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BCTYII

TemMa JIHrBaJIbHUX MaHINYJSIINA B peKJIaMHOMY JUCKYpCl JOCTipKyBajgach OaraTbMa
BUCHUMH TPOTATOM OCTaHHIX AecATUITh. J[aHa poboTa MpPUCBSYECHA JOCITIHKECHHSIM B
raiy3i JIHTBICTHKH, 1 CTOCYETbCS BXXMBAHHS PI3HOMAHITHUX MaHIMYJISTUBHUX MPUHOMIB
y 3aco0ax MacoBoi iHpopMallii, 30KpeMa y peKJIaMHUX TEKCTaX. AKTYaJbHICTh TEMHU
MOJIATAa€E B TOMY, IO JIHTBaJIbHI MaHIMyJALIl y pEeKIaMHOMY IUCKYpCl BUBYAJIM TaKi
Bueni sk [.[. TMomermos, O.0. CeniBanosa, ®.C. Bauesnu, 1.A. CrepHiH Ta iH, ane
3BaKalO4M Ha Te, 1110 BUHUKAIOTh HOBI 3acO00M MacoBoi iH(opMalrii Ta, BIATOBITHO, HOBI
CrocoOM MaHIIyJIIOBaHHA, BCE IIE 3aJMINAEThCA Oarato martepiairy A JOCIIIKEHHS.

Pexiama € 3aco60M MOKpamieHHs MpoJiaXKiB, TOMY Yy MapKETOJIOTIB, Y MEPILy Yepry,
MIOCTa€ 3aBJAHHS BUraJaTH TakKl CTpaTerii po3BUTKY 4Yepe3 pekiaMmy, 100 uuTay
npua0aB ToBap 4yu nociayry. Llei Tunm TekcTy Mae BENMKUU BIUIMB Ha ayJIUTOPIIO, IO
peani3yeThes Yepe3 MaHIMyJSITUBHY KOMYHIKAI[IIO Y PI3HUX BUJIaX CIOBECHOCTI, a came
peKyiami, NUJIOBOMY CHUJIKYBaHHI, mpomarasji. Jjisi 1boro BUKOPHUCTOBYIOTHCS PI3HI
BUIU MIPUXOBAHOTO TICUXOJIOTTYHOTO BILJIUBY.

Birache 11e ¥ 06paHO OCHOBHOIO MTPOOJIEMATHKOIO JAHOTO JIOCIKEHHS, 1110 BU3HAYAE
HOT0 aKTyalbHICTh SIK Yy 3araJIbHONCUXOJIOTTYHOMY, TaK 1y IPUKIAJHOMY aCleKTax .
Memoro oOocnidicennsa € BUSBICHHS OCOOJMBOCTEH JIIHTBAJbHUX MAaHIMYJIAIIA B
pEKJIaMHOMY JTUCKYPCI.

VY BiMOBITHOCTI 10 METH CHOPMYITHOBAHO TaKl 3A60AHHA.

— PO3TJISIHYTH MOHSTTS «JIUCKYpPC» Ta OCHOBHI IiJIX0JIN IO KOTO BUBYEHHS,

—  MpoaHajizyBaTH chenu@diky ra3eTHOTO AWCKYpPCYy Ta BUSIBUTU HOTO OCHOBHI
XapaKTEPUCTUKH;

— PO3IJISIHYTH BUU JIIHTBAJIbHOT MAHIIYJISIIT B pEKIIaMI.

00’ckmom NOCHIIKEHHS € MAHIMYJTIOBaHHS y PEKJIAMHUX JIUCKYpCaXx.
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Ilpeomemom NOCIIDKEHHST € OCHOBHI TNPHUHIIMIIA Ta TEXHIKM JIHTBAJIBLHOTO
MaHIITyJTFOBaHHS B PEKJIAMHOMY JUCKYPCI.

Mamepian oocnidxcenna: nucbMoBi pekiiamHi ctatti 3a 2017-2019 poku (peknama
topriBeiapHOi Mapku «Duracell», «M&M’sy», «Chupa Chups», «Orbit», «Huggies»,
«BMW» Ta iH, B3aTi 3 iHTepHeT-BHIaHb «New York Posty, «Daily Mail», «Morning
Star», «\Voguey).

