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3MICT

3MICT HABUAJIBHOT AUCHMATIIIHI ..o
TUIAHU ITIPAKTUYHUX 3AHATD, 3ABJIAHHS /151 CAMOCTIHHOI
POBOTH 3/I0BYBAUIB TA METOJANYHI PEKOMEH/IALII{

JIO BUBUEHHS OKPEMUX TEM ....oooieeeee oo,

[IUTAHHS J1O 3AJIIKY TA ICITUTY
3 HABUAJIBHOI JUCIHUTIIIIIHU ..o

METOJANYHI PEKOMEHJJALIIL 1J11 BUKOHAHHS
CAMOCTIMHUX 3BABJIAHD ...

KPUTEPII OLIIHIOBAHHS TA PO3IOJAUIBAJIB ..........ceviveiieannd

CIIMCOK PEKOMEHIOBAHUX ..ot



BCTYII

«IlHo3eMHa MoBa (3a mpod)eciiHUM CHPSIMYBaHHSIM)» € OOOB’SI3KOBOIO
HaBYAJIHHOIO IUCIMILIIHOIO.

Mema nasuanvhoi oucyuniinu: GopMyBaHHS y 3100yBaviB BUIIOI OCBITH
KOMYHIKQTUBHOI KOMIIETEHTHOCTI, HEOOXIIHOI i1 BJOCKOHAJICHHI HAaBUYOK
J1I0BOT KOMYHIKalii Ta BOJIOAIHHI mpodeciiiHoo nekcukor. [IpomoHoBana
HaBUYajbHA AWCIUIUTIHA, OKPIM YJAOCKOHAJIEHHS Ha0yTHX HABHYOK JUTOBOT
KOMYHIKallli, CHOpsSMOBaHa Ha OINaHyBaHHSA MpodeciiiHol  JEKCHKH, il
BUKOPUCTAaHHSI MpPU YWTAHHI AaBTEHTUYHUX TEKCTIB, ay/ll0OBaHHI, YCHOMY
CIUJIKYBaHHI, a TaKOX TPH CTBOPCHHI BJIACHUX TEKCTIB akKaJeMidyHOI Ta
npodeciiHOT CIPSMOBAHOCTI y Tany3i €eKOHOMIKH.

Bueuenna nasuanvnoi Oucyuniinu  CRPAMOBAHO HA OO0CACHEHHA
HacmynHux 3a60any:  (popMyBaTH y 37100yBayiB BHINOi OCBITH 3arajbHl Ta
crenlagbHl KOMIETEHIIll, CIPUATH (POPMYBaHHIO BIJINOBIJAIBLHOCTI O BJIACHOI
OCBITH Ta HaBYaHHS, a TAKOXX J0O KPUTUYHOTO OCMUCIICHHS PE3yJIbTATIB; CIPUATU
PO3BUTKY OCOOMCTOI MOTHBaIlli 3/7100yBadiB BHIINOi OCBITH, aBTOHOMHOCTI Yy
HaBYaHHI; 3MIIHIOBAaTH BIIEBHEHICTh 3700yBayiB K KOPHUCTYBauiB 1HO3EMHOI
MOBH; CHOPHUSTH CTAHOBJICHHIO KPUTHYHOTO CAMOYCBIIOMJICHHS Ta BMIHHS
€()EeKTUBHO CIUIKYBATHCS Yy PI3HUX 00CTaBUHAX; BUBYATH YCHE )KMBE MOBJICHHS 3
OrjsiAly Ha Moro (yHKIIOHAJbHI Ta CUTYaTUBHI MOBJICHHEBI PHUCH; BHBYATU
(yHKL10HAJTBHO-TIParMaTU4H1 PUCHU Ta CTPYKTYpPY HUCBMOBHUX TEKCTIB PI3HOI
CIIPSIMOBAHOCTI; HaJaBaTH 3100yBavyaM BUIIOT OCBITH YUCIICHHI MOKJIMBOCTI JJISI
KOMYHIKaTUBHOI MOBJIEHHEBOI TMEPCOHATI30BaHO1 MPAKTHUKW; (OPMYBATH Yy
3100yBayiB KOMyHIKQaTUBHI MOBJICHHEBI KOMITCTEHIII1 U1l 3a0€31eUeHHS IXHBOTO
e(eKTUBHOTO CIUIKYBaHHS B akajeMidyHoMy, mpodeciiHoMy Ta Oi3Hec
cepeoBUIII.

Mixkaucuumiainapui  3B’sa3kum:  bizHec 1mpaBo, JloroBipHe mpaso,
MixnapoaHa ekoHomika, [linnpueMcTBO Ta 613HEC KYIbTYypa.

IIpeaMeToM BHBYEHHSI € CYKYIHICTh MOBHHUX Ta MOBJICHHEBUX 3HaHb,
HAaBUYOK Ta YMiHb, HEOOXITHUX JUIsl POPMyBaHHS 1HIIOMOBHOI KOMYHIKaTUBHOT
KOMIIETEHTHOCTI y COIIOKYJIBTYPHIN Ta nmpodeciiiniii cepax..

Y pe3yabTaTi BUBYCHHS IMCUMILIIHM 3100yBa4 BUIIOI OCBiTH IIOBMHEH:
3HATH:

— 0COOJIMBOCTI CIIJIKYBaHHS MHUCbMOBOIO Ta YCHOIO (hOPMOI0;
— (paxoBy TEpPMIHOJIOTIIO, sIKa BUKOPUCTOBYETHCS B EKOHOMIIII Ta O13HECI;

JIEKCUYHI OCOOJIMBOCTI AHMIMCHKOTO JIUJIOBOTO MOBJICHHSI JUIsl CIUIKYBaHHS 3
€KCIIepTaMU 3 1HIIKX Taly3ed eKOHOMIYHOI JISITbHOCTI;

— OCHOBHU 013HEC-aHTIIMChKOT Ta BMIHHS CKJIaJaTH PI3HOMAaHITHI JOKYMEHTH, TaKi K
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JUCTH, TIPE3EHTAIli]l Ta 3BITH;

JIEKCUYH1 0COOJIMBOCTI MpE3eHTallll JaHUX aHTJ1HCHKOI0 MOBOIO;

3arajibHi MpaBujia Ta HOPMH J1JIOBOI KOMYHIKAIIil y colllaIbHUX Mepekax Ta odici.
BMiTH:

BCTAHOBJIIOBATH 1 MIATPUMYBATH KOMYHIKAI[1}0 BAKOPUCTOBYIOYH MOBJICHHEBI BMIHHSI,
HABHWYKH 1 CTpaTerii BIAMOBIAHO 10 KOHKPETHOT CUTYaIlli;

YUTaTH, PO3YMITH Ta aHAJI3yBaTh TEKCTH 3 €KOHOMIYHOI TEeMaTHUKW aHTIIHCHKOIO
MOBOIO;

BUKOPHCTOBYBaTH MOBHI 3aCO0M ISl ONMKCY Ta aHai3y €KOHOMIYHHX MPOIECIB Ta
SIBUILI;

roTyBaTH IyOJIIYHI BUCTYIHM 3 3aCTOCYBaHHSM BIJIOBIJIHUX 3ac001B BepOAIbHOI Ta
HeBepOaIbHOI KOMYHIKAILi.

3MICT HABYAJIbHOI JUCHMILIITHA

3micToBuii Moxy.ab 1. Socializing in professional environment

Tema 1: Career choice. Transferrable skills. Networking. Networking and transferrable
skills as an essential aspect of career choice. Use of Present and Past tenses to talk
about skills and experiences.

PO3BUTOK KOMYHIKallIHUX HAaBUYOK y KOHTEKCTI MOOYJOBHM OCOOHMCTOrO Ta
npodeciitHoro mpodino. Bukopucranus uaci (Present ta Past tenses), y posmosii
PO CBIM JOCBIJI Ta HAaBHUYKH € Ba)KJIHUBOK CKJIAJ0BOIO B3aeMOJIi B mpodeciiHoMy
OTOUYCHHI: BIAMOBIAI HA MPOIO3MINi, MpoIec 3HAWOMCTBA 3 HOBHUMH JIFOJbMH,
CTBOPEHHsI 1 BEJICHHSI KOPOTKUX PO3MOB. BiITBOpIOBaHHS CUTyaIlliil 3 Kojeramu abo
CIIBPO3MOBHUKaMU Ha NpodeciitHuX 3axoaax.

Tema 2: Business sector. Market segment in which a company operates. Sector and
industries. Invest your money. Factors to consider when investing include risk
tolerance, investment goals, and market trends. Use of Future tenses to talk about
forecast and prediction.

OnaHyBaHHS TEpPMIHOJIOTIi, TOB’A3aHOi 3 I1HBECTYBAaHHSM Ta CETMEHTAIIEI0
puHKy. Bukopucranns Future tenses y nporao3yBaHH1 MaliOyTHIX MOII.

Tema 3. Projects. Large scale projects. Understanding project priorities. ldentifying
and prioritizing the key objectives and outcomes of a project. Use of imperative
sentences to encourage for action or give instruction.



CTpykTypa CIOHYKaJbHUX pPEUYEHBb, OCOOJMBOCTI BXXHBAHHS B JILIOBOMY
cnuikyBaHH1. Oma”HyBaHHS TEPMIHOJIOT11, TTOB’A3aH01 3 MPOEKTHOO JisSJIbHICTIO.
Tema 4: Global markets. Markets that extend beyond national borders and involve the
exchange of goods, services, and capital between countries. Key factors for global
business. Use of passive voice.

Po3BUTOK KOMYyHIKAI[IHHUX HABUYOK Ta CIIOCOOIB CHIJIKYBaHHS OHJIAMH 1 odiaiiH
B yMoBax rnoOamizamii puHky. OnaHyBaHHS TEPMIHOJIOTII, MOB’s3aHOI 3 OOMIHOM
ToBapamu Ta mociyramu. Oco0auBOCTI B)kuBaHHS Passive voice.

Tema 5: Workplace culture. Elements of corporate culture. Company policy. Building
relationship and trust. Use of linking words and concessive clause.

OnanyBaHHS TEpPMIHOJIOTII, TIOB’SI3aHOI 3 KOPIIOPATHBHOIO  KYJIBTYPOIO.
Oco0MBOCTI BXXKMBaHHSI YMOBHUX peueHb. OCOOIMBOCTI BXKUBAHHS CI1B-3B’ 30K MIPU
HaJaH1 J0JaTKOBOI 1H(OpMaIii, HOPIBHIHI, IPOTUCTABIEHHI, TOCIIIOBHOCTI MO/III.

3micToBuii Moxyanb 2. Workspace and technological innovations

Tema 1. Technological innovations. Managing information. Describing features and
benefits. Managing information is an important aspect of technological innovation as
it involves collecting, storing, processing, and sharing data to support decision-making
and drive business outcomes. Use of comparative and superlative forms of adjectives
and adverbs.

OnaHyBaHHSI TEpPMIHOJIOTIi, TIOB’A3aHOI 3 1HHOBAI[IMHUMU TEXHOJIOTISIMHU.
Oco06MBOCTI BXXKMBAHHS BUIIOTO T4 HAMBUIIIOTO CTYMEHS MOPIBHSIHHS MPUKMETHHUKIB
JUI HaJaHHS XapaKTepPUCTHUK Ta IepeBar.

Tema 2. Entrepreneurs. Doable crowdfunding. Doable crowdfunding can be a valuable
tool for entrepreneurs looking to raise capital for their business ventures. Use of modal
verbs.

OnaHyBaHHS TEPMIHOJIOTI, TMOB’SI3aHOI 3 MIANPUEMHHUIIBKOIO iSUTBHICTIO.
Oco0nuBOCTI B)KMBAHHS MOJAJIBLHMX JIIECIIIB, BHCJIOBIIOBAHHSA, SKI JOIOMAararoTh
00roBOPIOBATH IIJIaHU OCOOJMBHX IMOJ1M Ta HAaJaBaTH 1HCTPYKIIIT I X BUKOHAHHSI.

Tema 3. Performance and rewards. Rewarding performance. Moving up in a company.
How to develop the rewarding culture. Reported speech and reported verbs.

OnaHyBaHHS TEPMIHOJIOT11, OB’ s13aHOT 3 €(DEKTUBHICTIO pOOOTH Ta 3a0XOYECHHS.
Oco06MBOCTI BXXKUBAHHS JIIE€CIIB JJIA Mepeiadul 4y>Koi MOBH.



Tema 4. Business strategy. PEST analysis. Reporting reasons and results. PEST
analysis is an essential tool in business strategy that helps businesses to analyze the
external factors that can affect their operations and success. Reporting the results of a
PEST analysis can provide valuable insights to a business in terms of identifying
potential opportunities and threats, developing strategies, adapting operations, and
communicating with stakeholders. Use of noun phrase to replace verb phrases.

OnanyBaHHS TEPMIHOJIOTI], TOB’S3aHOI 3 aHATI30M Ta MPE3EHTAIlIE€I0 JTaHUX.
Oco0aMBOCTI BXXUBAHHS CIOBOCIIOIYYECHD 3 IMCHHHUKOM Ta JA1€CIOBOM.

Tema 5. Ethics. Ethical choices. Business ethics. Transparency in business. Use of
formal and written English.

OmnaHyBaHHS TEPMIHOJIOTII, MOB’SI3aHOI 3 JAUIOBUM ETHKETOM Ta IMPO30PICTIO
6131ecy. Oco0auBOCTI ODIIHHOTO MUCEMHOTO CIUIKYBaHHS.

3microBuii Moayan 3. Managing challenges: Finance, Technology, and Time

Tema 1. Finance. Finance and economic crises. Past crashes and crises. Use of
infinitive or -ing form.

OnanyBaHHS TEPMIHOJOrI], TOB’s3aHOI 3 (DIHAHCOBHUMH Ta EKOHOMIYHHMHU
Kkpu3zamu. OcoOIMBOCTI BXKUBAaHHA 1H(IHITUBA Ta TEPYHAIS.

Tema 2. Digital business. Disruptive technology. Second, third or mixed conditionals.

OnaHyBaHHS TEPMIHOJIOT], TOB’A3aHOI 3 U(POBUM O13HECOM Ta TEXHOJIOTISIMHU.
Oco6MBOCTI BXKUBAHHS YMOBHUX PEUYCHb ISl OOTOBOPEHHSI TIMOTETHYHUX CHUTYaIlIN
Ta TXHIX MOYKJIMBUX HACJI1JIKIB.

Tema 3. Time management. Working from home. Dealing with matters of urgency.
Weak forms of past modals.

OnaHyBaHHS TEPMIHOJIOT11, TOB’s3aHOT 3 IJIAHYBAHHSM 4Yacy Ta HEeBIAKIJIATHUMHU
ClIpaBaMHu.
Oco6MBOCTI BXKMBAaHHS CIA0KUX (DOPM MOJIaTbHUX JIIE€CTTIB.

Tema 4. Market research. Types of market research. How market research affects
brands. Participle clause.

OnaHyBaHHSI TEPMIHOJIOTII, TOB’sA3aHOI 3 JOCTIUKEHHAM PUHKY. BiKUBaHHS
TIENPUKMETHUKOBOTO 3BOPOTY SIK CMOCOOY HaJaHHS J0JATKOBOI 1H(opMalii mpo
00'eKTH 91 0COOM.



IJIAHU IPAKTUYHUX 3AHSTD,
3ABJIAHHS 1J151 CAMOCTIMHOI POBOTH 3/10BYBAUIB
TA METOJIJMYHI PEKOMEHJAIIIT 1O BUBYEHHSI OKPEMHUX TEM

3microBuii moayas 1. Socializing in professional environment

Tema 1. Career choice. Transferrable skills. Networking.

MeTtoauyHi pexoMeHaawii 1Jis1 BUBYEHHS MUTAHb TEMH
Jlisi BUBUEHHS JaHOI TEeMH, Hacammepena, 3700yBadyl MalTh IPOAHAI3yBaTH
BiIMIHHOCTI MDK Present ta Past tenses, 3okpema CIIBBIIHECTH OCOOJHUBOCTI
BUKOPHUCTAHHS B MPAKTUYHUX CUTYAIlISX: PO3MOYATH Ta MIATPUMATH KOPOTKY PO3MOBY
3 He3HalomIeMm, HajmaTu iH(opmariro mpo cebe. OmaHyBaTH MOBHI KIIiIIe, IO
BXKMBAIOTHCA Y TMEBHUX CUTYalisX. PO3TIsIHYyTH 0COOMMBOCTI BXXKMBAHHS MUHYJIHUX Ta
TEMEepINIHIX YaciB pO3IMOBIJAl0uM MPO CBIM JTOCBIJ Ta MEBHI MOl Y MUHYJIOMY Ta
aKTyanbHl HaBUYKU. O3HAMOMUTHUCH 13 CTPYKTYPOIO O(ILIAHOIO JIMCTA Ta OMaHyBaTU
MOBHI KJIIIII€, IO B)KUBAIOTHCS Y MPUBITAIBHOMY JIHCTI.

IpakTruHe 3anaTTa 1
Ilumanus ona 062060penns
1. The use of Present and Past tenses.
Common careers in the field of economics.

A

3. How important is networking in today's job market?
IIpakTHYHi 3aBIaHHSA

1. TpenyBanbHI BIIpaBH.

2. OmnaHyBaHHS OCHOBHUX TEMAaTHYHUX TEPMIHIB.

IIpakTHuHe 3aHATTH 2
Ilumanus ons 062060penns
1. How can one develop their transferrable skills?
How can networking help someone in their career?
3. What technics do you know to build rapport?
IIpakTHyHi 3aBIaHHSA
1. TpenyBanbHI BIpaBH.

N

N

OnaHyBaHHS OCHOBHUX TEMATHYHUX TEPMIHIB.
3. Ponwona rpa.



Cuenapiii posib0BOI rpu
Scenario: Career Development Workshop
You're participating in a career development workshop hosted by a renowned
professional development organization. The workshop aims to help individuals
enhance their transferrable skills and understand the significance of networking in
today's job market. You've been assigned the role of a participant eager to learn and
engage in discussions.
Characters:
Alex: The workshop facilitator, an experienced career coach.
Maya: A participant with minimal knowledge about transferrable skills and
networking.
Roman: A seasoned professional who advocates for the power of networking.
Setting:
The workshop takes place in a modern conference room with interactive whiteboards,
comfortable seating, and a warm ambiance, encouraging open discussions and active
participation.

I[IpakTu4yHe 3aHATTA 3

Ilumanus ona 062060penns

1. The use of present and past tenses.

2. What is the structure of formal letter?

3. How important is networking in today's job market?
IIpakTHYHi 3aBIaHHSA

1. OnanyBaHHS OCHOBHHX TEMaTUYHUX TEPMIHIB.

2. Hamucanns nucra.

Tema: IIpencraBineHHs HOBOrO MpaliBHUKA.

