKA BIIPOBAKEHHS [IUGPPOBUX TEXHOJIOTIH
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