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Abstract. The article considers the issues of further development of the conceptual appa-
ratus of such a direction as recreation and tourism and the question of determining the
various directions and components of recreation and tourism economy. The purpose of
this work is to identify the main components of recreational and tourist activity as an
integral part of the inter-sectoral complex. It is stressed that tourism activity can be viewed

from the standpoint of the economy, because it has all the features of the economy, although this approach is not widespread. It is also
possible to study the recreation and tourism sector as a type of economic activity. Recreational and tourist activity is considered as a
service market, both as a social system and as an economic system. It was emphasized that in geography and regional economy,
recreational and tourist activity is considered as an inter-sectoral complex. A pivotal problem is the definition of objects and entities in
systemic relations, where, depending on the nature of the system, tourists can act as objects and subjects. It was established that the
formation of the subject area of recreational and tourist activity is based on geographical concepts, including the concept of «tourist
destination», the concept of territorial organization of the population and economy, the concept of territorial recreational systems. The
position of geographers in the development of the subject area of tourism enhances resource orientation of tourism activity; we note
that the resource is both population and tourist destinations. In the article we considered the Ukrainian taxonomy of types of economic
activities, which are directly involved in tourism and recreation. It is determined that tourism and recreation sector occupy a special
place in the sphere of services. In essence, tourist services are multi–component, and the tourist product itself combines the result of
the activities of enterprises that carry out completely different activities. The schematically structured recreation and tourism complex
by types of activities indicates the formation of areas of economic activity and industry directly related to recreation and tourism, such
as mass recreation of the population – unorganized and organized, and tourism, the sphere of recreation. Thus, the representation of
recreation and tourism activity as an inter-branch complex offers new possibilities for forecasting its development and formation of
new directions of use of recreational and tourist resources.

Key words: recreation, tourists' activity, destination, recreational and tourist resources, geographical principles, inter-sectoral com-
plex

Основні компоненти формування рекреаційно-туристичної діяльності
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Анотація. Розглянуто питання подальшого розроблення понятійно – концептуального апарату такого напряму діяльності як
рекреаційно – туристична та питання визначення різних напрямів та компонентів рекреаційно-туристичного господарства.
Наголошено, що туристичну діяльність можна розглядати з позицій галузі господарства, оскільки вона має всі ознаки галузі
економіки, хоча такий підхід не поширений. Підкреслено, що в географії та регіональній економіці рекреаційно – туристичну
діяльність розглядають як міжгалузевий комплекс. Розглянуто систематику видів економічної діяльності, які безпосередньо
задіяні в туризмі та рекреації, та наведено структурування рекреаційно –туристичного комплексу за видами діяльності. Рек-
реаційно – туристична діяльність розглядається і як ринок послуг, і як соціальна система, і як економічна система. Стрижнева
проблема полягає у визначенні об'єктів та суб'єктів у системних відношеннях, де залежно від характеру системи  туристи
можуть виступати як суб'єктами, так і об'єктами. Встановлено, що формування предметної галузі рекреаційно – туристичної
діяльності базується на географічних концепціях, серед яких концепція «туристичної дестинації», концепція територіальної
організації населення і господарства, концепція територіальних рекреаційних систем.

Ключові слова: рекреація, туристична діяльність, дестинації, рекреаційно–туристичні ресурси, географічні принципи, між-
галузевий комплекс
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Introduction. Quite quickly, though completely un-
obtrusively for the eye, tourist trips, which were
originally available only to selected ones, have be-
come one of the main engines of the world economy.
«Hunting for the change of places» was characteris-
tic of mankind from the very beginning of its exist-
ence, but only in the last century, this need was trans-
formed into a commercial product. In the 60's of the
twentieth century, due to cheaper flights and the ex-
pansion of package tours, humanity has reopened the
world itself – the so–called «tourist revolution» or
«revolution of services» took place. For example, in
2017, tourism totaled 7.6 trillion. dollars of global
economic activity – a little more than one tenth of
the GDP of the planet, and the number of travelers
steadily increasing and to date is 1.25 billion people
a year (The Travel & Tourism, 2017).