Subject: Introduction: New Employee Announcement

Dear [Recipient's Name],

I hope this email finds you well. My name is [Your Name], and | am thrilled to be
joining [Company Name] as the new [Your Position]. As | embark on this exciting
journey, | wanted to take a moment to introduce myself and extend a warm greeting to
all members of our dynamic team.

| bring with me [mention any relevant experience or skills], and | am eager to contribute
my expertise to the collaborative efforts at [Company Name]. | am genuinely
enthusiastic about the opportunity to work with such a talented and driven group of
individuals.



In my previous roles at [Previous Company/Experience], | gained valuable insights
into [mention any relevant industry or field], which | believe will be instrumental in
achieving our goals here at [Company Name].

Beyond work, | am passionate about [personal interests or hobbies]. | firmly believe
that fostering a healthy work-life balance is pivotal in ensuring both personal and
professional growth.

| look forward to meeting each of you and learning more about your roles and
contributions to the company. Please don't hesitate to reach out—I am open to
conversations, collaborations, and exchanging ideas.

Thank you for the warm welcome. | am genuinely excited to be a part of the [Company
Name] team and to contribute to its continued success.

Best regards,

[Your Name]

[Your Contact Information]
[Your Position]

PexomenaoBaHi qxepesna
OcHosna nimepamypa
1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa
1. Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
3. Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

N

Tema 2: Business sector. Sector and industries. Invest your money

MeToauyHi pekoMeHaaNil 1151 BUBYEHHSI MUTAHb TEMHU
Jlns BUBYCHHS J1aHOI TeMHM, Hacamrepena, 3J00yBadi MarOTh OMaHYBaTH OCHOBHI
TeMaTU4YH1 TepMiHH Y cepi Oi3Hecy, Taki K CEKTOp, Tally3b, IHBECTyBaHHS, TOXOH,
pU3UKU TOIIO. PO3ristHyTM 0COOJMBOCTI BXXKHMBaHHS MalOyTHIX daciB IS
NPOTHO3YBaHHA TMONMIA y MaiOyTHboMy. O3HaHOMUTHCH 3 CTPYKTYpOlO Ta
OCOOJIMBOCTSIMM HAllMCaHHS JIMCTIB  MPOXaHHS Mpo JO0JATKOBY 1H(popmarito,
YTOYHEHHS TIEBHUX TMUTaHb, TOIIO. 3aKPIMUTH JEKCUYHUHN Ta rpaMaTUYHUNA MaTepial
3a JIOIIOMOI'OI0 TPEHYBAJIBHHUX BIIPaB. [TigroryBaTuch 10 pPOJILOBOI TpH,
BUKOPUCTOBYIOUM TPEHYBaJdbHI BIIPaBU Ta TEXHIKM AaKTUBHOTO CIIyXaHHS Ta
e(EeKTUBHOTO KEPYBaHHS CUTYaLIEIO.
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N

IIpakTuyHe 3aHATTH 4
Ilumanus onsa 0b62o6openns
Use of Future tenses to talk about forecast and predictions.
What are some different sectors and industries in the business world?
IpakTryHi 3aBIaHHA
TpenyBanbHI BipaBu
OnanyBaHHSI OCHOBHUX TEMAaTUYHUX TEPMIHIB.

IlpakTHuyHe 3aHATTS S
Ilumanus ons 0b62o60penms
Use of Future tenses to talk about forecast and predictions.
What are some different sectors and industries in the business world?
What is the structure of business letter?
IIpakTHyHi 3aBIaHHSA
TpenyBaibHI BOpaBu
Hanucanns nucra

Tema: BuBueHHs 1HBECTUIIIMHMX MOXJIMBOCTEH y PI3HUX CEKTOpax Oi3Hecy Ta

rajxy3six TpOMHUCIOBOCTI.
Subject: Exploring investment opportunities in diverse business sectors and industries.
Action Steps:

A

N

Research and compile a list of potential companies or projects within these sectors.
Analyze their financial reports, growth projections, and market positioning.
Explore opportunities for diversification across sectors to mitigate risks.

Consider seeking expert advice or consultations to refine investment strategies.

IMpakTuyHe 3aHATTA 6
Ilumanus ona 062060penns
What are some key factors to consider when investing in a company?
How can one invest their money in the stock market?
What are the features of formal and informal communication.
IIpakTHyHi 3aBIaHHSA
TpenyBanbHi BipaBu
OnaHyBaHHSI OCHOBHUX TEMAaTUYHUX TEPMIHIB.
PosiboBa rpa.

11



Cuenapiii posib0BOI rpu
Scenario:
You are a project manager leading a team meeting to discuss the development of a new
software product in a rapidly growing tech company. You've prepared a detailed
agenda and want to ensure all team members have the opportunity to share their
insights and updates. However, during the meeting, one team member, repeatedly
interrupts others and dominates the conversation with their ideas. This behavior is
hindering the progress of the meeting and preventing other team members from
contributing.
Characters:
project manager leading a team meeting
colleagues
the team member who interrupts
Set the Scene:
Begin the role play by establishing the context. You're leading a team meeting to
discuss the development of a new software product in a rapidly growing tech company.
Everyone is gathered, and you've started with the agenda.
Interruption Occurs:
As you're discussing a crucial aspect, your colleague starts interrupting frequently,
jumping in with their ideas without letting others speak or finish their thoughts.
Address the Interruption:
Politely interrupt them when they pause and acknowledge their input by saying, "Thank
you for sharing your thought. | appreciate your enthusiasm. However, I'd like to ensure
everyone gets a chance to contribute their ideas. Let's hold off on additional inputs until
we've heard from others."
Redirect the Conversation: Direct the conversation back to the agenda by saying,
"Now, let's move on to the next point on the agenda. Address to one other person, I'd
like to hear your thoughts on this aspect of the launch strategy."
Encourage Participation:
Engage other team members by asking specific individuals for their input and opinions.
Make sure to facilitate a balanced discussion where everyone feels encouraged to share
their ideas.

PexoMeHni0BaHi q:Kepesia
Ocnoena nimepamypa
1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.
Jlooamxkoea nimepamypa
1. Dido N. English for economists. Part I. IBA. 2021. 83 p.
12



Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

No bk whN

Tema 3: Projects. Large scale projects
MeToau4Hi pekoMeHaaNii 1151 BUBYEHHSI MUTAHb TEMHU

JlJisi BUBYEHHsSI JaHOI TE€MH, Hacammepel, 3700yBayl MarOTh OINAaHyBaTU OCHOBHI
TEMaTU4HI TEPMiHH, TOB’sI3aH1 3 TPOEKTHOIO AisUTbHICTIO. [Ipoanani3yiiTe KOHCTPYKIIi1
CIIOHYKaJIbHUX PEUYEHb Ta BHUMOTH JI0 BXKMBAaHHS CHOHYKaJbHUX pEUYeHb y Oi3Hec-
CEpEeOBHUILI ISl MAKCUMAJIBHO €(PEKTUBHOI KOMYHIKAIIIi.

CknaiaHHs JIMCTA-IHCTPYKIIi: MOYHITh 31 CTBOPEHHS 3aroJioBKy abo 3aroyioBKiB, 1100
YITKO BKa3aTH METY 1HCTPYKIIi; BUKOPUCTOBYHTE JIOT1UHY MOCIIIOBHICTh KPOKIB 200
MYHKTIB, SIK1 MOTPIOHO BUKOHATH; TOJIATE MOSICHEHHS, IPUKIIAIH 1, 32 MOXKJIUBICTIO,
UTFOCTpAIliil Js1 KPalioro po3yMiHHS; 3aBEpPUIITh JIUCT 3aKJIMKOM JI0 Jii a00 3amuToM
1010 MOKJIMBUX MUTaHb. 3aKPIUTH MaTepial BUKOHYIOUM KOHTEKCTYaIbHI 3aBIaHHS
Ta BIPABU: CKJIAJAHHS PEYCHb 3 BUKOPUCTAHHIM HOBUX TEPMIiHIB, acolialli TepMIHIB
3 KOHKPETHUMH CUTYalISIMU MPOEKTHOI AisIbHOCTI. [[iAroTyBaTHCH 10 pONIBOBOI I'PH,
BUKOHYIOUM NPHKIAJHI 3aBJAHHS HAa BU3HAYEHHS Ta OOIPYHTYBAHHS IPIOPUTETIB Y
PI3HHX CIIEHAPISX MPOEKTIB.

IpakTuyHe 3auarTs 7

Ilumanns ona 0b62co6opeHnus

1. ldentify three key objectives of a large-scale project and prioritize them from most
to least critical. Explain your rationale.

2. ldentify and prioritize the top three challenges faced when managing large-scale
projects. Suggest actionable strategies to overcome each challenge.

3. Create a set of imperative guidelines for effective project team communication and
collaboration.
IIpakTHuHi 3aBIaHHSA

1. TpenyBanbH1 BpaBu

2. OnaHyBaHHS OCHOBHUX TEMAaTHUYHUX TEPMIHIB.
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IIpakTuyHe 3aHATTH 8

Ilumanus onsa 062060penns

1. How important is clear communication in issuing imperative instructions within a
project?

2. What strategies do you employ to ensure imperative instructions are understood
and acted upon by team members effectively?

3. Can you discuss cultural considerations when using imperative sentences in a
diverse project team?
IIpakTHyHi 3aBIaHHSA

1. TpenyBajbHI BIIPaBH.

no

OnaHyBaHHS OCHOBHUX TEMAaTUIHUX TEPMiHIB.
3. Pomwona rpa.

Cuenapiii posib0OBOI Ipu
Scenario: You and your team are part of a large-scale project management group
tasked with presenting a comprehensive overview of a major project to stakeholders.
The project involves developing a sustainable energy solution for a rapidly growing
urban area. As a team, you've been working diligently on various aspects, including
research, design, budgeting, and implementation plans. The presentation aims to
communicate the project's progress, challenges, and future milestones to key decision-
makers and stakeholders.
Characters:
Team leader
Team member 1
Team member 2
Team member 3
Team leader’s role in the presentation is to delegate responsibilities: assign specific
sections or aspects of the project to each team member based on their expertise and
contribution. Use imperative sentences to clearly delegate tasks and emphasize
accountability.
Team member’s roles are to compile information: gather comprehensive data, visuals,
and statistics that support your team's achievements and plans. Ensure the information
Is cohesive and aligns with the overall project objectives, practice the presentation
multiple times as a team to refine the delivery, address potential questions, and ensure
a smooth transition between different sections, emphasize successful milestones
achieved so far and outline contingency plans or strategies to address any challenges
encountered or anticipated in the future.

14



No ok~ whE

I[pakTuyne 3anarTs 9
Ilumanus onsa 0b62o6openns
What are imperative sentences, and how do they differ from other types of
sentences?
How can imperative sentences be used to delegate tasks effectively within a
project team?
What strategies do you employ to ensure imperative instructions are understood
and acted upon by team members effectively?
IIpakTHyHi 3aBIaHHSA
OHaHyBaHHH OCHOBHUX TEMATHUYHHUX TepMiHiB.
Hanucanus nvcra iHCTpYyKITi.

Tema: [Ipe3enrairist npoekTy.
Subject: Presentation of Large-Scale Project — Instruction
Action Steps:
Identify key project components.
Organize content effectively for the presentation.
Design compelling visuals to enhance understanding.
Allocate time for practice sessions.
Delegate roles within your team for seamless execution.

PexoMeHn10BaHi q:Kepesia
Ocnoena nimepamypa

O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.

132 p.

Jlooamxoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.
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Tema 4: Global markets. Key factors for global business.
Doing market research

MeToau4Hi pekoMeHaaNii 1151 BUBYEHHSI MUTAHb TEMHU
JUis BUBYEHHsI JAaHOI TE€MH, HacaMIlepel, 3100yBaul MalOTh OMNAHYBaTH OCHOBHI
TEMaTU4HI TEPMiHH, MOB’S3aHI 3 OCHOBHHMH MOHATTSAMH 1 aKTOpaMu rIOOATBHUX
puskiB. [IpoanamnizyiiTe akTyaiabHI NPUKIAIN YCHIIIHUX TIOOATbHUX KOMIIaHIM Ta
iXHIX cTpaTerii A 3aTy4eHHs] HOBUX PUHKIB.
CkIiajaHHsl TMCTa-3aMOBJICHHS: MOYHITH 3 BITaHHS W BHPAXCHHS MOISKU 3a JIHCT,
HOIATBEPITh  JCTall Ta YMOBHM 3aMOBJICHHS, BHKaXITh NOOaKaHHS TOAJIbIIOl
CIIBIpaIll Ta J0JIaiiTe KOHTAaKTHY 1HdopmaIlliro. BukopuctoByiite odimiitHuii TOH Ta
npodeciiiny MoBy. [lepexoHaiiTecs, 1110 JIUCT CTPYKTYPOBAHHUM Ta JIETKO YATAETHCSL.
[lepernsapTe MucT Ha mpeaMeT opdorpadiyHuX MOMUIOK Ta JOTIYHOCTI BHUKIIATY.
3akpiniTh MarepiajJ BUKOHYIOUYl KOHTEKCTyajbHI 3aBIaHHS Ta BIPABU: CKJIAJaHHS
peUYeHb 3 BHKOPUCTAHHSAM HOBHX TEPMIHIB, acoulalii TEPMIHIB 3 KOHKPETHHUMH
CUTyallisIMU, $KI PO3BUBAIOTh BMIHHS CHIBIpAIlOBaTH Ta JOCSITaTh CHUIBHOI
aoMoBieHocTl. [lifrotyBaTuch 10 pojabOBOi I'py, BAKOHYIOUN IPUKIIAHI 3aBJaHHs Ha
PO3BUTOK HABUYOK YIpaBIiHHS O€cCiJ0l0, aKTUBHE CIyXaHHS N BUKOPHCTAHHS
BIJINOBIJIHUX TEPMiHIB Ta ¢pa3 y 013HEC-KOHTEKCTI.

IpakTuune 3ansarra 10
Ilumanus ona 062060penns
1. What are some key factors to consider when doing business globally?
How can market research help businesses in global markets?
3. What are some examples of successful global businesses and how did they
succeed?
IIpakTHYHi 3aBIaHHSA

N

1. TpeHyBanbHI BIpPaBH.
2. OmaHyBaHHS OCHOBHUX TEMaTUYHUX TEPMIiHiB.

IpakTuyne 3ansaTTs 11
Ilumanns ona 0b62o6opeHus
1. What is the strategy to build consensus?
How is passive voice employed in effective conversation management?
3. What role does tone play when utilizing passive voice during conversations?
IIpakTHyHi 3aBIaHHSA

N

1. TpeHyBanbHI BIpaBH.

N

OnaHyBaHHS OCHOBHUX TEMAaTUYHHUX TEPMIHIB.
3. Ponwona rpa.
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Cuenapiii posib0BOI rpu
Scenario:
You and your team are part of a multinational corporation expanding its presence into
new global markets. Your company specializes in renewable energy solutions and aims
to introduce its latest innovation—a highly efficient solar panel technology—to
different regions worldwide. The team meeting today is pivotal as you're strategizing
the market entry approach.
Characters:
Team Leader: Responsible for overseeing the entire expansion project.
Market Research Analyst: Conducts in-depth research on various global markets.
Financial Analyst: Provides insights into the financial viability and potential risks of
market entry.
Marketing Specialist: Develops strategies to position the product effectively in diverse
markets.
Legal Advisor: Offers guidance on compliance, regulations, and legal requirements in
different regions.
Discussion Points:
Market Research Findings: The Market Research Analyst presents a comprehensive
report on potential markets—assessing regions based on solar energy consumption
trends, government incentives, regulatory landscapes, and competition analysis. Each
region's market size, growth potential, and consumer behavior regarding renewable
energy are highlighted.
Financial Viability: The Financial Analyst assesses the projected costs, potential
revenue streams, and risks associated with entering specific markets. Discussions
revolve around the investment needed, return on investment timelines, and potential
financial hurdles.
Marketing Strategy: The Marketing Specialist outlines tailored strategies for different
regions considering cultural nuances, communication channels, and consumer
preferences. It includes highlighting the benefits of the solar panels unique to each
market's needs.
Legal and Regulatory Compliance: The Legal Advisor emphasizes the regulatory
frameworks, certification requirements, and any legal barriers to entry in different
regions. They provide guidance on navigating these hurdles effectively.
Risk Mitigation and Contingency Plans: The team collectively discusses potential
risks—currency fluctuations, political instability, or unexpected market behaviors—
and develops contingency plans to mitigate these risks.
Timeline and Action Plan: The Team Leader leads the discussion on setting a timeline
for market entry, allocating responsibilities, and defining milestones to monitor
progress effectively.
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Settings:

During the role play, each team member embodies their respective role, engaging in
discussions, sharing insights, and actively participating in decision-making processes.
The Market Research Analyst presents data-driven insights, the Financial Analyst
provides financial perspectives, the Marketing Specialist offers creative strategies, and
the Legal Advisor ensures compliance and risk assessment.

IpakTuune 3ansarrsa 12
Ilumanus onsa 0b62060penms
How is the passive voice effectively utilized in writing letters confirming orders?
What elements should be included in a letter confirming an order to ensure clarity
and accuracy?
Can you outline the structural components of a formal order confirmation letter
using passive voice?
IIpakTHyHi 3aBIaHHSA
OHaHYBaHH}I OCHOBHUX TEMATHUYHHUX TepMiHiB.
Hamnucanus nucra 3aMOBJICHHS.

Tema: BuBueHHS KIIOUOBHX (PAKTOPIB CBITOBOTO PUHKY [JISl PO3LIMPEHHS

013HEC-MOKIIMBOCTECH.
Subject: Exploring Key Global Market Factors for Enhanced Business Opportunities
Action Steps:

s wnhE

Conducting an in-depth analysis of market trends, consumer behavior, and
emerging opportunities in key global regions.

Collaborating with renowned industry experts to gain valuable insights into the
nuances of diverse markets.

Exploring innovative strategies to adapt and thrive in the ever-evolving global
business ecosystem.

PexoMeH10BaHi q:Kepesia
OcHoena nimepamypa

O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business VVocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.

Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
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6. Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
7. Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 5: Workplace culture

MeTtoauyHi pexoMeHaawii 1Jis1 BUBYEHHS MUTAHb TEMH
Jlis BUBYEHHsSI JAaHOI TEMH, HacaMIiepeln, 3100yBaul MalOTh OMAaHyBaTH OCHOBHI
TEeMaTH4YHI TEPMiHU, TIOB’s3aHI 3 POOOYOI0 KyJbTypOI Ta 1i eJIeMEHTaMH.
OsHaifomMTecs 3 OJITUKOIO KOMITaH1i Ta MPUKJIaJaMyd poOOTH 3 TOOYTOBU BITHOCHH 1
JOBIpH B O13HEC-CEPETOBHIILII.
CkJ1aiaHHs TUCTA-NPOTNO3UILT: BUKOPUCTOBYWUTE 3HAHHSA PO KOPIIOPATUBHY KYJIbTYPY
JUISL CTBOPEHHS TMPONO3MINT 1T KOMIIaHIT IMIOAO TOKpalleHHs abo peamizaii
KOHKPETHOI i7Iel, JOTpUMYHTECS CTPYKTYpH TPOMO3MIII Ta BUKOPHCTOBYHTE
CHOJIYYHHKH JIJIS 3B'A3KY MIXK 11€5IMH, BUKOPUCTOBYWTE OPILIAHNN TOH Ta PO eciiiHy
MOBY, IEPEKOHANUTECH, 10 JTUCT CTPYKTYPOBAHUN Ta JIETKO YUTAETHCA.
3akpinuT MaTepiajd BUKOHYIOYM KOHTEKCTyallbHI 3aBJaHHS Ta BIPABU: CKJIAJaHHS
peUYeHb 3 BHUKOPUCTAHHAM HOBHX TEPMIHIB, acolliaiii TepMiHIB 3 KOHKPETHUMH
CUTyallisIMH, SIKI pPO3BMBAIOTh BMIHHS TI€HEpyBaTH 11€i Ta MEpPEKOHYBATU
CHIBpO3MOBHUKA. [[iIr0TyBaTUCh 10 POJIBOBOI I'PU, BUKOHYIOUH MPUKIIAIHI 3aBJaHHS
Ha PO3BUTOK HABUYOK YIPaBIiHHS 0€Ci/IOl0, aKTUBHE CIyXaHHS I BUKOPUCTaHHS
BIJINOBIJIHUX TEPMIHIB Ta (pa3 y 013HEC-KOHTEKCTI.

IpakTuune 3ansarra 13

Ilumanns ona 0b62co6opeHnus

1. What are the key elements that define a company's workplace culture, and how do
they contribute to its overall success?

2. How do established company policies impact workplace culture, and can they
sometimes hinder innovation despite aiming to maintain order?

3. Explain the importance of using linking words to connect ideas in business
communication.
IIpakTHYHi 3aBIaHHSA

1. TpenyBanbHI BIpaBH.

2. OmnaHyBaHHS OCHOBHUX TEMAaTHYHUX TEPMIHIB.

IpakTnune 3anusarra 14
Ilumanus ons 062060penns
1. What role do rituals and traditions within a company have in fostering a strong
corporate culture?
2. How can a company's leadership influence and shape its corporate culture?
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w

Explain the purpose of concessive clauses in expressing contrasting ideas in
business writing.

IIpakTHyHi 3aBIaHHSA

1. TpenyBajbHI BIIPaBH.

N

OnanyBaHHS OCHOBHUX TEMAaTUYHHUX TEPMIHIB.
3. PomboBa rpa.

Cuenapiii posiboBOI rpu
Scenario: A team meeting is scheduled at a corporate firm, and the agenda revolves
around discussing the role of rituals and traditions in shaping the corporate culture, the
influence of leadership on this culture, and the purpose of concessive clauses in
expressing contrasting ideas in business writing.
Characters:
John - The team leader, advocating for the importance of rituals and traditions in
corporate culture.
Sarah - A senior team member, emphasizing the influence of leadership on shaping
corporate culture.
Emma - A junior team member, curious about the role of concessive clauses in
expressing contrasting ideas in business writing.
Setting:
A conference room with a large table and chairs arranged in a circle. A whiteboard is
on one side, where key discussion points can be noted down.

IpakTuune 3anaTTs 15
Ilumanns ona 0b62co6opeHnus
1. What are the essential components of a well-structured business proposal?
How can a proposal effectively convey the company's values and culture?
3. Discuss the significance of using persuasive language in a proposal to confirm
ideas.
4. Provide examples of linking words that enhance the flow and structure of a business
proposal.
IIpakTHyHi 3aBIaHHSA
1. OmnanyBaHHS OCHOBHUX TEMaTHYHUX TEPMiHIB.

N

2. HanucanHus nucta — npomno3uiiii.

Temmu: [Ipono3ulisi BUBUECHHSI BIUIMBY TPAAMIII] HA KOPIIOPATUBHY KYJIBTYDY.
Subject: Proposal for Examining the Impact of Rituals and Traditions on Corporate
Culture.

Action Points:
20



No bk owhE

Research Scope: Define and outline the scope of the research, identifying the
various rituals and traditions existing within our company. This will involve
interviews, surveys, and data collection from different departments and employee
levels to gain comprehensive insights.

Analysis of Impact: Analyze the gathered data to understand how these rituals and
traditions contribute to shaping our corporate culture. Identify both positive and
negative influences, considering employee engagement, retention rates, teamwork,
and overall morale.

Best Practices and Recommendations: Based on the findings, develop a set of best
practices and recommendations. Highlight actionable steps to leverage positive
rituals while potentially mitigating or reshaping detrimental traditions to enhance
our corporate culture effectively.

Presentation and Implementation. Compile the research findings,
recommendations, and actionable strategies into a comprehensive report and
presentation to be delivered to the relevant stakeholders for consideration and
potential implementation.

PexomenaoBaHi qxepesna
OcHoena nimepamypa

O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188p.
Mascull B. Business VVocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

3micToBuii Moxyanb 2. Workspace and technological innovations

Tema 1. Technological innovations
MeToau4Hi pekoMeHaaii 1151 BUBYEHHSI MUTAHb TEMHU

Jlisi BUBYEHHSI JaHOI TeMH, Hacammepel, 3400yBayl MarOTh ONAaHyBaTH OCHOBHI

TEMaTU4YHl TEPMIHU TOB’A3aHI 3 I1HHOBAUIMHUMU TeXHOJOTIsIMU. O3HalomTeCs

TEXHIKAMHU YOPABIIHHS 1H(POpPMAII€I0 Ta BUpa3aMH JUIsl ONUCY XapaKTEPUCTUK Ta

repenar.
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CkiagaHHs BIATYKY: BUKOPHCTOBYHMTE 3HAHHS PO YIPaBIIHHA 1H(QOpMAIlE0 B
Cy4aCHOMY TEXHOJIOTIYHOMY CEpEIOBHINI JJIsi BIPOBAPKCHHS HOBalid. BmiHHS
30uparu, 30epiratu, oOpoOISITH Ta OOMIHIOBATHCS JAaHUMH BHU3HAYAIOTh YCIIIIHICTh
OPUAHATTS PINICHb Ta JOCATHEHHS Ol3Hec-lyied. Buinuii Ta HaWBUIIUMN CTyIEHI
MOPIBHSHHSA MPH OIKCI HOTO MPOIIECY BUKOPUCTOBYIOTHCS JI1 BUCBITJICHHS NIepeBar
Ta 0COOIMBOCTEN ypaBIiHHS 1HGOPMAITIETO.

3akpinuTU MaTepiad BUKOHYIOYM KOHTEKCTyallbHI 3aBJIaHHS Ta BIPABU: CKJIAJaHHS
peUeHb 3 BHKOPUCTAHHSIM HOBUX TEPMIiHIB, acolialii TEpMiHIB 3 KOHKPETHUMHU
CUTyaIlisIMH, SIKI pPO3BHBAIOTh BMIHHS TeHEpyBaTH i1ei Ta TMepeKOHYyBaTH
criBpo3MoBHUKA. [[iIrOTyBaTUCH A0 POIBOBOI IPH, BUKOHYIOUHW MIPHUKIIAIHI 3aBIaHHS
Ha PO3BUTOK HABUYOK YMPaBIiHHSA OECiZOI0, aKTUBHE CIyXaHHS W BUKOPUCTAHHS
BIJIMOBIAHUX TepMiHIB Ta ¢pa3 y 613HEC-KOHTEKCTI.

IpakTuuHe 3aHaTTa 1

Ilumanus ona 062060penns

1. How can we effectively manage information in the age of technological
Innovation?

2. What are the key features and benefits of the latest technological innovations in our
industry?

3. How can we write a review that effectively describes the features and benefits of a
technological innovation?
IIpakTHyHi 3aBIaHHSA

1. TpenyBanbH1 BpaBu

2. OnaHyBaHHS OCHOBHUX TEMAaTHUYHUX TEPMIHIB.

IMpakTu4yHe 3aHATTA 2
Ilumanus ona 062060penns
1. What phrases do you use to describe features and benefits?
2. What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?
3. What is the purpose of using comparative adjectives and adverbs in sentences?
IIpakTHyHi 3aBIaHHSA
1. TpenyBanbHiI BIpaBH.
2. OnanyBaHHSI OCHOBHUX TEMaTUYHUX TEPMiHIB.
3. PonboBa rpa.
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Cuenapiii posib0BOI rpu
Scenario:
You and your colleague work for a tech company that's about to launch a
groundbreaking new product, a smart home device that integrates various
functionalities to streamline daily tasks. Your colleague, Student A, is responsible for
managing information about the product, while you, are in charge of describing its
features and benefits to potential clients.
Setting:
You both are in a meeting room at the company's headquarters, preparing for a
presentation to a group of potential investors and business partners. The launch of the
smart home device is just around the corner, and the success of this meeting is crucial
for securing crucial partnerships and investments.
Characters:
Student A: You're responsible for gathering and organizing all the information
regarding the technological innovations incorporated into the smart home device. You
need to effectively communicate the technical details and advancements to Alex, who
will be presenting this information to the audience.
Student B: Your role is to understand the technological innovations presented by Sarah
and translate them into compelling features and benefits that resonate with the potential
investors and partners. You must highlight how the product addresses market needs
and its competitive edge over existing solutions.
Obijective:
Together, Student A and Student B must collaborate effectively to ensure a seamless
flow of information. Student A needs to convey the technological intricacies clearly to
Student B, who in turn must translate these details into a persuasive pitch that
highlights the value proposition of the smart home device.
Discussion Points:
Technological Innovations: Student A, you'll discuss the product's innovative aspects,
such as Al integration, energy efficiency, and user-friendly interfaces. Emphasize how
these innovations set the product apart from competitors and solve real-life problems
for consumers.
Communication Skills - Managing Information: Student A, your challenge is to convey
complex technological details in a way that Student B can easily understand and
communicate to the audience effectively. Use clear language, visual aids, and relatable
examples to ensure a smooth transfer of information.
Business Skills - Describing Features and Benefits: Student B, your task is to take the
technical information provided by Student A and translate it into a compelling narrative
that emphasizes the benefits for potential investors and partners. Highlight features like
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convenience, cost-effectiveness, and how the product addresses market gaps to create
a persuasive pitch.

IIpakTuuHe 3aHATTS 3
Ilumanus ons 062060penns
What key elements should be included in a review of a technological innovation to
provide a comprehensive understanding for readers?
What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?
How do adverbs typically form their comparative and superlative forms in English?
IIpakTHyHi 3aBIaHHSA
OnanyBaHHS OCHOBHUX TEMAaTUYHHUX TEPMIHIB.
Hanucanns BIATYKY.

Tema: BuBueHHs TEXHOJOTTYHUX 1HHOBAI[IN: OCOOJIMBOCTI Ta MEpPEBar.

Title: Exploring Technological Innovations: Features and Benefits

Objective:

Write a comprehensive review showcasing various technological innovations,
describing their distinctive features, and elucidating the benefits they offer across
different sectors and aspects of life.

Guidelines:

N

Use clear and concise language suitable for a diverse audience.

Incorporate real-world examples and case studies to illustrate the practical
applications of these innovations.

Highlight the positive impacts these technologies have on various aspects of life,
industry, and society.

Ensure proper citation of sources and adhere to ethical writing practices.

Aim for a balanced perspective by addressing both benefits and challenges of
technological advancements.

PexomenaoBaHi qxepena
Ocnoena nimepamypa

O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

24



Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

No ok

Tema 2. Entrepreneurs. Doable crowdfunding.

MeToauuHi pekomMenaauii 1Jis BUBYEHHS MUTAHb TEMH
Jlisi BUBYEHHsSI JaHOI TE€MH, Hacammepel, 3700yBadyl MarOTh OINAaHyBaTU OCHOBHI
TeMaTU4YHI TEPMiHW, TOB’SA3aHl 3 KpayaQgaHIAHIOM Ta MIANPUEMHHUIITBOM..
O3HaifoMTecs 3 BUKOPUCTAHHSAM MOJAIBHUX JIECTIB JUIsl BUPKEHHSI MOXKJIUBOCTEM,
MopaJl Ta PeKOMEH/IAIIIN MoA0 KpayaAhaHANHTY JJIS i IIPUEMITIB.
CknamaHHs CTHCIOrO BHKIany ¢akTiB: 30epiTh 1HQOpMaLil0 Ta LOUPPH, SIKI
MIATBEPAKYIOTh €(PEKTUBHICTh KpayA(paHAUHTY I HiANpueMiiB. BukopucrtoByiite
CTaTUCTUKY, TPUKIAIM YCHINIHUX KaMIlaHii, aHali3 TEHJEHIIH Ta BIUIUB
KpayadaHIUHTY Ha PO3BUTOK Oi3Hecy. BukopucToByiiTe MOpalibHI Ai€ciioBa, 1100
BHUPA3UTH NMEPEKOHIUBICTh Ta HAJATH PEKOMEH Iallii.
3aKpinuTH MaTepiall BUKOHYIOUM KOHTEKCTyallbHI1 3aBJIaHHS Ta BIIPaBU: CKIIQJaHHS
peUYeHb 3 BHKOPHUCTAHHSIM HOBHMX TEPMIHIB, acouialli TEpMIHIB 3 KOHKPETHUMH
CUTyallisIMM, SIKI PO3BHBAlOTh BMIHHS TE€HEpyBaTH 17€l Ta [EPEKOHYBaTU
criBpo3MOBHUKA. [[iATOTYBaTUCH A0 POIBOBOI IPH, BUKOHYIOUH MPHUKIAIHI 3aBIaHHSA
Ha PO3BUTOK HABMYOK YIIPaBIIHHS O€CI00, aKTHUBHE CIyXaHHS W BUKOPUCTAHHS
BIJIMOBIIHUX TEPMiHIB Ta ¢pa3 y 013HEC-KOHTEKCTI.

I[IpakTuyHe 3ansaTTH 4
Ilumanns ona 0b62co6opeHnus
1. Can you outline the steps or process involved in crafting an engaging and
informative review of a technological product or service?
2. What are the essential elements of persuasive communication that can significantly
impact the success of a crowdfunding initiative?

IIpakTHyHi 3aBIaHHSA
1. OmnanyBaHHS OCHOBHUX TEMaTHYHUX TEPMiHIB.
2. TpeHyBalbHI BIPaBH.

IIpakTH4He 3aHATTA S
Tlumanus ons 0b62060penHs
1. What are some effective signposting strategies we can use in our presentation to
communicate key points to our audience?
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2. Provide examples of how the effective presentation of data and numbers
contributed to the success of a crowdfunding project.

3. Share an example of a successful crowdfunding campaign where effective
influencing skills played a crucial role in achieving funding goals.
IpakTryHi 3aBIaHHA

1. TpenyBanbHi BOpaBH

N

OnanyBaHHS OCHOBHUX TEMAaTUYHHUX TEPMIHIB.
3. PomboBa rpa.

Cuenapiii posiboBoOI rpu
Scenario:
Demonstrate how entrepreneurs can explore crowdfunding as a viable option and
engage potential investors to support their innovative projects. The use of modal verbs
such as 'can,' ‘could," and 'might" highlights the possibilities and potential outcomes in
the context of crowdfunding for business growth.
Characters:
Entrepreneur
Potential Investor
Crowdfunding Platform Representative
Setting:
A bustling co-working space in a metropolitan city. There are various entrepreneurs
working on their projects, networking, and collaborating. Demonstrates how
entrepreneurs like Sarah can explore crowdfunding as a viable option and engage
potential investors like David to support their innovative projects. The use of modal
verbs such as 'can,’ 'could,” and 'might' highlights the possibilities and potential
outcomes in the context of crowdfunding for business growth.

IIpakTuyHe 3aHATTH 6
Ilumanus ona 062060penns
1. How does a well-crafted summary impact the potential backers' decision-making
process in supporting a crowdfunding project?
2. Use of modal verbs.
IIpakTHuHi 3aBIaHHSA
1. OnanyBaHHSI OCHOBHMX TEMaTUYHUX TEPMIHIB.
2. Hanucanus ctucioro Bukiaay (axTis.

Tema: [locnimxenHus poii kpayadanauHry 1uist mianpuemMiii: GakToaoriyHui
OTJIS.
Title: Exploring the Role of Crowdfunding for Entrepreneurs: A Fact-Based Summary.
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Task Description:

Compose a summary highlighting the significance of crowdfunding as a viable tool for
entrepreneurs seeking capital for their business ventures. Utilize factual information,
statistics, and the utilization of modal verbs to emphasize feasibility and potential.

