ISSN 2664-1941. Coyianvro-nonimuuni cmyoii. Hayrxosuti anemanax. Ilpayi monooux nayxosyie. 2026. Ne 10

VIK 327.39:061.1€C](470+571):316.774

Cherepenko Yevgen

EUROPEAN INITIATIVES TO
COUNTER RUSSIAN
PROPAGANDA. THE ROLE OF
GREECE AND CYPRUS

This article examines European efforts to
counter Russian propaganda, with a particular
focus on Greece and Cyprus as vulnerable
actors within the Mediterranean information
space. It argues that contemporary international
relations are increasingly  shaped by
information warfare, where digital technologies
enable external actors — most notably Russia —
to exert influence beyond traditional military
domains. Due to historical, cultural, and
religious ties with Moscow, as well as internal
political and economic challenges, Greece and
Cyprus have become susceptible to Russian
disinformation campaigns. The study highlights
the structural weaknesses in both countries’
responses,  including the absence  of
comprehensive national strategies, limited
institutional capacity, and insufficient funding
for counter-disinformation initiatives. Although
the European Union has developed mechanisms
such as coordinated monitoring and response
systems,  their  implementation  remains
inconsistent at the national level. Civil society
actors, including fact-checking organizations,
play a role in countering false narratives but
lack the resources and public trust necessary for
substantial impact. The paper further identifies
key vectors of Russian influence, including the
exploitation of Orthodox religious ties,
manipulation of regional conflicts such as
Cyprus—Turkey tensions, and dissemination of
targeted disinformation narratives aimed at
undermining political leadership and social
cohesion. Low levels of digital literacy and
fragmented media environments exacerbate the
effectiveness of such campaigns. In conclusion,
both the EU and its member states are currently
ill-equipped to effectively counter Russian
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propaganda. Addressing this challenge
requires a fundamental reconceptualization
of information warfare, the development of
proactive strategies, increased investment in
institutional capacities, and the systematic
promotion of media literacy across society.

Keywords: Russia, Greece, Cyprus,
propaganda, disinformation.

Problem setting. The Mediterranean
region, particularly Greece and Cyprus,
represents key actors that are vulnerable to
Russian information influence due to
cultural, economic and historical ties with
Moscow, shared Orthodox heritage, and
Russia’s self-portrayal as a protector of
Orthodox peoples. Tense relations with
Turkey, the growing importance of the region
in the context of the EU’s pursuit of energy
independence, a large Russian-speaking
diaspora, the economic crisis that
strengthened Euroscepticism, and other
factors have created ground for the spread of
Russian narratives that destabilize society
and affect national defence capabilities [3].

Analysis  of current research and
publications. The report by the European
Commission, Report on the State of the
Digital Decade 2024, assesses the EU’s
digital development, with emphasis on gaps
in digital literacy that directly contribute to
societal vulnerability to disinformation. The
New Eastern Europe’s article highlights
region as a “soft target” in Russia’s hybrid
warfare, contributing a regional security
dimension to the analysis while the study by
A. Saklaki and A. Gardikiotis explores
students’ relationship between digital
literacy and susceptibility to information
influence.

An analytical publication by the European
Research Service examines the use of
religion as a tool of Russian foreign policy,
meanwhile the research by L. Taxitari (2024-
2025) provides an empirical basis for the
Cypriot case, focusing on audience behavior
in terms of the disinformation landscape, and
the dynamics of information dissemination.
Alongside this, the journalistic analysis by
Business Daily complements academic
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sources with contemporary examples of Russian
propaganda targeting Greece.

The aim of the article is to examine the
impact of Russian disinformation on Greece and
Cyprus and to assess the effectiveness of
responses to hybrid information threats.

Presentation of the main material. The EU has
established specialized institutions to study
hostile propaganda and bodies designed to
protect against foreign information influence.
However, the Union as a whole face a problem:
member states perceive propaganda solely in a
negative sense - as something to defend against
— while ignoring a simple truth: it is impossible
to win a war by only defending. At both the EU
level and the national level, there is an urgent
need to rethink the concept of information
warfare and launch active campaigns involving
information operations [1].

The governments of Greece and Cyprus show
clear neglect of this sphere compared to other
EU member states. This is evident in the absence
of strategies to counter hybrid threats and in
difficulties  implementing  existing EU
instruments such as the Rapid Alert System.
Combined with insufficient funding, the lack of
disinformation-countering centers, and other
institutions created in other EU countries (such
as Poland and Lithuania), the informational
flank of both states remains exposed and
vulnerable to attacks from Russia.