Thereby the rapid development of tourism
have led to increased attention to recreational and
tourist activities and its in–depth theoretical and
methodological development. The situation is com-
plicated by the interdisciplinary nature of this scien-
tific direction and the increasing competition of var-
ious sciences in its development.

A significant number of scientific publica-
tions, ideas, concepts are dedicated to the various as-
pects of recreational and tourist activity from the
standpoint of consideration in social geography.
Such Ukrainian geographers as O. Beidyk, O. Lyu-
bitseva, O. Kolotukha, O. Shabliy, I. Smal, I.
Smirnov, O. Topchiyev, F. Zastavniy, and others
have devoted theirs papers to the issue of tourist ac-
tivity of the country in whole and different regions.
At the same time, insufficient attention is paid to the
issue of geographical principles of recreational and
tourist activity as a branch of national economy.
The purpose of this work is to identify the main
components of recreational and tourist activity as an
integral part of the inter-sectoral complex.

The researchers again and again emphasize the
uniqueness of tourism in terms of the scale and pace
of its dissemination, as well as its interdisciplinary
multidimensional and substantive complexity. Tour-
ism is viewed as a socio–economic phenomenon
(Van Tsynshen, 2003, Oliynyk, Stepanenko, 2005,
Maslyak,  2008, Tkachenko, 2009, Topchiyev,
2005), which in the second half of the twentieth cen-
tury. gave birth to a tourist revolution comparable to
the civilizational consequences of the industrial rev-
olution. And in this context, it should be considered
as one of the factors and stages of civilization ad-
vancement of mankind. In the field of tourism, the
interests of economy and culture, regional studies
and ethnography, natural history and history, eth-
nography, culture and sport, international relations

and ties. Tourism combines the trends of globaliza-
tion and ethno–national identity. Tourist activity
comprehensively connects the spheres of material
production, exchange, circulation, service, leisure
and provides the features of completeness of eco-
nomic complexes of all levels. Tourism is regarded
as one of the priority sectors of the economy and as
one of the most dynamic types of business
(Tkachenko, 2009, Topchiyev, 2005).
Material and methods of the study. The materials
of the research were literary sources, as well as some
developments of modern ukrainian and foreign sci-
entists on the study of recreation and tourism activi-
ties. The use of logical–analytical, comparative and
descriptive methods, which enabled to highlight the
peculiarities of the formation of the subject area of
recreational and tourist activity, was important for
achieving the goal.
Results of the study and their discussion. The
problem of the formation and arrangement of con-
ceptual apparatus of recreational and tourist activity
is the most difficult one today. Among contemporary
scholars, it is widely believed that "recreation" is a
much broader concept, since it includes virtually all
types of human activities in its free time, which is
spent outside its permanent home, while "tourism" -
the concept is narrower and deeper, as this process is
accompanied by the consumption of the relevant ser-
vices, that is, the purchase of certain products / goods
or services and the use of resource potential of the
territory.

Concerning the notion of recreational activity,
there are many definitions, in our opinion the most
complete of the following: recreational activity - the
activity of man in his spare time, carried out in order
to restore the physical and spiritual forces of man
and is characterized by a variety of human behavior
and the value of its process (Velychko, 2013).

Tourist activity is considered as an industry or
type of economic activity (Fig. 1) (Velychko, 2013,
Dyachenko, 2007, Zoryn, Kvartal’nov, 2000, Oli-
ynyk, Stepanenko, 2005). Modern tourism has all the
necessary features of the economy, among which:
– the demands of society for travel services;
– production of specific products – tours, tourist
product;
– availability of tourists and goods manufacturers
and their consumers;
– the use of special resources – destinations, technol-
ogies, organizational and economic forms;
– mass development of entrepreneurship;
– profit is a sign of economic activity.
This approach applies to all economics, partly to
managers. But most of the researchers emphasize the
very limited nature of tourism as an industry.
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Let us show some methodological conflicts of
this approach. Tourist activity is represented as an
economic system, which produces and exchanges
tourist services and goods (Velychko, 2013, Dy-
achenko, 2007). The aggregate of enterprises and or-
ganizations of the sphere of services and sphere of
material production, which provide production and
distribution of tourist products and goods, develop-
ment and exploitation of tourist resources, the for-
mation of the infrastructural material and technical
base of tourism, are called tourism industry. We em-
phasize that tourists is not marked in this system:

they must necessarily be, but outside of the eco-
nomic system.