No ok~ wh R

PexomenoBaHi qxepena
Ocnoena nimepamypa

O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 3. Performance and rewards

MeToau4Hi pekoMeHaaNil 1J151 BUBYEHHSI MUTAHb TEMHU
JUisi BUBYEHHSI JTaHOT TE€MH, HacaMmIiepes, 3400yBadl MalOTh OMAHYBATH OCHOBHI
TEMaTU4YHl TEpPMiHU, TIOB'A3aHI 3 YNPaBIIHHAM TPOo(dEciiiHO AISIBHICTIO,
BUHAropo/KEHHSM Ta aclieKTaMu PO3BUTKY NpodeciiiHuX HaBu4yok.. O3HalioMTecs
3 pealbHHUMH KeiicaMu KOMIMaHid, $KI YCIIIIHO BIPOBAKYIOTh TOJITUKY
BUHAropojA. AHai3ylTe IXH1 YCIIIIHI MPAKTUKHU Ta MOMUJIKU, III00 BUBUMUTH Kparli
M1IXO/IH.
CkiamaHHsl 3BEJEHHS: JOTPUMYHTECh TIOCTIAOBHOI CTPYKTypHd BHKIJIQJCHHS
iH(popmanii Ta GopMaIbHOTO CTHIIIO. 3BEPHITh YBary Ha BUKOPUCTaHI TpaMaTU4H1
CTPYKTYpH y TUCEMHOMY A1JIOBOMY MOBJIEHH1. BUKOpHCTOBYIiTE HEIPSMY MOBY ISl
nepeaadi CiIiB 1HIIOT 0COOH.
3aKpinuTH MaTepiay BUKOHYIOYM KOHTEKCTyalbHI 3aBAaHHS Ta BIPABU: CKJIAIaHHS
peUYeHb 3 BUKOPHCTAHHSIM HOBHMX TEPMIHIB, acolfiaiii TEpMiHIB 3 KOHKPETHUMU
CUTyallisIMU, $IKI PO3BUBAIOTH BMIHHS TE€HEpyBaTH 1€l Ta TEPEKOHYBATH
criBpo3MoOBHUKA. [liAroryBaTuch A0 pPOJIBOBOI TPH, BUKOHYIOUM MPHUKIAAHI
3aBAaHHS Ha PO3BUTOK HABMYOK YIpPaBIiHHA OECiZOl0, aKTUBHE CIyXaHHS W
BUKOPHUCTAHHS BIJIMOBITHUX TEPMIHIB Ta ¢pa3 y 013HEC-KOHTEKCTI.
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IIpakTu4yHe 3aHATTA /

Ilumanus onsa 0b62o6openns

1. How does an organization typically measure employee performance?

2. In what ways do performance-based incentives impact employee motivation and
productivity?

3. Inwhat ways do non-monetary rewards contribute to a positive work environment?
IpakTryHi 3aBIaHHA

1. OmnanyBaHHS OCHOBHUX TEMaTUYHUX TEPMiHiB.

2. TpeHyBalbHI BIIPaBH.

IpakTruHe 3aHATTS 8

Ilumanus ons 062060penns

1. How do reported verbs such as "said,
a reported statement?

2. Can you provide examples of how reported speech is used in performance
evaluations and feedback?

3. What are some effective ways to convey positive and constructive feedback using
reported speech?
IIpakTHyHi 3aBIaHHSA

explained,” and "noted" impact the tone of

1. TpeHyBanbH1 BpaBu

A

OnaHyBaHHA OCHOBHUX TEMATHYHUX TEPMIHIB.
3. Pomnwora rpa.

Cuenapiii posiboBoOi rpu

Scenario:

You and your team are part of a dynamic organization that values continuous
improvement and employee development. The annual performance review cycle is
approaching, and the company has decided to host a special roundtable discussion titled
"Performance Excellence and Rewards Roundtable." In this meeting, you will be
tasked with leading and participating in a review meeting, responding to feedback, and
discussing the upcoming performance evaluations and rewards.

Characters:
Facilitator:
As the facilitator, your role is to guide the discussion, ensure everyone has an
opportunity to share their thoughts, and keep the conversation focused on the agenda.
You'll also lead the discussion on responding to feedback and the link between
performance and rewards.
Employee A:
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You have received feedback that highlights both your strengths and areas for
improvement. You are looking forward to discussing this feedback, sharing your
perspective, and understanding how it may impact your performance evaluation and
potential rewards.

Employee B:

You have been consistently delivering outstanding results, and you are curious about
the criteria used for performance evaluations and how rewards are determined. You
want to ensure that your efforts are appropriately recognized and compensated.
Manager:

As the manager, your responsibility is to provide constructive feedback to your team
members, explain the performance evaluation process, and discuss how rewards are
determined. You'll also address any concerns raised by the employees regarding their
feedback and expectations.

Agenda:

Introduction (Facilitator):

Welcome and set the tone for an open and constructive discussion.

Brief overview of the purpose of the roundtable.

Review of Feedback (Employee A):

Employee A shares their received feedback.

Open discussion on the feedback, clarifications, and reflections.

Others provide input on their experiences and perspectives.

Performance Criteria and Expectations (Manager):

Manager outlines the key performance criteria and expectations for the upcoming
evaluations.

Clarification on how the feedback aligns with the performance criteria.

Reward System Overview (Manager):

Explanation of the company's reward system, including financial and non-financial
rewards.

Clarification on how outstanding performance is recognized and rewarded.

Employee Recognition and Concerns (Employee B):

Employee B shares their perspective on consistent outstanding performance.
Discussion on how exceptional performance is acknowledged and rewarded.

Linking Performance and Rewards (Facilitator):

Facilitated discussion on the connection between individual performance, feedback,
and rewards.

Encourage participants to share ideas on improving the alignment.

Closing Remarks (Facilitator):

Summarize key points and agreements reached during the roundtable.
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I[pakTuyne 3anarTs 9
Ilumanus onsa 0b62o6openns
1. What role do performance reviews play in the reward system of a company?
2. Can you give examples of different types of rewards that companies use to
recognize employee performance?
3. How does the company's mission and values influence the development of a
rewarding culture?
IpakTryHi 3aBIaHHA
1. OmnanyBaHHS OCHOBHMX TEeMaTHYHUX TEPMIiHIB.
2. Hanwucausd 3BeIcHHA.

Tema: Ornsig npoTyKTUBHOCTI.
Title: Comprehensive Performance Review Summary for ......
Task Description:
You are a manager responsible for conducting performance reviews for your team
members. The purpose of the performance review is to evaluate the employee's
achievements, strengths, areas for improvement, and overall contribution to the team
and organization. The summary will be shared with the employee during a one-on-one
meeting to provide feedback and set goals for the upcoming performance period.

PexoMeH10BaHi q:Kepesia
OcHosna nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

No ok whE

Tema 4. Business strategy. PEST analysis. Reporting reasons and results
MeToau4Hi pekoMeHaaNil 1151 BUBYEHHSI MIUTAHb TEMHU
Jlisi BUBYEHHsI JaHOI TEeMH, Hacammepen, 3700yBadl MarOTh OIMAHYBaTU OCHOBHI
TeMaTU4YHl TEPMIHH, TIOB'SI3aH1 3 MOHATTIMH y cdepi Oi3Hec-cTpareriid. O3HaniomTeCs
3 peaJlbHUMHU KelicaMH YCHIIIHUX Ta HEYCHMIIIHUX KOMIIaHii JIJIs1 Kpalioro po3yMiHHS
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TOro, K Ol3Hec-cTpaTerii 3aCTOCOBYIOThCS Ha MpakTuill. OmnaHyBaTH TEpPMIiHH 1
IIOHATTA, NoB’si3aHH1 3 a”am3oM PEST, sgxuii 0oXOIUIIO€ MONITHYHI, €KOHOMIYHI,
coIllajbHI Ta TEXHOJIOT14HI aCIEKTH BIUIMBY Ha Oi3HEC.

CkinafaHHs TPOTOKONY: MICHS POJIBOBOI I'PU HAMUIIITH MPOTOKOJ, BKIIIOYAIOUU
BAXJMBI MYHKTH 3YCTpidul: IIOCTAaHOBKAa MpoOJeMH, OOTOBOPEHHS MPUYHH,
3alpoNOHOBaHI pillleHHS Ta pe3ynapTaTH. O3HallomMTecs 13 CTPYKTYpOIO 3BITIB Ta
MIPOTOKOJIIB, 10 OMUCYIOTh TPOOJIEMH, iXHI IPUUMHU Ta pe3yIbTaTH. BUKopucToByiiTe
TEXHIKY 3aMI1HH JI1ECTIOBHUKOBOTO 3BOPOTa IMEHHUKOBHM 3BOPOTOM.

3aKpinuTH MaTepiajl BUKOHYIOUM KOHTEKCTyallbHI 3aBJIaHHS Ta BIPABU: CKIIAJIAaHHSA
peyeHb 3 BHKOPHCTaHHSAM HOBHX TEPMIHIB, acoIliaiii TEpPMiHIB 3 KOHKPETHUMU
CUTyallisIMU, SIKI pO3BMBAIOTh BMIHHS TEHEpyBaTH 11ei Ta TMEPEeKOHYBATU
CHiBpO3MOBHUKA. [[iITOTYBaTUCh A0 POIBOBOI IPU, BUKOHYIOUH MPUKIIATHI 3aBJaHHS
Ha PO3BUTOK HABUYOK YIpPaBIiHHS 0€Ci/I0l0, aKTUBHE CIyXaHHS ¥ BUKOPUCTAHHS
BIJINOBIJIHUX TEPMIHIB Ta )pa3 y O13HEC-KOHTEKCTI.

IpakTuune 3ansarrsa 10

Ilumanus ons 0b62060penHs

1. What impact do political, economic, social, and technological factors individually
have on business strategies?

2. What factors influence business strategy and decision-making according to PEST
analysis?

3. How does the legal environment contribute to the structuring of effective business
strategies?
IIpakTHyHi 3aBIaHHSA

1. OnanyBaHHS OCHOBHHX TEMaTUYHUX TEPMIHIB.

2. TpeHyBanbHI BIPaBH.

IpakTuyne 3ansaTrsa 11

Ilumanus ona 062060penns

1. How do businesses adapt their strategies in response to changes in the legal and
regulatory landscape identified through PEST analysis?

2. Could you discuss the importance of a PEST analysis in guiding strategic planning
for organizations?

3. What challenges and opportunities arise for businesses when navigating the various
factors identified in a PEST analysis?
IIpakTHyHi 3aBIaHHSA

1. TpenyBanbHI BpaBu

N

OnaHyBaHHSI OCHOBHUX TEMAaTUYHUX TEPMIHIB.
3. Ponwona rpa.
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Cuenapiii posib0BOI rpu
Scenario:
In the bustling city of Metropolis, two companies, Tech Innovators Inc. (TIl) and
GreenSolutions Co. (GSC), find themselves at a crossroads in the ever-evolving tech
industry. The companies operate in the renewable energy sector, with Tl specializing
In cutting-edge solar technology, while GSC focuses on sustainable energy solutions.
The recent surge in government regulations and advancements in green technologies
has prompted both companies to reevaluate their business strategies.
Characters:
Student A (CEO, Tech Innovators Inc. - TIl): Mark is a forward-thinking entrepreneur
who has been at the helm of Tl for the past decade. Known for his innovative mindset,
he is determined to keep TII at the forefront of the renewable energy market.
Student B (CEO, GreenSolutions Co. - GSC): Olivia, a charismatic leader, has
successfully led GSC to become a major player in sustainable energy. She is passionate
about environmental causes and is committed to steering GSC through market changes.
Student C (Lawyer): A seasoned corporate lawyer, Robert has been hired by both TlI
and GSC to provide legal counsel on navigating the legal landscape. His role is crucial
in ensuring that the companies comply with regulations, manage risks, and make
informed decisions.
Background:
The government has recently announced a comprehensive set of environmental
regulations that could impact the operations and growth prospects of both TIl and GSC.
In light of these changes, Mark and Olivia have decided to conduct a joint PEST
analysis (Political, Economic, Social, and Technological) to assess the external factors
affecting their businesses. They have invited Robert Mitchell to a strategic planning
meeting to discuss the legal implications of the new regulations and how they can align
their business strategies accordingly.
Obijectives:
Conduct PEST Analysis: Students A and B want to analyze the political, economic,
social, and technological factors influencing the renewable energy sector. They aim to
identify opportunities and threats that may arise from these external factors.
Legal Counsel: Student C is tasked with providing legal insights into the regulatory
landscape, ensuring compliance, and advising on potential legal challenges and
opportunities.
Reporting Reasons and Results: The CEOs and the lawyer will discuss the findings of
the PEST analysis and create a comprehensive report outlining the reasons for potential
shifts in their business strategies. They will also address how legal considerations play
a role in shaping the recommended changes.
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Role-play Structure:

Introduction: Students A and B welcome Student C to the meeting and emphasize the
Importance of adapting their business strategies to the changing market conditions.
PEST Analysis: Students A and B present their findings from the PEST analysis,
discussing key political, economic, social, and technological factors affecting their
companies.

Legal Insights: Student C provides legal insights, highlighting the specific legal
implications of the new regulations and potential risks and opportunities for Tl and
GSC.

Discussion and Decision-Making: The group engages in a discussion to formulate a
strategy that aligns with both the market trends and legal requirements.

Reporting:

The characters collaboratively work on a comprehensive report that outlines the
reasons for strategic shifts, the results of the PEST analysis, and the legal
considerations that influenced their decisions.

IpakTuune 3ansaTrsa 12
Ilumanus ons 0b62060penHs
1. How does the choice between noun phrases and verb phrases affect the overall tone
and style of a written or spoken message?
2. How can noun phrases effectively replace verb phrases in sentence construction?
3. What are the advantages of using noun phrases to replace verb phrases in
communication?
IIpakTHyHi 3aBIaHHSA
1. OnanyBaHHS OCHOBHHX TEMaTUYHUX TEPMIHIB.
2. HammcanHs mpoTOKOJy 3yCTpidi.

Tema: KepyBaHHs pUHKOBUMU 3MIHAMU: CTpaTEriyHa MpaBOBa MEPCIEKTUBA.
Title:Navigating Market Shifts: A Strategic Legal Perspective
Date: [Insert Date]
Time: [Insert Time]
Location: [Insert Location]
Attendees: [List of Attendees]
. Agenda:
. Welcome and Introduction
. Review of Previous Meeting Minutes
. Presentation on "Navigating Market Shifts: A Strategic Legal Perspective"
. Discussion and Q&A
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. Action Items
. Next Meeting Date and Agenda

\l

PexoMeH10BaHi q:Kepesia
Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

No gk owhe

Tema S. Ethics. Ethical choices. Business ethics

MeToau4Hi pekoMeHaaNil 1151 BUBYCHHSI MUTAHb TEMHU
JUiss BUBYEHHSI JaHOI TE€MH, Hacammepel, 3400yBayl MarOTh OINAHYBAaTH OCHOBHI
TeMaTU4YHl TEPMiHU, TOB'SI3aHI 3 TMOHITTIMU ETUKU Ta TWIPO30POCTI Oi3HECY.
OzHaiioMTecs 3 JOCBIIOM KOMIAHIM, SIKI 3A1MCHIOIOTH MPO30pYy KOMYHIKalIo, 1
PO3IIIIHBTE 1XHI METOAM. BU3HAaUTe MO3UTUBHI Ta HETATUBHI ACMIEKTH BIIPOBAKCHHS
E€TUYHHX CTaHJapTiB B O13HECI.
CknaganHsa iHGoOpMaIiiHOrO JrMcTa: BUBYITE CTHUIb HamMCaHHS, SKUH BIJIIMOBIIA€E
KOpIopaTuBHOMY 00pa3y. BubepiTb OCHOBHI TeMH JjIsi BalIoro JjucTa. 3abe3mnedre
HAsSBHICTh BaXXJIMBOI 1H(pOpMaIlli Ta akLEHTIB. 3BepTaiiTe yBary Ha rpamMaTH4HI Ta
CTUJIICTUYHI aCTIEKTH.
[ligroTyBaTtch 10 pPOJIBOBOI T'PH, BHKOHYIOUM TPHUKIAIHI 3aBIaHHS HAa PO3BHTOK
HAaBUYOK YIpaBJiHHA O€Ci/IOI0, aKTUBHE CIyXaHHS W BUKOPUCTAHHS BIIMOBITHUX
TepMiHiB Ta Ppa3 y 613HEC-KOHTEKCTI.

IpakTuyne 3anaTTs 13
Ilumanus ons 062060penHs
1. What does the term "ethics" mean, and why is it important in various aspects of
life?
2. What role does corporate social responsibility play in shaping a company's ethical
practices?
3. How can ethical decision-making be incorporated into professional settings?
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IpakTruHi 3aBIaHHA
1. OmnanyBaHHS OCHOBHHMX TE€MaTHYHUX TEPMIiHIB.
2. TpeHyBalbHI BIIPaBH.

IIpakTuyne 3ansarrsa 14
Ilumanus ons 062060penns
1. Can ethical principles be universal, or do they vary across cultures and societies?
2. Why is transparency important in the business world, and how does it impact
stakeholders?
3. What challenges do businesses face in maintaining transparency, and how can they
overcome them?
IpakTryHi 3aBIaHHSA
1. TpeHyBanbHI BIpaBH.

A

OnaHyBaHHA OCHOBHUX TEMATHYHUX TEPMIHIB.
3. PomboBa rpa.

Cuenapiii posiboBoOI rpu
Characters:
1. Event Manager (EM)
2. Marketing Specialist (MS)
3. Social Media Coordinator (SMC)
4. Legal Advisor (LA)
Setting: You are part of a dynamic event management team tasked with promoting a
high-profile industry conference. The event aims to bring together professionals,
thought leaders, and key stakeholders to discuss critical issues in the field. The success
of the event is crucial for the company's reputation and future opportunities.
Background: The team has been given a tight budget for promotion, and the pressure
Is on to ensure maximum attendance. The Marketing Specialist has come up with a
bold idea to use targeted online ads that may push ethical boundaries. The Social Media
Coordinator is concerned about potential backlash, while the Event Manager is torn
between meeting targets and maintaining the company's ethical standards. The Legal
Advisor is present to provide guidance on the legal and ethical aspects of the proposed
promotional strategy.
Instructions:
1. Each team member should assume their roles and engage in a discussion.
2. Consider the ethical implications of the proposed promotional strategy.
3. The goal is to come to a consensus on whether to proceed with the bold advertising
approach, modify it, or find an alternative that aligns with ethical standards.
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Roles and Perspectives:

Event Manager (EM): As the Event Manager, my primary concern is the success of the
event. However, | also understand the importance of upholding our company's ethical
standards. | am open to creative ideas but want to ensure we don't compromise our
reputation.

Marketing Specialist (MS): | believe the bold advertising approach will generate the
buzz needed to make the event a success. It's a competitive market, and we need to
stand out. However, I'm willing to modify the strategy if it helps address ethical
concerns without losing the impact.

Social Media Coordinator (SMC): My role involves managing the company's online
presence, and I'm worried about potential backlash. We need to consider how our
audience will perceive this approach, and we should strive for a strategy that is both
effective and ethical.

Legal Advisor (LA): My responsibility is to ensure that our promotional strategies
comply with legal and ethical standards. | will provide insights on potential legal issues
and guide the team toward a strategy that minimizes legal risks.

Discussion Points:

Explore the specific details of the bold advertising approach.

Discuss potential ethical concerns raised by the Social Media Coordinator.
Evaluate the legal implications with the guidance of the Legal Advisor.
Brainstorm alternative promotional strategies that are both effective and ethical.
Come to a consensus on the best course of action for promoting the event.

ok wn e

IpakTuune 3anaTTs 15

Ilumanns ona 0b62co6opeHnus

1. Why is the use of formal and written English important in professional
communication?

2. How does the choice of language and tone impact the perception of a business
document or communication?

3. What tips can you provide for maintaining clarity and professionalism in written
business correspondence?

IIpakTHuHi 3aBIaHHSA
1. OnanyBaHHSI OCHOBHMX TEMaTUYHUX TEPMIHIB.