At the same time, civil actors countering
Russian disinformation remain underfunded.
Watchdog ~ NGOs and fact-checking
organizations lack resources and thus cannot
effectively counter the Kremlin’s hybrid
activities in the region [1]. According to the
Digital Economy and Society Index (DESI),
Greece consistently ranks low in digital literacy,
making its population vulnerable to online
falsehoods [2].

Common narratives include conspiracy
theories related to global events and politically
charged disinformation aimed at discrediting
opponents. Cyprus, meanwhile, faces a
fragmented media ecosystem influenced by the
ongoing division between the Republic of
Cyprus and the Turkish-controlled north. This
division affects the media landscape and
amplifies false information by exploiting
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intercommunal tensions. Social networks
serve as the dominant source of information,
yet the population’s digital literacy remains
insufficient for critically engaging with
content leading to the absence of critical
thinking skills among the younger generation
which exposes them to destructive hostile
content. Additionally, the lack of specialized
teacher training hinders effective media
literacy education [5, p.16].

The main tool of Kremlin propaganda in
the regions is the topic of Orthodox religious
ties. Putin and Patriarch Kirill have
repeatedly visited Mount Athos broadcasting
messages about “Orthodox values”. For more
than a decade, Russia organized forums in
Greece under the name “World Public
Forum,” led by former Russian Railways
chief Yakunin, involving Orthodox leaders
and populist European politicians such as
former Austrian Chancellor Gusenbauer and
former European Parliament President
Schulz [4].

Shocking articles about Ukrainian
President Zelenskyy frequently appear in the
Greek and Cypriot information space,
alleging luxurious lifestyles — often claimed
to be in Cyprus. One of the cases was the
attempted dissemination of the fake claim
that Zelenskiy bought a casino-hotel in
Turkish-occupied Kyrenia, aiming not only
to portray him as corrupt but also as a
supporter of Turkish occupiers.

The claim was “supported” by the fact that
hotel rooms could not be booked on
Booking.com. Notably, this piece first
appeared in June 2024 on the Turkish
platform “OdaTv” and quickly spread across
Greek and Cypriot media a week before the
European Parliament elections [6].

Moscow resorts not only to covert
information attacks but also to open
confrontations in the information sphere.
Recently, Russian MFA spokesperson
Zakharova accused Greece of violating the
principles of the Helsinki Final Act, claiming
that “the intervention of the Colonels’ junta
in Cyprus was an attempted annexation by
Athens” and that Greece “blocked
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international cooperation initiatives on the
Republic of Macedonia” until 2018 [7].

This step forms part of a broader information
warfare strategy aimed at reviving historical
tensions and creating false links with current
social and national issues [7].

Clear examples of this strategy include
aggressive rhetoric by russian officials against
Greece and its prime minister. After the Greek
prime minister’s visit to Odesa in 2025,
Kremlin-aligned analyst Stepushova labeled him
“foolish” and Greece “neck-deep in debt”. She
also accused Athens of “megalomania” and
“excessive ambitions” projecting narratives of
weakness and incompetence that serve Russia’s
strategy of delegitimizing Greek foreign policy.

Nevertheless, fact-checking organizations
such as Ellinika Hoaxes and AFP Fact Check
Greece play an active role in countering Russian
propaganda. Similarly, the recently established t
Fact Check Cyprus has signed the Code of
Principles and is an active member of the
European Digital Media Observatory, regularly
participating in fact-checking. However, these
efforts are hindered by the lack of a reliable
national strategy and low trust in media
institutions.

Fact-Check Cyprus and Greece Fact Check
cooperated on investigating the above-
mentioned “Kyrenia casino” case. No evidence
supporting the claim was found: The Vuni
Palace Hotel remains under the ownership of the
Oscar Group of Companies, and hotel
representatives confirmed that Zelenskiy is not a
shareholder. The Booking.com argument was
dismissed by the fact that the service did not
allow bookings from Europe, while no
restrictions existed for wusers from other
countries [6].

Cooperation between Greek and Cypriot fact-
checking organizations can strengthen the
regional fight against disinformation, but due to
limited resources, it cannot significantly change
the situation without increased funding and
scaling through a comprehensive state strategy.