In modern conditions, recreational and tourist
activities are regarded as a market of services, in
which tour operators and other actors form a recrea-
tional product and sell it to consumers – tourists. Ac-
cording to economic considerations, travel is a tour-
ist product purchased by tourists, and on the basis of
the object – subject relations in the field of travel ser-
vices – is a specific activity of tourists themselves.

Fig. 1. Approaches to the definition of recreational and tourist activity

In some countries (for example, the Russian Federa-
tion), tourism has become officially defined as a type
of economic activity (Zoryn, Kvartal’nov, 2000):
tourism activity is tour operator and travel agency
activities, as well as other activities for the organiza-
tion of travel. This definition does not include tour-
ists themselves and violates the logical meaning of
«activity», which necessarily relates the subject of
activity (tourists) with objects (tourist environment
– destinations).

The widespread consideration of recreational
and tourist activity as a social system, for which a
complex methodological problem remains the sub-
ject – object relations. Consideration of tourism as a
branch of the economy relies on the concept of an
economic system, in which tourist enterprises (tour
operators) – a subject of tourism activity, and tour-
ists, consumers of tourism product – its object. At
the same time, the representation of recreational and

tourist activities as a social system considers tourists
as the subject of the system, and all other compo-
nents – as its object. Note that according to the defi-
nition of the World Tourism Organization (UN-
WTO), subjects of tourism activity are tour opera-
tors, travel agents, tour guides, as well as tourist ser-
vices – places of accommodation, cafes and restau-
rants. And here the paradoxical situation: tourist ac-
tivity without tourists, tourism – without customers
of tourist services. It is clear that all these develop-
ments and definitions already require further refine-
ments and new approaches.

The State Agency of Ukraine for Tourism and
Resorts, which operated until 2015, distinguished
between tourism industries and recreational indus-
tries. The tourism industries (activities) include
travel agencies and operators, excursion bureaus,
sightseeing objects, objects and institutions of busi-
ness purpose, collective accommodation facilities,
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covering hotels, hostels, motels, campsites, tourist
bases and camps. Recreational activities are repre-
sented by collective recreation facilities – recreation
centers, refreshment houses, as well as collective ac-
commodation facilities for rehabilitation and treat-
ment – sanatoria, health improvement clinics, re-
freshment houses with treatment, children's institu-
tions of the whole year, children's centers, health in-
stitutions (of short– 2 days stay), balneological hos-
pitals.

The structure of the recreational and tourist
economy includes related industries, represented by
enterprises of food and trade, transport and commu-
nal services, as well as corresponding establish-
ments, institutions and organizations – specialized
educational institutions, banking institutions, public
organizations.

Despite the rather clear and complete list of
objects of recreation and tourism activity, the rele-
vant sector (branch) of economy in Ukraine contin-
ues to be formed at present. Today, the function of
the central executives, which ensures the implemen-
tation of tourism policy, is carried out by the Depart-
ment of Tourism and Resorts under the Ministry of
Economic Development and Trade of Ukraine. In
the regions administrations this direction is pre-
sented by separate departments and committees with
very limited administrative powers.

The United Nations Statistical Commission
has adopted a temporary classification of tourism ac-
tivities (1993) – Standard International Classifica-
tion of Tourism Activities (SICTA). There are 74
specialized types (subclasses) of economic activity,
as well as 110 types, which are partly related to tour-
ism, are classified into the sphere of tourist services.
As you can see, numerous types of economic activity
are directly included in the tourist services, or they
can partially carry out tourist functions. There is a
problem of determining the boundaries of tourism:
where begins and where ends tourist activity.