2. HamucanHs iHPOpPMaLIHOTO JUCTA.

Tema: CTBOpEeHHSI KOHTEHTY AJI1 PO3CHIIKA HOBUH KOMITaHIi.
Title: Company Newsletter Content Creation
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Task description:

Create engaging and informative content for the upcoming company newsletter to keep

employees, clients, and stakeholders informed about recent developments,

achievements, and upcoming events within the organization.

Key Components:

Introduction:

e Provide a warm and welcoming introduction to set the tone for the newsletter.

e Briefly highlight the purpose of the newsletter and its importance in fostering
internal communication.

Company Updates:

e Share recent achievements, milestones, or noteworthy events within the company.

Employee Spotlights:

e Feature profiles of outstanding employees or teams, showcasing their
contributions and success stories.

¢ Include any employee recognition programs or awards received.

Departmental News:

¢ Include updates from various departments, emphasizing key projects,
Innovations, or accomplishments.

Upcoming Events:

e Provide information about upcoming company events, workshops, or training
programs.

Client Success Stories:

e Highlight any significant client partnerships, projects, or collaborations.

e Employee Announcements:

e Announce new hires, promotions, or farewells within the company.

Innovation and Technology:

e Discuss how these innovations positively impact the company and its goals.

Community Engagement:

e Showcase the company's involvement in community service or charitable
activities.

Closing and Call-to-Action:

e Summarize the key highlights and express gratitude for the collective efforts of
the team.

¢ Include a call-to-action, encouraging readers to provide feedback, share their own
stories, or participate in upcoming company initiative
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PexoMeHn0BaHi zKepesia
Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

No bk whE

3microBuii Moayan 3. Managing challenges: Finance, Technology, and Time

Tema 1. Finance. Finance and economic crises

MeToau4Hi pekomMeHaauii 1Jis BUBYEHHS MUTAHb TeMH
JUiss BUBYEHHsSI JaHOI Te€MH, Hacammepel, 3400yBayl MarOTh OINAHYBAaTH OCHOBHI
TEMaTU4YHl TEPMIHH, MOB'SI3aHI1 3 MOHATTAMHU (DIHAHCIB Ta EKOHOMIYHUX KPH3, TAKUMHU
K OaHKPYTCTBO, pelecis, nemnpecis ta iHui. [Ipoananizyiite MuHy1 (piHAHCOBI KpH3H,
takl sk Bemuka Jlenpecis, kpuza 2008 poky Ta iHmI. 3BepTailTe yBary Ha iXHi
MPUYMHU, HACIIJIKY Ta 3aX0/IH, K1 OyJIM BXKHUTI JIJIs TOAOJIAHHS KPHU3.
CkrnagaHHs pigHOTO 3BITY ISl aKI[IOHEPIiB: 03HAHOMTECS 3 BUMOTaMHU Ta CTPYKTYPOIO
pPIYHUX 3BITIB JIJIs akKIioHEpiB. Bu3HaUTe KIIFOYOBI MOKA3HUKH, SIK1 CIIIJT BKIFOYUTH,
Taki sk ()IHAHCOBI pe3yJbTaTH, CTPATETIi PO3BUTKY Ta IJIaHU Ha MailOyTHE. BaxxnnuBo
BpaxOBYBaTH ayJIUTOPIIO Ta MoAaBaTu iH(GOPMAILIII0 YITKO Ta JAOCTYIHO. Po3risHbTe
npaBuja BUKOPUCTaHHS 1H(IHITUBA Ta (GopMH -ing y (IHAHCOBOMY KOHTEKCTI.
[TonuBiThCS, K1 ACTIEKTH BUPAKEHHS JA1MCHOCTI BOHU MEPEIat0Th.
[linrotyBaTtch 10 pOJIbOBOI T'pU, BUKOHYIOUM TPUKIAIHI 3aBJaHHS HA PO3BHUTOK
HABUYOK YIpPaBIiHHA O€Ci/IOl0, aKTUBHE CIyXaHHsS M BUKOPUCTAHHS BIJIMOBITHUX
TepMiHIB Ta (Ppa3 y 613HEC-KOHTEKCTI.

IpakTuuHe 3aHaTT 1
Ilumanus ons 062060penns
1. How has the integration of digital technologies transformed traditional business
models?
2. What role do data analytics play in optimizing digital business operations?
3. How can companies ensure cybersecurity in the realm of digital business?
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IpakTruHi 3aBIaHHA
1. OmnanyBaHHS OCHOBHHMX TE€MaTHYHUX TEPMIiHIB.
2. TpeHyBalbHI BIIPaBH.

IIpakTu4He 3aHATTH 2
Ilumanus ons 062060penns
1. How does studying past financial crashes help in understanding and preventing
future crises?
2. What role do banks and financial institutions play in the occurrence of economic
downturns?
IIpakTHyHi 3aBIaHHSA
1. PonwoBa rpa.

Cuenapiii posib0OBOI Ipu
Title: Financial Crisis Prevention Task Force Meeting.
Scenario: You and your colleagues are members of a Financial Crisis Prevention Task
Force, a group assembled by a government agency to analyze and develop strategies to
prevent future financial crises. The team comprises economists, financial analysts, and
policy experts. The task force has gathered for a crucial meeting to discuss the
importance of studying past financial crashes and the role of banks and financial
institutions in economic downturns.
Characters:
Task Force Leader: Facilitator of the meeting, responsible for keeping the discussion
on track and ensuring that all relevant perspectives are considered.
Economist: Specialized in analyzing economic trends and the impact of financial
crises. Can provide insights into the historical context of past financial crashes.
Financial Analyst: Expert in dissecting financial data and identifying patterns that may
contribute to economic downturns. Offers a quantitative perspective on the issues at
hand.
Policy Expert: Well-versed in regulatory frameworks and government policies. Can
discuss the role of regulations in preventing or mitigating financial crises.
Bank Representative: Represents the banking sector and can provide insights into the
practices and policies of financial institutions. Offers a perspective from within the
industry.
Discussion Questions:
1. How does studying past financial crashes help in understanding and preventing
future crises?
o The economist can provide historical context and highlight patterns in economic
data.
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o The financial analyst can discuss specific indicators and warning signs observed
In past crises.

o The policy expert can talk about how regulations evolved in response to
historical crises.

2. What role do banks and financial institutions play in the occurrence of economic
downturns?

o The bank representative can explain how lending practices, risk management,
and financial innovations contribute to economic cycles.

o The economist can discuss the systemic impact of large financial institutions on
the broader economy.

o The policy expert can address regulatory measures aimed at controlling the
behavior of financial institutions.

I[pakTuyne 3anaTTs 3

Ilumanus ona 062060penns

1. When is it appropriate to use the infinitive form in finance-related writing or
discussions?

2. How does the choice between the infinitive and -ing form affect the meaning of a
sentence in financial contexts?

3. Can you provide examples of sentences where the use of infinitive or -ing form is
crucial for conveying the intended message in finance literature?
IIpakTHyHi 3aBIaHHSA

1. OnanyBaHHSI OCHOBHMX TEMaTUYHUX TEPMIHIB.

2. HamucaHHS CTHCTIOTO PIYHOTO 3BITY JUIS aKI[1IOHEPIB.

Tema: [l{opiunuii 3BIT
Title: Annual Report Summary for Shareholders
Introduction:
The Annual Report for [Company Name] provides a comprehensive overview of the
company's performance and achievements throughout the fiscal year. This summary
aims to offer shareholders a concise yet informative glimpse into key aspects of the
report, highlighting financial performance, strategic initiatives, and notable milestones.
Financial Highlights:
The report begins with a detailed analysis of the company's financial performance,
including revenue growth, profitability, and key financial ratios. Shareholders will gain
insights into the company's fiscal health, liquidity, and overall financial stability.
Charts, graphs, and comparative data from previous years will be used to illustrate
trends and benchmarks.
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Strategic Initiatives:

An integral part of the summary will focus on the strategic initiatives undertaken by
[Company Name] during the year. This includes market expansion, product/service
innovations, and any significant partnerships or acquisitions. Shareholders will
understand how these strategic moves align with the company's long-term goals and
contribute to sustainable growth.

Operational Achievements:

The report will highlight operational achievements, efficiency improvements, and cost-
saving measures implemented throughout the fiscal year. Key performance indicators
(KPIs) related to operational excellence will be presented to showcase the company's
commitment to optimizing processes and enhancing overall effectiveness.

Corporate Social Responsibility (CSR):

A dedicated section will outline the company's commitment to corporate social
responsibility. This includes environmental, social, and governance (ESG) initiatives,
community involvement, and ethical business practices. Shareholders will be informed
about the positive impact the company is making beyond financial success.

Outlook and Future Prospects:

The summary will conclude with an outlook for the future, providing shareholders with
a glimpse into the company's strategic vision and upcoming opportunities and
challenges. Management commentary on industry trends, competitive positioning, and
growth projections will be included to instill confidence in the company's trajectory.
Conclusion:

The Annual Report Summary aims to offer shareholders a comprehensive yet succinct
overview of [Company Name]'s performance, strategy, and outlook. It serves as a
valuable resource for shareholders to stay informed about the company's progress and
make informed decisions based on a clear understanding of the business landscape.

PexoMeH10BaHi q:Kepesia
OcHosna nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jooamxoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business VVocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.
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IpaxkTnune 3ansarra 2. Digital business. Disruptive technology
MeToau4Hi pekoMeHaaNil 1151 BUBYEHHSI MUTAHb TEMHU

JIisi BUBUYEHHS JaHOiI TEeMH, Hacammepesl, 3100yBadl MalOTh OINAaHYBaTU OCHOBHI
TeMaTU4YHI TEPMIHM, TOB'S3aHI 3 MOHATTAMU Na MpUHOMNAMU IUQPPOBOro Oi3HECY.
OsHaifomMTech 3 MPUKJIaIaMy yCIIITHUX HU(POBUX O13HEC-MOJIENeN y PiI3HUX cepax.
Po3risHbTe BIUTMB TEXHOJOTIYHUX TEHACHIIIT, TAKUX SK MTYYHUN 1HTEIEKT, OJOKYCHH,
Iatepuet peueit (IoT) Ta iHmI Ha Oi3HEC Ta MOKJIMBOCTI iX BOPOBaKEeHHA. JJocmigiTh
CTparTerii i 3MEHIIIEHHS pU3UKIB Ta MAKCUMI3aIlii mepeBar mugpoBOro NepeTBOPEHHS.
CxkinanaHHs BIATYKY Ta pEKOMEHJAIid 10 3BITy: O3HalloMTecss 3 BUMOTaMH Ta
CTPYKTYpPOIO HaJaHHS 3BOPOTHOrO 3B’sI3Ky Ta pekoMeHpamiid. CKiaaiTh CIHUCKU
CHUJIBHUX Ta CJIAOKUX CTOPIH, 1IeHTU(]IKYHTE TeH ICHIIIT Ta OCHOBHI TUTaHH:. POo3po0iTh
KOHKPETHI peKkoMeHjalii Ha OCHOBI aHamizy ¢(inbexy. Busnaure ctparerii nms
MO/I0JIaHHS CTA0KUX CTOPIH Ta MiABUIIEHHS €()eKTUBHOCTI. P030epiTh 6a30B1 MpUHLKIIN
YMOBHHUX PEUYEHB Ta IX BUKOPHUCTAHHSI.

[lizrotyBaTtch A0 POJBOBOI T'pHW, BUKOHYIOUM TIPHUKJIAJIHI 3aBJIaHHS Ha PO3BUTOK
HAaBUYOK YMPABIIHHS O€CiOl0, aKTHBHE CIIyXaHHS W BHUKOPUCTAHHS BIAMOBIIHUX
TEepMiHIB Ta (ppa3 y 613HEC-KOHTEKCTI.

IpakTnuHe 3aHATT 4
Ilumanus ona 062060penns
1. How do financial markets typically respond to economic crises?
2. Can you explain the role of government intervention in mitigating the impact of
financial crashes?
3. What are some key indicators that signal an impending economic crisis?

IIpakTHyHi 3aBIaHHSA
1. OnanyBaHHS OCHOBHUX TEMAaTUYHUX TEPMIHIB.
2. TpenyBanbHi BIIpaBu.

I[pakTu4He 3aHATTA 5
Ilumanus ons 062060penns
1. What are the key elements of a successful negotiation strategy in a business setting?
2. What approaches can be used to negotiate effectively when faced with resistance
or pushback from the other party?
IIpakTHyHi 3aBIaHHSA
1. PonwoBa rpa.
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Cuenapiii posib0BOI rpu
Scenario: Business Negotiation for a Strategic Partnership
You are the CEO of a fast-growing technology startup called Techinnovate,
specializing in cutting-edge artificial intelligence solutions. Your company has
developed a revolutionary product that has garnered attention from industry leaders.
Today, you are meeting with the CEO of a well-established software development
company, ProSolutions, to negotiate a potential strategic partnership.
TechInnovate has a unique Al algorithm that can significantly enhance ProSolutions'
existing software products. On the other hand, ProSolutions has a vast customer base
and a strong market presence that could provide Techlnnovate with the platform it
needs to scale and reach a broader audience. Both parties recognize the potential
benefits of collaboration and are eager to explore a mutually beneficial partnership.
Characters:
You are the CEO of TechInnovate, with a strong belief in the value your Al technology
can bring to ProSolutions. Your goal is to negotiate a partnership that maximizes
benefits for both companies while ensuring a fair and sustainable agreement.
Your counterpart is the CEO of ProSolutions, a seasoned executive with a keen interest
in integrating Al capabilities into the company's products. However, they are also
aware of their company's strengths and want to ensure a deal that aligns with
ProSolutions' goals and maintains their market position.
Key Points to Consider:
Define the scope of the partnership, including the specific products or projects
involved.
Discuss the financial terms, such as revenue sharing, investment, or licensing fees.
Address concerns about intellectual property, confidentiality, and exclusivity.
Negotiate the timeline for implementation and launch of joint initiatives.
Explore potential challenges and risks and develop mitigation strategies.
Consider the long-term vision for the partnership and how it aligns with the overall
business strategies of both companies.

IMpakTuyHe 3aHATTA 6

Ilumanns ona 0b62co6opeHns

1. How do you structure a report analyzing feedback, and what key components
should be included?

2. Can you provide tips on how to present quantitative and qualitative data effectively
in a feedback analysis report?

3. When is it appropriate to use third conditionals to talk about unreal past situations?
Can you provide examples?
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4. How do mixed conditionals combine elements of both second and third
conditionals? Provide instances of their usage.
IIpakTHyHi 3aBIaHHSA

1. OmnanyBaHHS OCHOBHHMX TeMaTUYHHUX TEPMIiHIB.

2. HamucaHHs BiATyKa Ha 3BiT.

Tema: Biaryk Ha 3Bit
Title: Analysis of Feedback and Recommendations Report
Structure of the Report:
Introduction: provide a brief overview of the purpose of the report.
Methodology: describe the method used to collect feedback (e.g., surveys, interviews,
evaluations).
Feedback Analysis: categorize feedback into positive and negative aspects.
Strengths: discuss the positive aspects highlighted in the feedback. Provide examples
and evidence supporting these strengths.
Areas for Improvement: analyze the critical feedback and areas that need improvement.
Recommendations: propose actionable and specific recommendations for
improvement. Provide a rationale for each recommendation. Maintain a professional
tone throughout the report. Support statements with evidence and examples. Ensure
clarity and coherence in the presentation of ideas. Consider the audience for the report
and tailor language accordingly.

PexomenoBaHi qxepena
Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

No bk owbhE
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Tema 3. Time management. Working from home.
Dealing with matters of urgency
MeToau4Hi pekoMeHaaNii 1151 BUBYEHHSI MUTAHb TEMHU

JlJisi BUBYEHHsSI JaHOI TEeMH, Hacammepel, 3700yBayl MarOTh ONAaHyBaTH OCHOBHI
TEMaTU4HI TEpPMiHHU, TOB'S3aHI 3 IUIAHYBAaHHSAM 4Yacy Ta JAUCTaHIINHHOI pOOOTH.
OsHaifoMTech 3 METOAaMH MPUHHATTS pillleHb B yMOBax TepMmiHoBOCTi. [Jocmigutu
cUTyalii epeKTUBHOTO CIIKYBaHHS B yMOBaX HEBIIKJIAJHOCTI Ta MPOBECTH 1X aHAII3..
CxiamaHHs CTHCIIOTO OTJISIAy yYacTi y BHCTAaBIll: O3HAMOMTECS 3 BHMOTAMH Ta
CTPYKTYPOIO CKJIaJIaHHS OTJISiAY Ha y4dacTh Yy 3axojil. CKIaiTh CIHUCKU CUIIBHUX Ta
CcnaOKuUX CTOpiH, 1AeHTU(DIKYHTE TEHJEHIli Ta OCHOBHI MHUTaHHSA. PoO3risHbTE
MOXKJIMBICTh TOAANBINOI CIIBIpaIll. BUCBITIITh MO3UTUBHI Ta HETAaTUBHI CTOPOHH,
3BEPTAIOYH YBary Ha Ba)KJIMB1 MOAPOOUIIl Ta aKIIEHTYIOYH KIFOUOBI MOMEHTH.
[ligroTyBaTrch 10 POJIBOBOI T'PH, BHKOHYIOUM TPHUKIATHI 3aBIaHHSI HAa PO3BHTOK
HaBUYOK YIPaBIiHHS O€CiIOI0, aKTUBHE CIIyXaHHS W BUKOPUCTAHHS BiAMOBITHUX
TEpMiHIB Ta Ppa3 y 013HEC-KOHTEKCTI.