Conclusion. Taking the above-mentioned
into account, it can be confidently concluded
that at this stage, neither the European Union nor
its individual member states — including Greece
and Cyprus — are capable of effectively
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countering Russian propaganda. All of them
require a reconceptualization of information
warfare strategy and the formation of a
coherent state policy. Implementing such a
strategy requires significant funding for state
programs and institutions, which is currently
impossible due to the lack of awareness and
understanding of the problem among national
governments.
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Yepenenko €BreH — crTyaeHT 1-ro Kypcy
MarictpaTypd  (akyJIbTeTy  MDKHAPOJHHX
BIJJHOCHH, IOIITOIO0TII Ta coiojiorii OnecsKoro
HAI[IOHAIBHOTO YHIBEPCHUTETY iMeHi
I. I. MeunukoBa

€BPOIIEMCHKI THIIIATUBH y
MPOTUJIT POCIMCBHKIN ITPOITAT AH/II.
POJIb T'PEIIII TA KIIIPY

L[n cmamms ananizye esponelicbkKi 3ycuiis 3
npomudii pociticoKill nponazamodi, 3 0CoOIUBUM
akyeumom Ha I peyii ma Kinpi ax epaznueux
akmopax y Cepeosemnomopcokomy
ingpopmayitinomy npocmopi. ¥ it tidemovcs npo
me, Wo CYYACHI MIJDCHAPOOHI 8IOHOCUHU 0edali

Oinvute gopmyromscs nio BNIUBOM
iHhopmayitinoi 6itinu, de yugposi mexHonozii
daromb  3MO2y  306HIWHIM  akmopam — —

Hacamnepeo Pocii — 30ilicniogamu 6niug nosa
mexncamu mpaouyiuHux siticbkosux cep. Yepes
iCmopu4Hi, Kyl1emypHi ma peniciuHi 368 s3Ku 3
Mockeéoro, a makodc GHYmMpIWIHI NOTIMUYHI U
ekoHomiyni euknuku, Ipeyis ma Kinp cmanu

ocooauso  8paziusuMu 00  POCIlICbKO2O
iHhopmayitinozo BNIIUBY. Hocnioocenns
BUCBGIMIIOE ~ CMPYKMYPHI  clabkocmi 000X

oepocas, 30Kpema GiOCYMHICMb KOMNJIEKCHUX
HAYIOHAIbHUX cmpamezi, obmedrceni
IHCMUMYYIUHI CNPOMONCHOCHIT MA HeOOCMAMHE
Qinancysanna  iniyiamue i3 npomuoii
Oesinpopmayii. Xoua Eeponeticoxkuti Corws
PO3pOOUB MeXaHi3MU, Maki K CKOOPOUHOBAHI
cucmemu MOHIMOPUH2Y MA pPeazy6aHHs, IXHA
iMniemenmayiss. 3a1IUUAEMbCS HENOCII00B8HOI0
Ha HAYIOHAIbHOMY DIGHI. Axmopu
2POMAOAHCLKO2O cycninbemea, 30Kpema
opeanizayii 3 haxmuexiney, 8i0iepaioms nesHy
poab Yy npomudii hpeikosum Hapamueam, 0OHAK
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He Maiombs O00CMAMHIX pecypcié I pieHs
cycnintbHoi  008ipu 011 OOCACHEHHS
cymmeeoz20 enaugy. Y cmammi  maxooic
BU3HAYEHO KIIOUOBI GEKMOPU POCIUCLKO20

8NIUBY, 30Kpema BUKOPUCMAHHSL
npasociasHux penieitHux 38 '13Ki8,
MAHINYII068aHHA PE2IOHANbHUMU

KOH@IKmamu, makumu sK HAnpysHceHicmo
mioie Kinpom i1 Typewuunoro, a maxooxc
NOWUPEHHST  YIIboBUX — Oe3iH(OPpMAayitiHUX
Hapamueis,  CNpAMOBAHUX  HA  NIOpuU8
NONIMUYHO20 KepiBHUYmMEAa ma CyYCnilbHOI
3eypmosanocmi. Huzvkuil piseHv yugposoi
epamomuocmi ma gpacmenmosane meoitine
cepedosguuje NOCUNIOIOMb  eQeKmUsHiCmb
MAaKux KamMnawuitl. Y 6UcHo6Ky 3a3Havaemucs,
wo sax €sponeticokur Corw3, maxk i 1020
oepoicagu-uieHu  Hapaszi  HeoOCMAamHbo
niocomoeneni 0nsi  eghexkmueHoi npomuoii
pociticoKili  nponacauoi. Bupiwenns yiei
npobnemu nompedye HyHOAMEHMANIbHO2O
nepeocmMucieHus nioxoois 00 iHpopmayiiHoi
IlIHU, PO3POOKU NPOAKMUBHUX CMpame?zill,
30iMbWeHHA  THBecmMUYil 8 IHCMUMYYIuHi
CNPOMONCHOCIMI A CUCMEMHO20 DO3BUMK)
MediazpamomHoCcmi 8 CyCnilbCmeai.

Knrwowuoei cnoea: Pocis, [peyia, Kinp,
nponazanoa, oe3ingopmayis.

Pexomenoosarno 0o opyky —
cm. eukaaoavem Manaximi A. B.

Cmammsa naoituwia
6 peoaxyiro 06.05.2026
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