Tourism covers most sectors of the economy:
industry, agriculture, construction, transport, com-
munications, trade, public catering, housing and
communal services, consumer services, culture, arts,
sports, science, credit and financial services and in-
surance, computer science. The changes taking place
in recent decades in the global economy, (consolida-
tion and massive displacement industries, strength-
ening of integration processes between countries and
entire regions, globalization and regionalization) led
to the formation and development of new highly dif-
ferentiated inter-industry complexes rather than iso-
lated branches of economy. In this sense, tourism
and hospitality industry can be characterized as a
single interdisciplinary complex consisting of vari-
ous industry servicing tourists in order to satisfaction
of tourist needs. At the same time, in the services

sector, the tourist sector occupies a central position,
due to the high complexity and close interconnec-
tions of tourist services within all sectors. So in the
national economy, tourism is viewed both as a
branch of the national economy and as an inter-
branch complex, although it is clear that these two
approaches are opposed to each other.

The unified link in the national classification
of economic activity types (CEAT–2010) is chapter
79 of the section N–activities of travel agents, tour
operators, provision of other reservation services,
and related administrative and auxiliary services.
Their list continues chapter 77 – rent, hire and leas-
ing, chapter 81 – maintenance of houses and territo-
ries, chapter 82 – administrative and auxiliary office
activities, other auxiliary commercial services.

One of the main target of recreational facilities
is health and treatment, directly related to section Q,
chapter 86 – health care. For many types of recrea-
tion, the R section is a base and includes art, sports,
entertainment and recreation, also its chapters: 90 –
activities in the field of creativity, art and entertain-
ment, 91 – functioning of libraries, archives, muse-
ums and other cultural institutions, 92 – organizing
gambling, 93 – activity in the field of sports, organ-
ization of rest and entertainments. A milestone for
recreational activities is Section I – Temporary Ac-
commodation and Catering, which has two chapters:
55 – Temporary Accommodation and 56 – Food and
Drink Activities.

As we see, the latest national classification of
economic activity types, which complements and
partly replaces the traditional sector taxonomy, can
not clearly determine the place of recreation and
tourism as a type of economic activity. As in the in-
dustry classification, recreational and tourist activi-
ties cover a large number of classification units.

The complicated methodological problem is
subject – object relations in recreational and tourist
activity in general. Consideration of tourism as a
branch of economy or kind of economic activity re-
lies on economic systems in which tourism enter-
prises are the subject of tourism activity, and tour-
ists, consumers of tourist product – its object. Rep-
resentation of tourist and recreational activities as a
social system considers tourists no longer as an ob-
ject of the system, but as its subject. System forming
attitudes to this approach are the «tourist actions» of
travelers, their «tourist activity», their relation to the
subsystem of the recreational and tourist economy,
which is already the object of the system.

Gaining popularity approaches to the defini-
tion of tourism as the activities and relationships of
people traveling. Contrary to the economic and in-
dustrial («tourism industry») definition of the sub-
ject of tourism in this direction tourists are the core
of tourismology. According to such views, tourism
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is a phenomenon of universal culture, a means of
self–realization of mankind. The main object of the
researcher in this approach is «not hotels but peo-
ple». The core of tourism science is «traveling man».
It is believed that tourism is an integral part of mass
culture of modern society, it corresponds to the main
characteristics of the cultural forms of this phenom-
enon. Being its origin, tourism has in its basis the
same principles of functioning as the mass culture.
Having fun, a person satisfies his spiritual needs,
evaluates his own personality, analyzes his role in
the various social systems - this is the opinion of the
supporters of mass culture. C. Mills, speaking of the
self-consciousness of a modern man, wrote that he
«tended to see himself as at least an alien, if not an
eternal traveler, explaining this fact as a transform-
ing force of history».

We emphasize the special role of the popula-
tion in recreational and tourist activity: on the one
hand, it is the subject of tourism and recreation,
which forms the demand for tourist services and
forms tourist flows; on the other hand, they are pro-
ducers of tourist services and goods forming part of
the «tourist industry». Population acts as a peculiar
resource in relation to tourist and recreational activ-
ities. The recreational and tourist activity of the pop-
ulation is determined by equal welfare and quality of
life, as well as its cultural and educational level and
mentality.