Cmpykmypa po6omu: poOOTa CKIAAAETHCS 31 BCTYITY, IBOX PO3AUTIB, BHCHOBKY Ta
CIUCKY BHKOpHUCTaHMX Jkepen. [lepmmii po3nin momae 3arajibHy TEOPETUYHY
iHdopmarito o Temi «JIiHrBadbHI OCOOJMBOCTI MAaHIMYJIOBAaHHA B PEKIAMHOMY
TUCKYpCl». Y JApyroMy po3Auii MPakTHUYHO JOCHIIKYIOTHCA TPUKIAIW JIIHTBAIBHUX
MaHimyssid. Ciucok JirepaTypy HapaxoBye 78 HaliMEHYBaHb.

VY po60Ti 0yJI0 BUKOPUCTAHO OMMCOBUI Ta 31CTABHUN METOAH A0CiTKeHHsl. OnICOBU
METOJ1 IOTIOMAarae JOCIIAUTH Ta BAOKPEMUTH JIIHIBaJIbH1 MAHIYJISLIT y PEKJIAMHOMY
JUCKYPCI1 Ta 3a I0MOMOT0I0 I[bOT0 METO/1a MOXHA 3HAXOIUTH CIIUIbHI PUCH TPUKIIA/IIB
MaHIIMyJSIii U1t Kaacugikarii. 31cTaBHUI METOJT JOCIIKEHHS CIIYTY€ ISl BUSIBJICHHS

CIIJIbHUX Ta BIIMIHHUX PUC TIEBHUX BUIB JIHTBICTUYHOI MaHIITYJIAIIIT.
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BUCHOBKMU

Pobora mpucBsiueHa poO3TsAy JIHTBAJBHUX OCOOJMBOCTEM MAaHIMYTIOBAaHHS Y
peKiiaMHOMY TUCKypci. JloCHiPKeHHS MPOBOAWIOCH HA MaTepiaii PeKIaMHUX TEKCTIiB
cydyacHUX kommaHii. ITicis BUBYEHHS TEOPETHYHOTO MaTepialy 3a TeMOIO0 OYB 3po0JieH
MIEBHUH sl BUCHOBKIB.

[ToHATTS «IUCKYpC» € OararorpaHHUM 4Yepe3 Te, 10 BOHO BXKMBAETHCS Y Oaratbox
chepax KUTTA Ta HAyKu. [CHye aBa MiAXOAW 10 HOr0 pPO3yMIHHSA: KOMYHIKaTHBHO-
MOBJIEHHEBUN Ta CTPYKTYPHO-TEKCTOBMH. B paMkax KOMyHIKaTMBHO-MOBJIEHHEBOTO
MIIX0y JUCKYPC BUBUAETHCA SIK MIPOLIEC KOMYHIiKallii, TOOTO BiH BKIIIOYA€ B ce0€ YCHY
MOBY, MOBJICHHEBHI MPOLIEC, KOMYHIKAI[IIO Ta, SIK PE3yJbTAT, (DYHKI[IOHYBAHHS MOBH B
Mpoleci KOMYHIKaIli. ¥ paMKax CTPYKTYpPHO-TEKCTOBOI'O MiAXOAY BUBYEHHS AUCKYpPCY
BiH CHIBBIJIHOCUTBCS 3 TEKCTOM Ta PO3IJISAIAETHCSA SIK IUTICHA TMOCIHIJOBHICTh PEYEHB
OCHOBHMMH  O3HaKaMH Ta3eTHOTO JUCKYpCy €: MacoBIiCTh, TEpUTOpialbHA
HEOOMEXKEHICTh, PpEeryJspHICTh, 1H(GOPMATUBHICT Ta BIACYTHICTh COLIATBHUX
oOMexxeHb. PexiaMHUN NHUCKYpC pO3YMIEThCA SIK TEKCT, 3YMOBJICHUW CHUTYAaIli€lo
PEKJIAMHOTO CHIJIKYyBaHHs. TeKCTH 3aco0iB MacoBoi 1HpopMalii € caMe IJUCKYPCOM,
BOHU 3aBK/IM IMHAMIYHI Ta aKTyajbHl, BOHU CIPUMUMAIOTHCA YYaCHUKaMHU KOMYHIKAIli y
THX MMOI1AX.