IIpakTuyne 3ausarrsa 7
Ilumanus ons 0b62060penHs
1. How do you prioritize tasks when managing your time effectively?
What strategies do you employ to avoid procrastination and meet deadlines?
3. What challenges have you faced while working from home, and how have you
overcome them?
IIpakTHYHi 3aBIaHHSA

A

1. OnanyBaHHS OCHOBHHX TEMaTUYHUX TEPMIHIB.
2. TpeHyBanbHI BIPaBH.

I[IpakTuyne 3aHATTA 8
Ilumanus ons 062060penns
1. How do you prepare for difficult negotiations in a business setting?
2. Canyou outline the steps you take to research and understand the other party before
negotiating?
3. In preparing for a role-playing scenario, what aspects of your communication and
negotiation skills do you focus on?
IIpakTHyHi 3aBIaHHSA
1. Ponwona rpa.
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Cuenapiii posiboBOi rpu
Title: The Urgent Project Deadline
Scenario:
The clock is ticking, and the team is feeling the pressure as they work on the final
stages of the project. The team has encountered unexpected challenges, and there are
urgent matters that need immediate attention.
Characters:
Student A- Project Manager
Student B - Team Lead
Student C - Senior Team Member
Student D - Client Representative
Setting:
The office of a fast-paced tech company. The team is working on a critical project with
a tight deadline. The project involves developing a cutting-edge software solution for
a high-profile client, Casey.
Time Crunch Crisis:the project deadline is looming, and the team is behind schedule
due to unforeseen technical issues. The Project Manager, is stressed and needs to find
a way to manage time effectively to meet the client's expectations.
Team Huddle: student A calls for an emergency team meeting to discuss the current
situation and allocate tasks to meet the impending deadline. Students B, the Team Lead,
Is concerned about the workload and the team's ability to deliver on time.
Difficult Negotiation with the Client: student C, the client representative, demands an
update on the project's progress and expresses dissatisfaction with the delays.
Students A and B need to negotiate with student C to buy some time while assuring the
client that the final product will exceed expectations.
Prioritizing Urgent Tasks: students D, a senior team member, has identified a critical
bug that needs immediate attention. However, fixing it will take away valuable time
from other essential tasks. The team must decide how to prioritize their tasks and
address the urgent bug without compromising the overall project timeline.
Limited Resources: the team is also dealing with resource constraints, with key team
members working on other projects simultaneously.
Balancing Quality and Deadline: as the team rushes to meet the deadline, there's a
growing concern about the quality of the final product. Students A and B must find a
balance between delivering on time and ensuring the software meets the high standards
expected by the client.
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I[pakTuyne 3anarTs 9

Ilumanus onsa 0b62o6openns

1. What are the weak forms of past modals, and how are they used in English
grammar?

2. How do weak forms of past modals differ from strong forms, and when is it
appropriate to use each?

3. Can you give examples of sentences where weak forms of past modals are
commonly used?
IIpakTHyHi 3aBIaHHSA

1. OmnanyBaHHS OCHOBHHMX TEeMaTUYHHUX TEPMIiHIB.

2. HamucanHs orisay Ha y4acTh Y BUCTAaBIII.

Tema: [logpoOuii npo MaliOyTHIO BUCTABKY.
Title: Details of an Upcoming Trade Fair.
Instructions:
Imagine you are a journalist tasked with providing a comprehensive overview of an
upcoming trade fair for a business magazine. Your article should encompass essential
details, exhibitors, and attractions to generate excitement among potential attendees.
Please incorporate the following elements:
Introduction:
Begin with a captivating introduction that sets the tone for the article. Clearly state the
name and theme of the trade fair. Highlight the significance and impact of the event on
the industry.
Event Details:
Provide essential logistical information such as date, time, and venue.
Include details about any special features, workshops, or seminars scheduled during
the trade fair. Mention any keynote speakers or industry experts participating in the
event.
Exhibitors:
Highlight some of the prominent exhibitors who will showcase their products or
services.Briefly describe the industries represented and the innovative products on
display.Emphasize any exclusive product launches or demonstrations that attendees
can look forward to.
Networking Opportunities:
Discuss the networking opportunities available for attendees, such as business
matchmaking sessions or networking lounges.Mention any social events or receptions
where participants can interact and build connections.
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Attractions and Entertainment:

Detail any entertainment or special attractions planned for the trade fair. Discuss how
the organizers are creating a dynamic and engaging atmosphere for attendees.
Highlight any cultural or local elements that add a unique flavor to the event.
Registration and Participation:

Provide information on how interested individuals or businesses can register for the
trade fair.Include any registration deadlines, fees, and benefits for
participants.Encourage potential attendees to take advantage of early registration
discounts.

Conclusion:

Summarize the key points and reiterate the value of attending the trade fair.

Conclude with an invitation for readers to participate and make the most of this
industry-leading event.

PexoMeH10BaHi q:Kepesia
Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan. 2013.144 p.

No ok owhe

Tema 4. Market research. Types of market research.
How market research affects brands
MeToau4Hi pekomMeHaauii 1Jis BUBYEHHS MUTAHb TeMH
Jlns BUBYCHHS J1aHOI TeMHM, Hacamrepena, 3100yBayul MarTh OMaHYBaTH OCHOBHI
TEMaTU4YHl TEPMIHHU, MOB'sI3aH1 3 JOCIIHKEHHSIMU pUHKY. O3HalloMTeCch 3 MEeTOAaMu
NPUUHATTS PINIEHh B yMOBAaX TEPMIHOBOCTI. 3HAWIITh NPHUKIAAH peaTbHUX
JTOCJIDKEHb PUHKY Ta MpoaHali3yiTe iXHIO MeToA0Jorit0. CTBOPITH IJIaH BJIACHOTO
MapKETHHTOBOTO JOCIKSHHS 111 KOHKPETHOTO TIPOYKTY a00 TOCITYTH.
CTBOpeHHS MPEe3eHTALIMHNUX CJIai]1IB: BUKOPUCTOBYWTE MIHIMAJIbHY KIJIBKICTB CJIIB Ha
ciaiini, BuOmpaiTe jakoHIYHI (pasw Ta KIO4YOBI cioBa. JlomaBaiiTe uTtocTpariii,
rpadiku Ta giarpamMu IS Kpamioro po3yMiHHs iHQopmariii. BukopuctoByiite
Bi3yaJIbHI €JIEMEHTH, K1 MIATPUMYIOTH Ballll TOYKH 30py. 30epiraiiTe OgHOPIIHUN
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CTHJIb IIPUQTY, KOJIPHY MaTITPY Ta pO3MIp CIaiIIB AJIg €THOCTI B IW3aiiHl. Y HUKaiTe
NEepEeBAHTAKEHHS ClAiily TEKCTOM; KOPUCTYHTECS IYHKTaMH Ta KOPOTKUMU
pedeHHsMU. ['padika MOBHHHA MIJKPECIIOBATH TEKCT, a HE 3aMiHATH Horo. Cnaiinu
MOBHHHI JIOTIOMaraTH CTPYKTYpYBaTH Balle MoBigoMiIeHHs. [loTpumMyiitech JOTigyHOi
MOCIIJIOBHOCTI JIJIsl 3pY4HOTrO CcHpuiHATTS iHQopmarii. [lepexonaiirecs, mo Barii
TEKCTHU Ha cllaiilax BUIbHI BiJ rpaMaTUIHUX Ta OpporpadiuHuX MOMUIOK.

IpakTuyne 3ansarTsa 10
Ilumanus onsa 0b62060penms
1. What are the main types of market research, and how do they differ?
2. Can you explain the distinction between quantitative and qualitative market
research methods?
3. How do businesses decide which type of market research to use in a given
situation?
IIpakTHyHi 3aBIaHHSA
1. OnanyBaHHSI OCHOBHMX TEMaTUYHUX TEPMIHIB.
2. TpeHyBalbHI BIIPaBH.

IpakTuyne 3ansarTsa 11

Ilumanus ona 062060penns

1. How do you effectively prepare for potential questions during a business
presentation?

2. Can you share strategies for handling unexpected or challenging questions from the
audience?

3. Inwhat ways does the ability to respond confidently to questions impact the success
of a presentation?
IIpakTHyHi 3aBIaHHSA

1. TlpesenTamis.

Temu npe3enraumiii
Global markets.
Technological innovations.
Business strategy.

Ethics.

Digital business.

Ok wnE
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IIpakTuune 3ansarrsa 12

Ilumanus onsa 0b62o6openns

1. What methods can be employed to assess and identify areas where a company's
Image needs improvement?

2. How do you prioritize areas of focus when developing a plan to enhance a
company's image?

3. Can you provide examples of successful company image improvement plans and
their outcomes?
IIpakTHyHi 3aBIaHHSA

1. OmnanyBaHHS OCHOBHMX T€MaTUYHUX TEPMIiHIB.

2. HanucaHHs miaHy MOKpaIieHHs IMKY KOMIaHIi.

Tema: Po3poOka KOMIUIEKCHOTO TUTaHY BUXOJIy HA PUHOK JJISI. ..
Title: Developing a Comprehensive Market Reach Plan for [Your Company/Product]

Objective:

The objective of this written task is to create a detailed Market Reach Plan that outlines
strategies and tactics to enhance the visibility, engagement, and penetration of [Your
Company/Product] in the target market. This plan will serve as a roadmap to effectively
reach and connect with the target audience, ultimately driving brand awareness,
customer acquisition, and market share.

Task Components:

Market Analysis:

Conduct a thorough analysis of the current market landscape, identifying key
competitors, market trends, and potential opportunities. Utilize market research data to
gain insights into customer behavior, preferences, and needs.

Target Audience Definition:

Clearly define the target audience for [Your Company/Product]. Develop detailed
buyer personas, considering demographics, psychographics, and behavioral factors.
Understand the pain points and motivations of the target audience.

Unique Selling Proposition (USP):

Clearly articulate the unique selling proposition of [Your Company/Product]. Identify
what sets the brand apart from competitors and why the target audience should choose
[Your Company/Product] over alternatives.

Communication Channels:

Explore and select the most effective communication channels to reach the target
audience. This may include digital channels (social media, email, website), traditional
media (TV, radio, print), and in-person engagement (events, conferences).
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Content Strategy:
Develop a content strategy that aligns with the target audience's interests and
preferences. Create engaging and valuable content that communicates the brand
message, showcases the USP, and addresses the needs of the audience.
Influencer Partnerships:
Explore potential partnerships with influencers or thought leaders in the industry who
can amplify the reach of [Your Company/Product]. Develop a strategy for
collaboration, ensuring alignment with the brand image.
Community Building:
Implement strategies to build and nurture a community around [Your
Company/Product]. This may involve creating online forums, social media groups, or
organizing events to encourage customer interaction and loyalty.
Performance Metrics:
Define key performance indicators (KPIs) to measure the success of the Market Reach
Plan. Monitor metrics such as brand reach, engagement, lead generation, and
conversion rates. Establish a regular reporting mechanism.
Budget Allocation:
Outline a budget allocation plan for implementing the Market Reach Plan. Allocate
resources effectively across different channels and initiatives, ensuring a balance
between cost and impact.
Timeline and Milestones:
Create a detailed timeline with milestones for the execution of the Market Reach Plan.
Establish deadlines for the implementation of each strategy and regularly review
progress against the timeline.
PexomenoBaHi qxepena
Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020. 132 p.
2. Pynix 1.B. Presentation technique. Mertoau4Hi BKa3iBKH JjIs 3700yBaviB BUIIO]
ocBiTu mepioro (6akanaBpckoro) piBHs I-II poky HaBuanHs cremiansHOCTI 081
[IpaBo ta II-IV poxy HaBuanns cremniaabHOCTi 0710071k 1 ONnOAaTKyBaHHS
€KOHOMIKO-TIpaBoBOTO dakyibTeTy. 2022. 47 c.

Jooamxoea nimepamypa
Dido N. English for economists. Part I. IBA. 2021. 83 p.
Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business VVocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.
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16.

17.

18.

19.

20.

21.

22.

23.

24,
25.

IIUTAHHA 10 HIICYMKOBOI'O KOHTPOJIIO

3micTroBHME MOayJb I
Socializing in professional environment

The use of present and past tenses.

Common careers in the field of economics.

How important is networking in today's job market?

How can one develop their transferrable skills?

How can networking help someone in their career?

What technics do you know to build rapport?

What is the structure of formal letter?

How important is networking in today's job market?

Use of Future tenses to talk about forecast and predictions.

What are some different sectors and industries in the business world?

What is the structure of business letter?

What are some key factors to consider when investing in a company

How can one invest their money in the stock market?

What are the features of formal and informal communication.

Identify three key objectives of a large-scale project and prioritize them from most
to least critical. Explain your rationale.

Identify and prioritize the top three challenges faced when managing large-scale
projects. Suggest actionable strategies to overcome each challenge.

Create a set of imperative guidelines for effective project team communication
and collaboration.

What strategies do you employ to ensure imperative instructions are understood
and acted upon by team members effectively?

Can you discuss cultural considerations when using imperative sentences in a
diverse project team?

How can imperative sentences be used to delegate tasks effectively within a
project team?

What strategies do you employ to ensure imperative instructions are understood
and acted upon by team members effectively?

What are some examples of successful global businesses and how did they
succeed?

How is passive voice employed in effective conversation management?

What role does tone play when utilizing passive voice during conversations?
How is the passive voice effectively utilized in writing letters confirming orders?
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26.

217,

28.

29.

30.

31.
32.

10.

11.

12.

What elements should be included in a letter confirming an order to ensure clarity
and accuracy?

What are the key elements that define a company's workplace culture, and how
do they contribute to its overall success?

How do established company policies impact workplace culture, and can they
sometimes hinder innovation despite aiming to maintain order?

Explain the importance of using linking words to connect ideas in business
communication.

What are the essential components of a well-structured business proposal?

How can a proposal effectively convey the company's values and culture?
Provide examples of linking words that enhance the flow and structure of a
business proposal.

3micToBHMiA Moayab 11
Workspace and technological innovations

How can we effectively manage information in the age of technological
Innovation?

What are the key features and benefits of the latest technological innovations in
our industry?

How can we write a review that effectively describes the features and benefits of
a technological innovation?

What phrases do you use to describe features and benefits?

What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?

What is the purpose of using comparative adjectives and adverbs in sentences?
What key elements should be included in a review of a technological innovation
to provide a comprehensive understanding for readers?

What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?

How do adverbs typically form their comparative and superlative forms in
English?

Can you outline the steps or process involved in crafting an engaging and
informative review of a technological product or service?

What are the essential elements of persuasive communication that can
significantly impact the success of a crowdfunding initiative?

Provide examples of how the effective presentation of data and numbers
contributed to the success of a crowdfunding project.
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13.

14.

15.

16.

17.

18.

19.

20.
21.

22.

23.

24,

25.

26.

217,

28.

29.

30.
31.

32.

Share an example of a successful crowdfunding campaign where effective
influencing skills played a crucial role in achieving funding goals.

Use of model verbs.

How does an organization typically measure employee performance?

In what ways do performance-based incentives impact employee motivation and
productivity?

In what ways do non-monetary rewards contribute to a positive work
environment?

Can you provide examples of how reported speech is used in performance
evaluations and feedback?

What are some effective ways to convey positive and constructive feedback using
reported speech?

What role do performance reviews play in the reward system of a company?

Can you give examples of different types of rewards that companies use to
recognize employee performance?

How does the company's mission and values influence the development of a
rewarding culture?

What impact do political, economic, social, and technological factors individually
have on business strategies?

What factors influence business strategy and decision-making according to PEST
analysis?

How does the legal environment contribute to the structuring of effective business
strategies?

How do businesses adapt their strategies in response to changes in the legal and
regulatory landscape identified through PEST analysis?

Could you discuss the importance of a PEST analysis in guiding strategic planning
for organizations?

What challenges and opportunities arise for businesses when navigating the
various factors identified in a PEST analysis?

How does the choice between noun phrases and verb phrases affect the overall
tone and style of a written or spoken message?

Can ethical principles be universal, or do they vary across cultures and societies?
What challenges do businesses face in maintaining transparency, and how can
they overcome them?

How does the choice of language and tone impact the perception of a business
document or communication?
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10.

11.
12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

3micToBHuM moayJs |11
Managing challenges: Finance, Technology, and Time

How has the integration of digital technologies transformed traditional business
models?

What role do data analytics play in optimizing digital business operations?

How can companies ensure cybersecurity in the realm of digital business?

How does studying past financial crashes help in understanding and preventing
future crises?

What role do banks and financial institutions play in the occurrence of economic
downturns?

When is it appropriate to use the infinitive form in finance-related writing or
discussions

How does the choice between the infinitive and -ing form affect the meaning of a
sentence in financial contexts?

Can you provide examples of sentences where the use of infinitive or -ing form
is crucial for conveying the intended message in finance literature?

How do financial markets typically respond to economic crises?

Can you explain the role of government intervention in mitigating the impact of
financial crashes?

What are some key indicators that signal an impending economic crisis?

What are the key elements of a successful negotiation strategy in a business
setting?

What approaches can be used to negotiate effectively when faced with resistance
or pushback from the other party?

How do you structure a report analyzing feedback, and what key components
should be included?

Can you provide tips on how to present quantitative and qualitative data
effectively in a feedback analysis report?

When is it appropriate to use third conditionals to talk about unreal past
situations? Can you provide examples?

How do mixed conditionals combine elements of both second and third
conditionals? Provide instances of their usage.

How do you prioritize tasks when managing your time effectively?

What strategies do you employ to avoid procrastination and meet deadlines?
What challenges have you faced while working from home, and how have you
overcome them?

How do you prepare for difficult negotiations in a business setting?
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22. Can you outline the steps you take to research and understand the other party
before negotiating?

23. In preparing for a role-playing scenario, what aspects of your co What are the
weak forms of past modals, and how are they used in English grammar?

24. How do weak forms of past modals differ from strong forms, and when is it
appropriate to use each?

25. Can you give examples of sentences where weak forms of past modals are
commonly used communication and negotiation skills do you focus on?

26. What are the main types of market research, and how do they differ?

27. Can you explain the distinction between quantitative and qualitative market
research methods?

28. How do businesses decide which type of market research to use in a given
situation?

29. How do you effectively prepare for potential questions during a business
presentation?

30. Can you share strategies for handling unexpected or challenging questions from
the audience?

31. In what ways does the ability to respond confidently to questions impact the
success of a presentation?

32. What methods can be employed to assess and identify areas where a company's
Image needs improvement?

33. How do you prioritize areas of focus when developing a plan to enhance a
company's image?

34. Can you provide examples of successful company image improvement plans and

their outcomes?

METOJIWYHI PEKOMEHJIAILIT
JJIAA BUKOHAHHSA TPAKTUYHUX 3AB/IAHb

MeToau4Hi pekoMeHauii 11010 MiATOTOBKYA BUKOHAHHS TPEeHYBAJIbHUX BIPaB

Tpenysanvrua énpasa, K BUj CaMOCTIMHOI poOOTH, nependavyae BUKOHAHHS

PO3yMOBHX 1 MPAKTUYHMX 1K 37100yBadiB BUINOI OCBITH 3 METOIO0 (hOpMYyBaHHS,
3aKpIIUICHHS ¥ YAOCKOHAJIEHHA HEOOXITHUX YMIHb 1 HaBUYOK. DYHKIIS TakKoi
BNpaBu — TpaHcHoOpMyBaTH 3HAHHA 3400yBayiB y HaBUYKH UM yMIHHS,
chopMyBaTl TOTOBHICTh JO NPAKTUYHOI MiSUTBHOCTI, BIATBOPIOBAJIBHOI Ta
TBOPYOi aKTUBHOCTI B PI3HUX YMOBax. BUKOHaHHIO TpEHYBAILHUX BIIPAB 3aBXKIU
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nepeaye 3acBOEHHS TEOPETHYHOTO HABYAIBHOTO Marepiany, BHHECEHOTO Ha
CaMOCTIMHE OIMpaIFOBaHHS.