Geographic science plays a special role in the
formation of the subject area of recreational and
tourist activity. General Secretary of the World
Tourism Organization F. Franzialli (1997–2005) in
a report at the International forum of the World As-
sociation of Professional Training in Hospitality and
Tourism AMFORT (2000) emphasized that repre-
sentatives of geographical science are most prepared
to understand the essence of tourism. In tourism, the
active interaction of society with nature is estab-
lished (Franzialli, 2002). Therefore, tourism is de-
fined as a form of natural – social life and life of a
traveling person. Tourism is characterized as spatial
(geographical) diverse human activity. One of the
authoritative researchers N. Leiper defines tourism
as a holistic system that combines tourists, tourist at-
tractions and tourism industry (Leiper, 1979).

Positions of geographers in the development
of the tourism subject area enhances by he resource
orientation of tourism activities. Tourism is a re-
source industry: the consumer value of a tourist
product depends on the quality of recreational re-
sources. The concept of rent for a recreational re-
source (J. Crampton, USA) is introduced as the dif-
ference between the income from the use of the
available resource and the minimum income from
the same resource that is used. As already noted, ap-
proaches to the definition of tourism as the relations

of traveling people are becoming popular. In this ap-
proach, the population is a resource factor for tour-
ism and its tourism activity is determined by the
level of welfare and quality of life of the population,
its mentality. And such characteristics – the prerog-
ative of geographical disciplines in particular geog-
raphy, regional geography.

Geographic science has made a significant
contribution to the development of the category of
recreational and tourist activities. Along with the tra-
ditional geographic and cadastral characteristics of
natural conditions and natural resources for recrea-
tion purposes (Beydyk, 2001, Lyubitseva, Pankova,
Stafiychuk, 2007, Fomenko, 2007), geographers
have developed the concept of «tourist destination».
Its author, N. Leiper (1970s), describes tourism as a
spatial diverse human activity and emphasizes the
activity principle as a major in the theory of tourism.
He defines tourism as a holistic system that com-
bines tourists, tourist destinations (objects, cities, re-
gions) and the tourism industry. Such approach to
the definition of the subject area of recreational and
tourism activities called the activity direction (by
Leiper). At present, the destinations are considered
as the main component of tourist resources and as a
nodal part of the tourism product.

Destinations are called territories attracting
tourists and tourists, along with recreational natural
resources, tourist attractions and routes included in
the tourist product. In numerous tourist dictionaries,
destinations are countries, regions, cities which at-
tracting tourists and serving as the main centers of
localization of tourism activity, flows of tourists and
their outgoings. These are places of maximum con-
centration of tourist attractions and tourist facilities.
Ukrainian researcher T. Tkachenko defines the des-
tination as an object – a city, region, district, locality,
place, institution that has tourist and recreational re-
sources – unique or special, attractive for tourists,
accessible due to the necessary infrastructure (amen-
ities, services), brought to the consumer in the form
of a well–developed and prepared for sale by modern
means of marketing communications (logotype,
trade mark, etc.) of a tourist product (Tkachenko,
2009). Modern researchers understand destinations
most geographically and widely on such composi-
tion: 1) tourist resources; 2) tourism infrastructure;
3) tourist enterprises and organizations; 4) related
enterprises for servicing tourists; 5) socio–economic
environment; 6) the local population with its mental-
ity.

Another compulsory geographical characteris-
tic of recreational and tourist activity is its territorial
organization. Geographers have developed the con-
cept of territorial organization of the population and
economy. Social geography is defined as a science
of the territorial organization of society. For all types
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of economic activities, including for recreation and
tourism, their placement and forms of territorial or-
ganization are investigated. At the local and regional
levels, the concept of territorial recreational systems
has already been developed (Van Tsynshen, 2003,
Maslyak, 2008, Topchiyev, 2005). The concept of
destinations, which brings together tourist attrac-
tions and regions, is gaining in popularity. At the
global level, the features of international tourism, the
formation of centers and regions of international
tourism and the formation of tourist flows are ex-
plored.