Peknama € HEB1I'€MHOI0 YAaCTUHOK) CYYaCHOT'O JKUTTS Ta BUKOPUCTOBYETHCS IJIf
MIPOCYBaHHsI TOBAPIB YU MOCIIYT 3a JOMOMOTO!0 3ac00iB MacoBoi iHpopMmaiiii. Came Tomy
il BAKOPUCTOBYIOTh PEKJIaMOABIII 3317151 TOKPAIICHHS MPOAaXiB.

MaHimyIsTUBHI 03HAKH PEKJIAMHOTO TEKCTY € HACTYITHUMHU:

1. Hu3zbka MOXJIUBICTh PEIUIIIEHTA KPUTUYHO aHAMI3yBaTH 1HGOPMAIIiIO.
2.00MesxeHa cBo00/1a B MPUNUHATTI PILICHHS.

3. BuzHaHHs 3MICTY BIUIMBY MOPAJIbHO MPUHHITHUM.
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4. YHEMOXXJIMBJICHHS BUCIIOBJICHHS BJIaCHOI TOYKH 30py 3 OOKY JIFOAMHHU, sIKa ITi/IIa1a€e
IT1JT BILJIWB.
5. ITouaTkoBa po301KHICTh TOYKH 30pY PEIUITIEHTA 3 TTO3UIIEI0 KOMYHIKaTOpa.
OcHoBHMMH 3acO0aMU JTIHTBAIBPHOI MAaHIMYJIAIIT B TEKCTaX €: HOMiHaJi3aIlii,
HEBHU3HAYCHI JII€CTIOBA, MPOMYIIEHAa YMOBA, YATAHHS TyMOK, MinToH-MOAeI,

epiKCOHiBCLKI/Iﬁ I‘iHHO?), BILIMB 3BYKOCIIOJIYYCHb, YHUKHCHHS HCTATUBHUX YaCTHHOK.
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SUMMARY

The work is dedicated to the consideration of linguistic features of manipulation in
advertising discourse. Advertising is a means of improving sales, so marketers, first of
all, have the task of inventing such development strategies through advertising so that
the reader buys a product or service. This type of text has a great impact on the
audience, which is realized through manipulative communication in various types of
literature, namely advertising, business communication, propaganda. Various types of
hidden psychological influence are used for this. The object of research is manipulation
in advertising discourses. The subject of the study is the basic principles and techniques
of linguistic manipulation in advertising discourse. The aim of the study is to identify
the peculiarities of linguistic manipulations in advertising discourse. Research
material: written advertising articles for the years 2017-2019 taken from online
publications «New York Post» , «Daily Mail», «Morning Star.

Actually, this is chosen as the main problem of this study, which determines its
relevance both in general psychological and in applied aspects. The research was
conducted on the material of advertising texts of modern companies. After studying the
theoretical material on the topic, a number of conclusions were drawn.
The concept of "discourse" is multifaceted due to the fact that it is used in many spheres
of life and science. There are two approaches to its understanding: communicative-
speech and structural-textual. Within the framework of the communicative-speech
approach, discourse is studied as a communication process, therefore, it includes spoken
language, the speech process, communication and, as a result, the functioning of
language in the communication process. Within the framework of the structural-textual
approach to the study of discourse, it is correlated with the text and considered as a

complete sequence of sentences.
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The main features of newspaper discourse are: mass, territorial unlimitedness,
regularity, informativeness and absence of social restrictions.

Advertising is an integral part of modern life and is used to promote goods or
services using mass media. That is why it is used by advertisers to improve sales.
Manipulative signs of advertising text are as follows:

1. Low ability of the recipient to critically analyze information.

2. Limited freedom in decision-making.

3. Recognition of the content of influence as morally acceptable.

4. Impossibility of expressing one's own point of view on the part of the person
who falls under the influence.

5. Initial disagreement between the recipient's point of view and the
communicator's position.
The main means of linguistic manipulation in texts are: nominalization, indefinite verbs,
omitted conditional, mind reading, Milton models, Eriksonian hypnosis, influence of

sound combinations, avoidance of negative particles.