Mema 6uKoHaHHA MPEHYBAIbLHUX 6NpA8 — OUIHUTH PIBEHb CaMOCTIHHOIO
3aCBO€HHS 3HAHB, IMTMOWHY iX pO3yMIiHHS, YMIHHS PAKTHYHO iX 3aCTOCOBYBATH.

Mootcnusi  6uou  mpeny8anbHUX  8i0MEOPIOBAILHUX — 6Npag. BIPaBU Ha
CIIOCTEPEKEHHS, KOHCTPYIOBAHHS, pefaryBaHHs TOLIO.

Mooicnusi 6uou mpenysanvbHux meopuux 6npas. BIPaBH 3a aHAJIOTI€I0, HATMCAHHS
TBOPIB 32 3aIIPOMOHOBAHOIO MOYATKOBOIO a00 KIHIIEBOIO YACTHHOIO TOIIIO.

Komrmuiekc BmpaB, 3amporoHOBaHHWMA 3700yBadaM ISl JIarHOCTYBAaHHS PiBHS
3aCBOEHHSI HUMU MaTepialy, BAHECEHOTO Ha CaMOCTIHE OTpaIlfOBaHHsI, 000B’I3KOBO
TIOBHHEH MICTHUTH SIK BIIPaBH BiATBOPIOBAJIHHOTO, TAK i TBOPUOTO XapaKTepy.

MeToau4Hi pekoMeHaaNil 00 MiATOTOBKH NMpe3eHTauil

llpesenmayis (power point presentation, PPT) — mne edextuBHuii Ta
yHiBepcaiabHu# (hopmat 1oHeceHHs 1HpopMallli, IKUi ABJIsie cOOOr0 HAOIp Clal/IiB Ta
cnemiagbHuX e(eKTiB  (Chaia-1oy), TEKCTOBUM BMICT IMPE3CHTAllli, 3aMITKU
JIOTIOB1/1ava, a TaKOoX pPO3JIaBaIbHUM Martepiall Juisl ayJuTopii, 1o 30epiraroThCsi B
oHOMY (paitmi.
BuznaueHo Taki BUIU Mpe3eHTAIlIN:
- CTaTUYHI MPE3eHTAIlli;
- aHIMOBaH1 MIPE3CHTAIll1;
- MYJIBTUMEIIMHI TPE3eHTAllli;
- BIiJI€O - mpe3eHTairii (iHpopMallist mpeJcTaBiIeHa y BUTIISAL BIIeoPiabmMy);
- 3D-npesentamii  (iHpopMallisi TpeACTaBIeHa y TPUBUMIpHIA Tpadimi 1
TPUBUMIPHIN aHIMAIIii).

MeToanuHi pekoMeHAaLil 040 CKJIAJAHHSA IJI0CAPil0
KJIIOY0BMX TEMATHYHUX TEPMiHiB

VYkiaganHs riocapiro 3a TeMaMy, BAHECEHUMH Ha CAMOCTIMHE OINpaIllOBaHHS, SIK
BUJl CaMOCTIiiHOI poOoTHM 3700yBaya BHILOI OCBITH MHependavyae MUCbMOBE
BIOPSAKYBAaHHA B ai(aBITHOMY TMOPSAKY MEpPeNiKy OMOPHHUX TEPMiHIB 13 IXHIMH
BU3HAYCHHSIMU (Ie(DiHIIAMHA) B MeEXaxX KOHKPETHUX TeM, TMepea0ayeHnX s
M03ayAUTOPHOTO BUBYEHHS. Takuil riocapiii sBIsi€e COOOI0 CHPOIICHY 1 CKOPOYCHY
BEPCII0 TEPMIHOJIOTIYHOTO CJIOBHMKA BIJIMOBIAHOI Tady3l 3HaHb, OCKUIbKU
00MEXYy€eThCS TIEBHOIO TEMOIO (TeMaMHu ).

Mema yxnaoanns enocapiro — OUIHUTH PIBEHb 3aCBOEHHS 3/100yBadueM MaTepiaiy,
BU3HAYUTH HOTO BMIHHS BUOKPEMJIIOBATH MOHATTEBO-KATETOPIHHUN amapar y Mexax
BIJIMOBITHOTO 3MICTOBOTO OJIOKY, BUSIBUTU PO3YMIHHS HUM OCHOBHUX TEPMIHOTIOHSTh.
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Dopmam 2nocapiro — TaOAUIIS, U0 MICTUTh TEPMiH, CKOPOUEHHS, TOHATTS
(B 1iIBOMY CTOBMYMKY) 1 BU3HAYEHHS, MOSCHEHHS, pO3MIU(POBKY abpesBiaTypu
(B IpaBOMY).

OcHO8HI uMO2U 00 YKIAOAHHSL 2710CApilo’

1) peecTp TIOCapil0 TIOBWHEH BKJIIOYATH HEBEIMKY KUIBKICTh CIIiB-
TEPMIHOIMOHATH, BiIIOPAaHUX HAa OCHOBI aHaNi3y YacTOTHOCTI iX Y)KMBaHHS Yy
BIJIMOBIAHUX TEMAaTUYHUX OJIOKAX, YKJIAJCHUX B ai(haBITHOMY MOPAJIKY;

2) CIOBHMKOBA CTAaTTs SK CTPYKTYpPHa OJMHUI TJOCapir0 TOBHHHA
CKJIaJIaTHUCS 13 3ar0JIOBHOI OJIMHUII (Ha3Ba IMMOHSTTS, TEPMIHY TOIIO) i TEKCTY, 1110
PO3’SICHIOE 3ar0JIOBHY OJIMHHMIIIO Ta OMHUCYE 11 OCHOBHI XapaKTEPUCTUKU;

3) CIIOBHMKOBA CTAaTTs Ma€ OYTH KOPOTKOIO, T00pe CTPYKTYPOBAHOI0;

4) nouiIbHUM MOKe OYTHM BKIIOYCHHS IO TJOCapir0 3MICTOBHX 1
METOJANYHUX KOMEHTapiB;

5) cXBaTIOETHCS aHTJIOMOBHHUI TIEPEKIIaj] CIOBHUKOBUX CTaTCH IIIOCaPIfo.

VkianeHuil riocapiii Mae BIANOBIJATH TaKUM XapaKTEpUCTUKaM, SK:
JAKOHIYHICTh, TPU3HAYCHHA TIEBHIA TeMi BHBYEHHS, MNPOCTOTa OyIOBU i
CUCTEMHICTh BUKJIQJly MaTepialy.

MeToau4Hi pekoMeHaauii 010 PoJIbOBOI I'PH

Ponvosa epa € eneMeHTOM aKTHBHOIO HaBYaHHS 1 NMPEJCTaBISE COOOIO
MOJEIIIOBaHHSI MPOQECIiHOI AISUIBHOCTI y IUTYYHO CTBOPEHIM MpOOJIeMHI
cutyalii. Memoro ponvbo6oi epu € BUPIIEHHS aKTyaJlbHOI MPAKTUYHOI 3a1a4l. Y
HAaBUYaJHLHOMY TMIPOIECI JUIOBY TPy BHUKOPUCTOBYIOTH HJisi 3aKpITUJICHHS
OTPUMaHMX y MpoLeCl HaBUaHHS 3HaHb, YMIHb Ta HaBUUOK. PosiboBa rpa mae Ha
MET1 HAaBYUTH 3/100yBaviB OCBITH BUSBIIATH MPOOJEMHI CUTYaIlii, 1110 BAHUKAIOTh
y podeciitHiii qiTpHOCTI, BU3HAYATH MPUYUHU 1X BUHUKHEHHS, PO3POOIISITH Ta
OLIIHIOBATH IUISAXU BUPILIEHHS [IUX Mpo0sieM, NpUMAaTH PIlLIEHHS Ta BU3HAYATH
MeXaH13MH HOTo peatizallii, KOMyHIKYBaTH y pi3HHX poisix. PonboBa rpa cipusie,
30KpeMa, PO3BUTKY Ta 3aKPIIICHHIO TAKUX KOMITIETEHTHOCTEH:

—  3IaTHICTb CITUIKYBaTHUCS JIEP>KaBHOIO Ta / a00 1HO3EeMHOIO MOBOIO;
—  3JIaTHICTb BUSBJISTH, CTABUTH Ta BUPIIIYBATH MTPOOJIEMU;

—  3JaTHICTb 10 aOCTPAKTHOI'O MUCJICHHS, aHAJII3y Ta CUHTE3Y;

—  3JaTHICTb PO3B’SI3yBaTH CKJIaJHI CIEliali30BaHl 3aBJaHHS Ta IPaKTHYHI

npo0semu;

—  3JIaTHICTb BUKOPUCTOBYBATH B MpO(ECiifHIi iSIILHOCTI OTpMMaHI 3HAHHS 3

TEOPETUYHUX Ta MPAKTUYHUX NPODECIMHO-TPAKTUYHUX JTUCUHUILIIH;
—  3JIaTHICTb OIL[IHIOBATH Ta 3a0€3MevyBaTH SIKICTb BUKOHYBaHUX POOIT;

—  yMIHHS apTyMEHTYBaTH CBOI PIIIEHHS 1 BIICTOIOBATH iX;
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—  3JIaTHICTH MPAIIOBATH B KOMaH/1 Ta aBTOHOMHO;

—  3JaTHICTh CHUIKYBaTHCS 3 MPEICTaBHUKAMU IHIINX MPOdECIHHUX TPyl Pi3HOTO

PIBHS;

—  YMIHHS BUKOPHCTOBYBATH HEOOX1THY TOBIIKOBY JIITEPATYpy.

PonpoBa rpa Moke BUKOPHUCTOBYBATHCH SIK OJIHA 3 (DOPM MOTOYHOT'O KOHTPOJIIO
3HaHb 37100yBayiB BUIIOT OCBITH.

KPUTEPII OLIIHIOBAHHSI TA PO3MO/JL1 BAJIIB

Bua poéoru K-1B 0a1iB
OnuTyBaHHA 32 TUTAHHSIMH BiJIMOBIAHOI TEMH Ha MpakTUYHOMY | Big 0—3
3aHSTTI, y4acTh 3700yBayiB B 0OrOBOPEHHI IPOOJIEMHUX MMUTaHb
TpeHnyBanbpHI BIpaBU Big 02
VYyacTh y poJibOBiii Ipi Bijg 04
[TpesenTartis Big 04
CxJtamaHHs JTMCTIB/MIJIOBHX TarepiB Bix 0-3

Bup podorn baan Kpurepii oninioBaHHs
OnuryBaHHA 0 6ame |3g00yBau He Oepe y4dacTh y MPAKTHYHOMY 3aHATTI, € JIHIIE
3a MUTaHHSAMU crocTepirayeM; HIKOJIM HE BHUCTYIAa€ 1 HE 3aJa€ 3aluTaHHS,
BIMOBIAHOT TEMU HEe3alliKaBJICHWH Yy BHBUYEHHI MaTepially; Ja€ HelpaBWIbHI
Ha IPaKTHYHOMY BIMOBIAI Ha 3amUTaHHs, T[OKa3ye HE3aJ0BUIbHE 3HAHHS
3aHSTTI, MOHATIHHOTO anapary 1 JITepaTypHUuX JKepel.
yHacTh 3no6y§aqlB 1 6an |3g00yBau Oepe AaKTHUBHY y4yacThb Yy HPaKTUUHOMY 3aHSTTI;
B 00roBopeHHi JEMOHCTpPYE JOCTaTHI 3HAHHS, Ja€ TIOBHI BiATOBI/Il HA 3aMIUTAHHS.
MpOOJIEMHUX MMUTaHb
2 6anu |/loctraTHRO  TOBHO  BOJIOJIE  HABUAJIbHUM  MarTepiajiowm,
OOIPYHTOBaHO MOTO BHKJIAQJA€ IMiJ Yac YCHMX BHCTYIIB Ta
MHACbMOBHUX  BIJMOBIJIEH, B OCHOBHOMY pO3KPHUBAE 3MICT
TEOPETUYHHX MUTAHb TA MPAKTUYHUX 3aBAAHb.
3 6amun |3m00yBau Oepe AakTHUBHY YYacThb Y MpPaKTUYHOMY 3aHSTTI;
JNIEMOHCTPY€E JOCTaTHI 3HaHHS, Ja€ TIOBHI BIJAMOBIAI Ha
3alUTaHHA; Oepe aKTUBHY Y4acTb Yy OOTOBOpEHHI MpOOJIeMHHUX
NUTaHb, 3JaTHUM MYOJIYHO TPEJCTaBUTH Marepian, BMI€E
chopMyBaTH CBOE CTaBJIEHHS JI0 NMEBHOI MPOOJIEMH; BUCIOBIIOE
BJIACHI MIpKYBaHHS, HABOJAUTH JOIIIBHI TPUKIIAIH.
TpenyBaibHi 0 6amiB |3700yBau TpeHYBaIbHI BIpPAaBU HE BUKOHAB.
Blipasu 1 6an |37g00yBau HE Mae CUCTEMHHMX 3HaHb MaTepiay, BUKOHAB

BIJITBOPIOBAJIbHI BIPABU 3 JIOCUThH BEJIHUKOIO KUTBKICTIO TOMUJIOK,
TBOpYE 3aBJJaHHS BUKOHAHE YaCTKOBO a00 Xk 31 3HAYHOIO
KUTBKICTIO 3MICTOBUX, MOBHUX 1 TEPMiHOJIOTTYHUX MTOMUJIOK.
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2 banu

3n00yBau Mae rau0OOKi, CHCTEMHI 3HAaHHS MaTepiaiy,
0€3MMOMHUIIKOBO BUKOHAB YCi BiITBOPIOBAJIbHI BIIPABH, YCITIIITHO
BUKOHAB TBOpPYE 3aBJIaHHSI, IPU BUKOHAHHI SIKOTO HE JIOIYILIEHO
MOBHHUX 1 TEPMIHOJIOTTYHHX TTOMHUJIOK.

VYyacts
Y pOJIBOBIH Tpi

0 OaiiB

3n00yBay MpakTHUUHY 33]a4dy, CUTyalliifiHy BIIpaBy HE BUKOHAB.

1 0an

3100yBay BUKOHAB MPAKTUYHY 33[aqy/ CUTYaIliiiHy BIIPaBY, aje
JEMOHCTpYE (hparMeHTapHi 3HAHHS AHTJIOMOBHOI TEPMIiHOJOTIT
BiJITIOBiTHOT TEMATHIIi POJILOBOI I'PH, HE BIICBHECHE BUKOPHCTAHHS
4aciB, CTPYKTYp 1 TpaMaTUYHUX KOHCTPYKIIIH.

2 oanu

3n100yBay BUKOHAB MPAaKTHYHY 3ajJady/CUTyalliiHy BIIPaBy, Y
HNOBHI Mipi JEMOHCTpye 3HaTHICTh 3pO3YMITH IUTaHHS,
KOMEHTapi Ta BiAMOBICTH HAa HUX 3B'A3HO 1 JIOT1YHO.

EdexkTuBHO BUKOPHCTOBYE MOBHI 3acO0M Ul BUPAKCHHS CBOIiX
JYMOK, 171ei, TOTped Ta BUMOT, TIOB'SI3aHUX 3 POJIHLOBOIO TPOIO.
JlouinbHO BHKOPUCTOBYE HeBepOalibHI KOMYHIKAIiliHI 3aco0u,
TakKi SK )KeCTH, MiMiKa, TOHATBHICTH T'OJIOCY TOIIIO.

3 Oanu

3n00yBau Oepe akTUBHY Y4acTh, YITKO JOTPUMYETHCS CLIEHAPIIO
Ta BIATBOPIOE [iaJIOTH, JEMOHCTPYE CIPOMOXHICTH JIO
BUpIIIEHHS MpobieM, KOHIIKTIB a00 CUTYyaIlii, Kl BUHUKAIOTh
IiJ] 9ac TpHu.

4 oanun

3m00yBau Oepe aKTUBHY Yy4acTb, JEMOHCTPYE 3MIaTHICTh
CTBOPIOBAaTH HOBI i1ei, clieHapili Ta [ianoru, ski 30aradyroThb
pOIBOBY TPy, IEMOHCTPYE BHUKOPHCTAaHHS HECTaHIAPTHUX
MiXOMAIB 10 BUPIIIEHHS po6sieM, KOH(IIKTIB a00 CUTYyalliid, SKi
BUHUKAIOTH MiJ 9ac T'PH, 3aTHICTh IPUBHOCUTH OCOOUCTICTD Ta
IHUBIYalbHICTh Y BUKOHAHHS POJIL.

[Ipesenrarris

0 OaxniB

He 3apaxoByroThcs npe3eHTailii, siki BAKOHaH1 HE CAaMOCTIIHO
a0o 3amo3nyeHi 3 Mepexi [HTepHer.

1 Gan

[Ipe3enTairist MiCTUTH OJIM3BKHI 32 TEMATUKOIO MaTepial, aje He
Hece BaXIIUBOI iHHOpMATUBHOT (PYHKIIT, €CTETUUHHI BUTIISA]
HEe3aJJ0BUIbHUHN (BIACYTHS YiTKa CTPYKTYpa PO3MILIEHHS
iH(popMarii, HeopeuHa rpadika opOpMIIEHHS), HETOCTATHE
BUKOPUCTaHHS HEeBepOaIbHUX 3aC001B KOMYHIKaIlii, 10
YCKJIQIHIOE CIIPUAHSATTS MIPE3EHTalll1, 0OMEXEHUIN CIIOBHUKOBUHN
3arac, HeIOCTaTHICTh CJiB 1 BUCIIOBIB I Mepenadi 11eu.

2 Oanu

[TpocninKoBYeThCS MEBHA CTPYKTYpPa B PO3MIIIEHHI 1H(popMarlii,
asie OOMeKeHUH CJIOBHUKOBH 3arac, MOBTOPEHHS BUCIIOBIB,
HEJIOCTaTHE BUKOPUCTAHHS CTEIiali30BaHUX TEPMIHIB,
oOMe)xeHe BUKOPHCTaHHS Bi3yalbHUX JOMOMIKHUX MaTepialis,
HEJIOCTATHE TXHE TOSICHEHHST a00 HECYMICHICTD 3 TIPE3EHTAITI€0.