In geography and regional economy, recrea-
tional and tourist activities are considered as an in-
terbranch complex (Van Tsynshen, 2003, Top-
chiyev, 2005). On the one hand, recreation and tour-
ism affect practically all sectors of the economy: in-
dustry, agriculture, transport and infrastructure, the
social sphere in general, the sphere of service, social
infrastructure, culture, education, science, manage-
ment. On the other – in the economic complex
formed the direction of economic activity and indus-
try directly related to recreation and tourism, such as
mass recreation of the population – unorganized and
organized, and tourism.

Powerful sphere of domestic recreation of the
population exists, which at present is not yet desig-
nated as a component of the economic complex and
which, however, needs research, planning and man-
agement. Geographers traditionally call the recrea-
tion and tourism industry of the country or region a
recreational (recreational and tourist) complex, em-
phasizing its interdisciplinary structure and charac-
ter.

We analyze the recreational and tourist com-
plex of the region (country) by types of recreation
and tourism activity, as well as related constituents –
recreational and tourist resources, infrastructure, ser-
vices (Fig. 2). Recreational and tourist activities sat-
isfy the needs and demands of the population for rec-
reation and tourism. It should be remembered that
the needs of the population of other regions and
countries (inbound tourism) can be satisfied also.
Recreational activity is divided into short–term (do-
mestic) and long–term, which can be unorganized
(self–employed) – individual, family, mass, or orga-
nized (on a commercial basis). An integral part of the
recreation is excursion activity, which can be cov-
ered with tourism (multi–day excursions). Tourist
activities are divided into outbound and inbound
(foreign tourists), as well as domestic (within its own
country) and external (outbound).

In the recreational and tourist activities are
involved infrastructure, which can be divided into
two components: the general infrastructure serves

the population entirely and directly tourist
infrastructure, aimed at satisfiction the needs of
tourists. The same division can be applied to the
sphere of services and sphere of material production.
Such a classification of tourist services has a meth-
odological and methodological value for the assess-
ment of the tourist product, as well as for the analysis
of the structure of recreational activities and its par-
ticipation in market relations.

Particular attention deserves a relatively new
concept of «destinations», which represent a gener-
alized characteristic of tourist resources, including
tourist regions, their natural and geographical fea-
tures, attractions, tourist routes, tourist infrastructure
and tourism industry in general. In the scheme (Fig.
2), all the components of tourism activity (called the
tourist industry) are allocated (dotted).
Conclusions. The given structure of recreational
economy  makes it possible to consider tourism as a
branch of economy on characteristics of its compo-
nents – infrastructure, service, production of tourist
goods and tourism management. In this composition,
it is also called «tourist industry», which is marked
with a dotted line in the scheme. It is also possible to
study the recreation and tourism sector as a type of
economic activity. To do this, to the given direction
of the components of the tourism industry should be
added massive organized rest of the population.
There is an opportunity to consider tourism activity
in the modern format, with an assessment of tourist
resources (destinations). The scheme represents the
components of recreation – mass recreation and rec-
reation and leisure which are not yet mastered in
terms of economic relations and management. The
presented structure of the recreational and tourist
complex makes it possible for its various system ob-
jects – subjective formalizations, which consider
tourists as subjects of social relations and systems,
and all other components of the economy or the tour-
ism industry itself as its object.

According to our opinion, the representation
of recreational and tourist activity as an interbranch
complex offers new possibilities for forecasting its
development and formation of new directions of use
of recreational and tourist resources (destinations).
Consideration of recreation and tourism activity of a
country or region as an interbranch complex pro-
vides the most complete and detailed analysis, since
it involves all components of recreation and tourism
– and those that already have a certain organizational
and economic status and are marked as an industry
or type of activity with the relevant enterprises and
institutions, and those that exist as actions of the
population without official definition.
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Fig.2 Structure of recreation and tourism complex by types of activity
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