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The author of the article represents her standpoint as to the importance of mass
media within the information society. The subject of this sociological research is
freedom of speech and responsibility.
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The purpose of this article is to characterize mass media as a social
institution. Their social function is a result of their deliberate and
inadvertent activity. It is extremely important to consider their func-
tioning on a societal level in conditions of a developing information
society. The fundamental principles of information society as a certain
social system are the following: the recognition of information freedom
distribution and its general availability.

The sharp and fast change of an information situation creates a
difficulty for a sociological research of the modern mass-information
processes. Turning information into the most important resource of
modern civilization development, a weapon in economical and political
fight, continuous growing of information volumes against the back-
ground of rapid development of information technical devices and
technology � all these factors conditioned widespread use of the term
"information society". Nowadays the "information society" is the sub-
ject of interest for many scientists and politics. Meljuhin I. S. sug-
gested that "the transition to mass use of the newest information and
telecommunication technologies inevitably would cause serious social
stress" [1, p. 17]. So not only essentially new opportunities arise for
people in such society, but also earlier unknown problems. The informa-
tion is distributed very quickly and for definitely short term covers
a plenty of people, representing an unforeseen social factor. Thus, an
important scientific task is to study the humanitarian aspects of infor-
mation means and systems activity, their character, forms and the re-
sults of their influence on public life in conditions of developing in-
formation society and globalization. At an estimation of mass media's
effectiveness as a social institution it is necessary to take into account
both the direct and indirect influence on people's acts. Mass media are
capable to render the strongest influence on their audience. The defi-
nition of the basic rules in the information society's concept and the
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study of the features of its development in different countries are of
great importance. Function of mass media offered by H. D. Lasswell
gets the special urgency in conditions of formed information society:
"stimulation of discussion about what destructive problems are arise,
what their possible consequences and ways of the sanction of these
problems" [2, p. 87].

Freedom of speech as one of the values and conditions of the devel-
oping informational society does not exempt from the responsibility.
The responsibility of mass media will grow proportionally to their
influence on people's actions and ability to manipulate the audience.
The observance of the special rules for journalists � "journalists eth-
ics" is especially important. Mass media of all countries are connected
with each other and make the certain contribution to the formation of
the world value system. To avoid overreaction to the certain informa-
tion and destructive consequences it is necessary to learn to live by
rules, which an information society dictates. First of all it include skill
to analyze the information competently before making actions. Besides,
the important social feature of a person at the present stage, "quality
also necessary for social communities as a whole is the tolerance" [3, p.
28].

As a conclusion it is possible to result the following statements:
information society can be only open society basing on democratic
values and institutes of the right; journalists must observe specific
principles, which make them an "instrument of peace", but not an "in-
strument of war"; the activity of mass media should be estimated by
the analysis of objective language of the message and through research-
es of the behaviour of an audience concerning the message. As the mass
media are giving emotional meanings to the information, the person in
conditions of an information society should develop abilities to think
analytically. In the context of such social institution as mass media PR
can be represented as it's functional component. It will create topics
for the recipients for their orientation in modern societies.
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ÑÌÈ Â ÈÍÔÎÐÌÀÖÈÎÍÍÎÌ ÎÁÙÅÑÒÂÅ: ÑÂÎÁÎÄÀ ÑËÎÂÀ
È ÎÒÂÅÒÑÒÂÅÍÍÎÑÒÜ

Ðåçþìå
Â äàííîé ðàáîòå ÑÌÈ ïðåäñòàâëåíû êàê ñîöèàëüíûé èíñòèòóò â óñëîâèÿõ ôîð-

ìèðóþùåãîñÿ èíôîðìàöèîííîãî îáùåñòâà. Îñíîâíàÿ çàäà÷à èññëåäîâàíèÿ � ðàñ-
ñìîòðåòü äåÿòåëüíîñòü ÑÌÈ íà ñîöèýòàëüíîì óðîâíå. Ôóíäàìåíòàëüíûì ïðèíöè-
ïîì èíôîðìàöèîííîãî îáùåñòâà, êàê íåêîòîðîé ñîöèàëüíîé ñèñòåìû, ÿâëÿåòñÿ ïðè-
çíàíèå ñâîáîäû ðàñïðîñòðàíåíèÿ èíôîðìàöèè è åå âñåîáùàÿ  äîñòóïíîñòü. Íî ñâî-
áîäà ñëîâà, êàê îäíà èç öåííîñòåé è óñëîâèé ñóùåñòâîâàíèÿ èíôîðìàöèîííîãî îá-
ùåñòâà, íå îñâîáîæäàåò îò îòâåòñòâåííîñòè.

Êëþ÷åâûå ñëîâà: èíôîðìàöèîííîå îáùåñòâî, ñâîáîäà ñëîâà, ñîöèàëüíûé èíñòè-
òóò, ÑÌÈ.
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ÇÌ² Â ²ÍÔÎÐÌÀÖ²ÉÍÎÌÓ ÑÓÑÏ²ËÜÑÒÂ²: ÑÂÎÁÎÄÀ ÑËÎÂÀ ²
Â²ÄÏÎÂ²ÄÀËÜÍ²ÑÒÜ

Ðåçþìå
Ó äàí³é ðîáîò³ ÇÌ² ïðåäñòàâëåí³ ÿê ñîö³àëüíèé ³íñòèòóò â óìîâàõ ôîðìóþ÷îãîñÿ

³íôîðìàö³éíîãî ñóñï³ëüñòâà. Îñíîâíå çàâäàííÿ äîñë³äæåííÿ � ðîçãëÿíóòè ä³ÿëüí³ñòü
ÇÌ² íà ñîö³åòàëüíîìó ð³âí³. Ôóíäàìåíòàëüíèì ïðèíöèïîì ³íôîðìàö³éíîãî ñó-
ñï³ëüñòâà, ÿê äåÿêî¿ ñîö³àëüíî¿ ñèñòåìè, º âèçíàííÿ ñâîáîäè ðîçïîâñþäæåííÿ ³íôîð-
ìàö³¿ òà ¿¿ ñóñï³ëüíà  äîñòóïí³ñòü. Àëå ñâîáîäà ñëîâà, ÿê îäíà ³ç ö³ííîñòåé ³ óìîâ
³ñíóâàííÿ ³íôîðìàö³éíîãî ñóñï³ëüñòâà, íå çâ³ëüíþº â³ä â³äïîâ³äàëüíîñò³.

Êëþ÷îâ³ ñëîâà: ³íôîðìàö³éíå ñóñï³ëüñòâî, ñâîáîäà ñëîâà, ñîö³àëüíèé ³íñòèòóò,
ÇÌ².
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