3 Oanu

EcreTnunuii BUIIIA] €110 NCy€ HEIOCTaTHBO YiTKa CTPYKTYpa
po3MminieHHs iH(opmallii, He 30BCIM JopeuHa rpadika
odopmieHHs, ane 3100yBad JeMOHCTPYE BJiaje BOJIOAIHHS
HeBepOaTbHUMH (OopMaMH KOMYHiKallii, BMIHHS BUKJIaJaTH 171€i
MOCJIIOBHO Ta YITKO, ajie MPHUITYCKAEThCS TOMUIOK U
BUKOPHUCTAHHI aHTJIOMOBHHMX TEPMIHIB.
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4 0amn

[Tpe3enTariist Mae 4iTKy, JOT1YHO BUOYAYBaHY CTPYKTYpY,
3100yBayd JIEMOHCTPYE PO3MAITICTh JIEKCUKH, B
CJIOBOCIIONYYEHHS, TpodeciiiHi TepMiHH, ePeKTUBHE
BUKOPHUCTAHHSI MOBHHUX 3ac001B, BMIHHS BUKJIQIaTH 171€1
MOCJIIOBHO Ta YiTKO, B/Iaje BUKOPUCTAHHS HEBEPOATbHUX
3ac001B KOMYHIKaIlii.

CkJiagadHs JIUCTIB /

JJIOBUX ITarepiB

Icriut

0 OaiiB

He 3apaxoByrOThCS JHCTH/TIANIEPH SIKI BUKOHAHI HE CaAMOCTIHHO
a0o 3anmo3uyeHi 3 Mepexi [HTepHer.

1 6an

Jluctn  cknaneHi CaMOCTIfHO, TIPOTE€ 3MICTOBHUH Ta
TEPMIHOJIOTIYHUN MaTepian mpeacTaBleHuld (pparMeHTapHoO,
OKpeMi IMyHKTH JIOKyMEHTa MICTITh HETOYHOCTI, MOpYILIeHA
CTPYKTypa JOKyMEHTA.

2 Oanun

Jluctu/manepu  ckiageHi CaMOCTIHHO, TpeJCTaBICHUIN
3MICTOBHUI MaTepiall € IOBHUM, ajie OKpeMi IYHKTH JTOKYMEHTY
MICTATh FpaMaTHUYHI Ta TEPMIHOJIOTIYHI HE TOYHOCTI.

3 oanm

Jluctu/manepu  CKiIaneHi CaMOCTIHO,  TIpe/ICTaBICHUI
3MICTOBHUI MaTepiajl € MOBHUM, 3 YPaxyBaHHSIM BiIMOBIIHUX
rpaMaTUYHHUX Ta TEPMIHOJIOTIYHUX KOHCTPYKIIii.

VcHuii icnut
(BiAMOBI b

Ha 2 TMTaHHS
eK3aMeHaIlIHHOTO
oinery,

KOYKHE ITUTaHHS
OLIIHIOETHCS

Bixg 0 go 20 Oaiis,
pa3oM Ha iCIUTI
3100yBad OTPUMYE
Bix 0 1o 40 GamiB)

0 OaxiB

3n100yBay He HA/aB BIAMOBI/II HA MUTAHHA

1-5
oaitiB

3n00yBay Hajae BIAMOBIIb MyK€ IOBEPXHEBO, HE 3acCBOIB
MaTepiajg y Mexax MporpamMH HaBYAIBHOI JUCHUIUTIHY, HE JIa€
KOHKPETHOI BIJMOBiAlI Ha NUTaHHSA OiNeTy, HE HaBOIUTH
NPUKIIAAIB, HE O3HAWOMIICHHH 3 METOAMYHOI 1 HaBYAIHHOIO
JITepaTyporo 3 TUCIMILUTIHU, HE 3JJATHUN BHCBITJIMTH IOCTABIICHE
nuTaHHsa. Ha 1o1aTKOBI Ta yTOUHIOIOUH 3alIMTaHHS €K3aMeHaTOpa
3100yBau He 3HA€ MPaBHIIBbHOI BiAMOBial. He Bonoaie 6a3oBumu
KAaTeropisiMd Ta OCHOBHHUMH TEOPETUYHHMH TOHITTSIMH 3
JIUCILIUILTIHHA.

5-10
OasiB

3n0o0yBau Hajae BIANOBiAI Ha MUTaHHA Oilery, mpoTe i3
CYTTEBUMHU HETOYHOCTSAMHU, (OPMYJIOBAHHS HEYITKI, OLIbIIa
YaCTHHA 3MICTY MUTAaHHS 3aJIMIIAE€THCSI HEPO3KPUTOO, JOMYIIIEHI
MTOMUJIKY 1 MOPYIIIeHa JIoTiKa BUKiIaay. Ha qonaTtkoBi 3anuTaHHs
eK3aMeHaTopa He BiJIOBIJaE.

10-15
OaJiB

3100yBay  MOMYCTHB J€AKI HETOYHOCTI YW 3aJIUIIUJIACh
HEPO3KPUTOK YacTUHA NHUTAaHHS, 32 YMOBH, II0 MPHUHLUIOBI
MOMEHTH 3alHuTaHb OyJad PO3KPUTI TpPaBUIbHO, HE3HAYHI
MOMWJIKM YCYBAalOTbCS CaMUM 3700yBayeM, KOJIM Ha TMOMMHIKU
BKa3ye ek3aMeHaTop. 3100yBa4 HaBOJIUTh PUKJIAIN BCTAHOBIIOE
CHCTEMHI 3B’SI3KHM MK PI3HUMH MTUTAHHSMH Ta TEMaMH Kypcy.

15-20
OaiiB

3100yBa4 TOYHO 1 MTOBHO BIJMOBIB HAa 3aMUTaHHs OLJIETY, YITKO 1
JIOTIYHO BIANOBIB HAa JOJATKOBI Ta YTOYHIOKOYl 3alMTaHHA,
BIJIBHO BOJIOJII€ AQHIJIOMOBHOIO TEpPMIHOJIOIi€l0, HABOJIUTH
NPUKIIAIN, JIEMOHCTpYE OadeHHsS NPaKTUYHOTO 3aCTOCYBAHHS
BUBYEHOT0 Martepiaiy, po3yMie He Juiie 6a30Bi, ajie i JonoMixHi
YH MpoOJIEMHI aCTIeKTH MUTaHHS.
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Po3noain 6aaiB, AKi OTPUMYIOTH 3100yBa4i BUIIIOI OCBITH
3a pe3yJIbTATAMM OTOYHOI0, EPiOAUYHOI0 TA MiACYMKOBOI0 KOHTPOJIIO

. . . Pazom
TeMu NpakTHYHUX 3aHATH KinabkicTs 6a1iB 32 BUA po6oTH ]
0aJiB
3micToBuii MoayJsb 1. Socializing in professional environment
[Mpaktiune 3anstrs 1. Career choice. 0 — 3 (onuryBaHHA) 0_5
Transferrable skills. Networking. 0 — 2 (TpenyBasnbHi BIpaBH)
[Tpaktuune 3austrs 2. Career choice. 0 — 3 (onuTyBaHHS)
Transferrable skills. Networking. 0 — 2 (TpenyBajbHi BIIPaBH) 0-9
0 — 4 (ponboBa rpa)
ITpaktuune 3austrs 3. Career choice. 0 — 3 (onuTyBaHHS) 0_6
Transferrable skills. Networking. 0 — 3 (ckmamaHHs JIMCTA)
[Mpaktiune 3ausatrs 4. Business sector. Sector | 0 — 3 (onuTyBaHHS) 0_5
and industries. Invest your money. 0 — 2 (TpeHyBaJIbHI BIIPABH)
[Mpaktiune 3ausatrs 5. Business sector. Sector | 0 — 3 (onuTyBaHHS)
and industries. Invest your money. 0 — 2 (TpeHyBaJIbHI BIIPABH) 0-9
0 — 4 (ponboBa rpa)
[Mpaktiune 3austrs 6. Business sector. Sector | 0 — 3 (onuTyBaHHS) 0_6
and industries. Invest your money. 0 — 3 (cxyaaHHs JUCTA)
[paktuune 3ausTrs 7. Projects. Large scale 0—3 (omuTyBaHHS:) 0_5
projects. Understanding project priorities. 0 — 2 (TpeHyBasbHI BIpaBH)
ITpaktuune 3ausatTs 8. Projects. Large scale 0 — 3 (onuTyBaHHS)
projects. Understanding project priorities. 0 — 2 (TpeHyBaJIbHI BIIPABH) 0-9
0 — 4 (ponboBa rpa)
[Mpaktuune 3austrs 9. Projects. Large scale 0 — 3 (onuryBaHH) 0_6
projects. Understanding project priorities. 0 — 3 (ckyamaHHs JTUCTA)
[Mpaktuune 3austrs 10. Global markets. Key
. . 0 — 3 (omuTyBaHHS)
factors for global business. Doing market ; 0-5
0 — 2 (TpenyBasbHI BIpaBH)
research.
IMpaktuune 3ausatrs 11. Global markets. Key 0 — 3 (onuTyBaHHS)
factors for global business. Doing market 0 — 2 (TpenyBabHI BIIpPaBH) 0-9
research. 0 — 4 (ponboBa rpa)
[Mpaktuune 3austrs 12. Global markets. Key
. ) 0 — 3 (onuryBaHH)
factors for global business. Doing market 0-6
0 — 3 (cxmamaHHs HCTA)
research.
IMpaktrune 3ausatrs 13. Workplace culture. 0 — 3 (onuTyBaHHS) 0_5
0 — 2 (TpenyBasbHi BIpaBH)
[Mpaktiune 3austrs 14. Workplace culture. 0 — 3 (omuryBaHHS)
0 — 2 (TpenyBasbHI BIpaBM) 0-9
0 — 4 (posboBa Tpa)
[Tpaktuune 3ausatts 15. Workplace culture. 0 — 3 (omuTyBaHHS) 0_6
0 — 3 (cxmamaHHs JHCTA)
3arajsiom cyma 6axais | 0 — 100
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3microBuii moxyas 2. Workspace and technological innovations

ITpakruune 3austTs 1. Technological

0 — 3 (onuTyBaHH:)

innovations. 0 —2 (TpeHyBajbHI BIIPaBH) 0-5

[Mpaktuune 3austrs 2. Technological 0 — 3 (onuryBaHH)

innovations. 0 — 2 (TpenyBalIbHI BIIPaBM) 0-9
0 — 4 (posboBa rpa)

ITpaktuune 3austTs 3. Technological 0 — 3 (onuTyBaHHS) 0_6

innovations. 0 — 3 (ckyamaHHs JHCTA)

[Tpaktuune 3ausarts 4. Entrepreneurs. Doable 0 — 3 (onuryBaHHN) 0_5

crowdfunding. 0 —2 (TpeHyBasbHI BIIPaBH)

[Tpaktuune 3ausarTs 5. Entrepreneurs. Doable 0 — 3 (omuTyBaHHS)

crowdfunding. 0 — 2 (TpenyBasnbHi BIpaBH) 0-9
0 — 4 (ponboBa rpa)

IIpaktuune 3ausarTs 6. Entrepreneurs. Doable 0 — 3 (onuTyBaHHS) 0_6

crowdfunding. 0 — 3 (ckyaaHHs JKCTA)

ITpaktuune 3ausarrs 7. Performance and 0 — 3 (onuTyBaHHS) 0_5

rewards. 0 — 2 (TpeHyBasbHI BIpaBH)

[Mpaktiune 3austrs 8. Performance and 0 — 3 (onuryBaHH)

rewards. 0 — 2 (TpenyBanbHi BIpaBM) 0-9
0 — 4 (posboBa rpa)

ITpaktuune 3ausarTs 9. Performance and 0 — 3 (onuTyBaHHS) 0_6

rewards. 0 — 3 (ckyamanHs JUCTA)

[Mpaktuune 3austrs 10. Business strategy. 0 — 3 (onuryBaHHN) 0_5
0 —2 (TpeHyBaibHI BIIpaBH)

[Mpaktuune 3ausTrs 11. Business strategy. 0 — 3 (onuryBaHHN)
0 — 2 (TpenyBasbHI BIpaBM) 0-9
0 — 4 (ponboBa rpa)

[Mpaktiune 3auaTTs 12. Business strategy. 0 — 3 (omuTyBaHHS) 0_6
0 — 3 (cxmamaHHs HCTA)

[Mpaktiune 3austrs 13. Ethics. 0 — 3 (onuryBaHH) 0_5
0 — 2 (TpeHyBaibHI BIIpaBH)

[Mpaktiune 3austrs 14. Ethics. 0 — 3 (onuryBaHH)
0 — 2 (TpenyBasbHI BIpaBH) 0-9
0 — 4 (ponboBa rpa)

[Mpaktuune 3anstrs 15. Ethics. 0 — 3 (onuTyBaHH:) 0_6
0 — 3 (cxmamaHHs HCTA)

3arajsiom cyma 6axais | 0 — 100
3microBuii moxyan 3. Managing challenges: Finance, Technology, and Time

[Mpaktiune 3ansTTs 1. Finance. 0 — 3 (onutyBaHHA) 0_5
0 — 2 (TpenyBasbHI BIpaBH)

[Mpaktiune 3ansTTs 2. Finance. 0 — 4 (ponboBa rpa) 0-4

[Mpaktuune 3ausaTrs 3. Finance. 0 — 3 (onuryBaHH) 0-6

0 — 3 (ckmamanHs JIHCTA)
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[Mpaktuune 3ausatts 4. Digital business. 0 — 3 (omuTyBaHHS) 0_5
0 —2 (TpeHyBaibHI BIIpaBH)
[Tpaktuune 3ausatTs 5. Digital business. 0 — 4 (ponboBa rpa) 0-4
[Tpaktuune 3ausarTs 6. Digital business. 0 — 3 (onuryBaHHN) 0_6
0 — 3 (ckyamaHHs JUCTA)
[Mpaktuune 3ausTTs 7. Time management. 0 — 3 (onuryBaHHA) 0_5
0 — 2 (TpenyBasbHi BIpaBH)
[Tpaktuune 3ausatTs 8. Time management. 0 — 4 (ponboBa rpa) 0-4
[Tpaktrune 3anatTs 9. Time management. 0 — 3 (onuTyBaHH:) 0_6
0 — 3 (ckyamaHHs JUCTA)
ITpaktuune 3ansatts 10. Market research. 0 — 3 (onuTyBaHHS) 0_5
0 — 2 (TpenyBaJIbHI BIIpaBH)
[Mpaktuune 3anusatTss 11. Market research. 0 — 4 (npe3eHnrartis) 0-4
[Mpaktuune 3austrss 12. Market research. 0 — 3 (onuryBaHHN) 0_6
0 — 3 (ckyamaHHs JUCTA)
YcHuil icnut 0-40 0-40
3arajsiom cyma 6axais | 0 — 100
Po3noain 6auiB, AKi OTPUMYIOTH 3100yBa4i BUIIOI OCBITH
Ouna | 3a0una popma nasuanns
3anik
[IoTOYHMI KOHTPOJIb Cyma
3micToBHUM Moaynb Ne 1, 2 OaJiB
Tl T2 T3 T4 TS5 )
Bix 0 1020 | Bix 0 1o 20 | Big 0 mo 20 | Bix O mo 20 | Bixg O mo 20 Bin 0 Ao 100
. . . . . OaiB
OaiB OaiB OaiB OaiB OaiB

3aranpHa OIliHKAa — CyMa OalliB 3a TOTOYHUIN KOHTPOJIb. 37100yBay BHUIIOI OCBITH

OJIEp)Ky€ TIJICYMKOBI Oald 3a 3aliKOBY HaBYAJIbHY JUCIUIUIIHY, SKIIO 3a
pe3yibTaTaMu MOTOYHOTO KOHTPOJItO BiH HaOpaB 60 1 Outemie OamiB. Skmio 3a
pe3yJbTaTaMu MOTOYHOTO KOHTPOJIIO 3/100yBay BUINOI OCBITH HaOpaB MeHIe 60 Oais,
BIH IMOBHHEH BHUKOHATH 3aJIKOBE 3aBJaHHS 1 3 ypaxXyBaHHAM WHOI0 pe3yJbTaTiB
OJIEp’KaTU BIJIMOBIAHY KUIBKICTh 3aJIKOBUX OajiB 13 JUCHUIUIIHM. K0 3a
pe3ynbTaTaMu MOTOYHOTO KOHTPOJIO 3700yBau BUIOI OCBITH HabpaB 60 i OiibIie
0aniB, MpoTe XOYe MOJIMIUIUTH CBIM MIACYMKOBHH pe3yJbTaT, BIH TaKOX MOXKeE
BHUKOHATHU 3aJIIKOBE 3aBJAHHS 1 3 ypaxXyBaHHSIM HOro pe3yjibTaTiB MiABUIIUTH CBOIO
MiCYMKOBY OIIHKY 3 aAucuuiUiiHd. (JuB. mepenmik 3amuTaHb A MOTOYHOTO

KOHTPOJTIO)
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Ouna | 3a0una popma nasuanns

Icnum
[1oTOYHMI KOHTPOJIb [TincymkoBwHit .
. v : Cyma 6aiiB
3micToBHUI MOTysib Ne3 KOHTPOJIb (1CIIUT)
T1 T2 T3 T4 _ 40 _
Bin 0 mo 15 | Big 0 mo 15 | Bix O mo 15 | Bix O mo 15 Blga?ﬁi?k* B gai(i)Bl 00
OaniB OaniB OaniB OaniB
Pasom: Big 0 1o 60 Gasis

T1, T2 ... T4 — Temn
Ipumimka: *TlinCyMKOBHI KOHTPOJIb 3AIMCHIOETHCA y (DOPMi YCHOTO OTIMTYBAaHHS.

CIIMCOK PEKOMEHIOBAHUX /IKEPEJI 1O BUBYEHHSA KYPCY

OcHoBHa JiTeparypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

2. Pynik 1. B. Presentation technique. MeToau4uHi BKa3iBKH Ij1s1 3400yBaviB BHILOT

ocBiTHu niepiioro (6akanaBpckoro) pisas [-1I poky HaBuanus cneriansHOCTi 081

[IpaBo Ta III-1V poky HaBuanus crnemianbHocTi 071006IK 1 OMOJaTKYBaHHS

€KOHOMIKO-TIpaBoBOro (akynbTeTy. 2022. 47 c.

Jonarkosa Jiteparypa

Dido N. English for economists. Part I. IBA. 2021. 83p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178p.

Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Miles A. Speak write better business English. Barcelona. 2021. 194p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

Vaughan A. Get ready to international business. Macmillan. 2013.144p.

No bk owdhE
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