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NEW THEORY OF TRADITIONNAL AND SOCIAL MEDIA PRACTICES:
FEATURES AND RESTRICTIONS IN TODAY’S UKRAINIAN SOCIETY”

The paper deals with new theoretical understanding of communicative and
media practices as background social practices, non-reflexive everyday rou-
tines, as ways of consumption of media and participation in them and also as
constructors of private and public sphere. Such theoretical approach enables to
disclosure ambivalent communicative and social shifts engendered by globaliz-
ing and crisis processes in contemporary Ukraine. The ambiguity role of social
media in today’s Ukrainian context is following: on the one hand they can be
considered as creators of new communicative environment, new sociality that
favored to finding of personal and national authenticity and on the other —
they is transformed into the social field of information wars, political games
and realization of economic interests of great Internet corporations. Thus, on
social micro and macro levels such discrepant implications can be revealed:
1) False adaptive strategy of overcoming social atomism and personal isolation
by virtual communicative practices: communications in social media generate
new types of social ties: «weak social ties», as long as they don’t further the
creation of long personal relations for which a modern individual hasn’t time
and emotional energy; 2) Escapist model of «flight into communication» by
means of TV media practices, Internet communications and mobile phones;
3) Emergence of «phatic» communications keeping up social ties and interac-
tions without transfer of information, but only as a way of social support and
joining; 4) Hiding or transformation of self-identity by authentication with a
«significant» person in the situations of personal and social crises by means
of Internet communications; 5) Processes of «thingification» of media and
«mediation» of things; 6) Constantly «keeping in touch» by means of new com-
municative practices also provides to modern narcissistic person to avoid close
emotional contacts and meanwhile to satisfy a need for continuous demonstra-
tion of self and continuous search of love from others.

Key words: communicative practices, weak social ties, social media, phatic
communication, «fight into communication».

In my talk today | am going to deal with the phenomena of conununicative
practices in modem society. | shall first present some theoretical reflections
abont the natnre and main trends of conunnnicative practices and commn-

' CtarTa 6yna nigrotosneHa o1s Mi>KHapoAHOI HayKoBol KoHgepeHLiT «CouianbHi Ta NoNiTUYHI
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nicative processes as such. Then I would like concerning myself with the
methods used. And in conclusion I'll concentrate on some main features of
communicative practices in modern Ukraine.

First, | propose to declare «communicative practices» in 3 interconnected
aspects.

First of all, as a version of «background social practices», representing
hidden from the observer, frequently unconscious, but quite obvious for inter-
connecting participants, the rules of communication in a particular situation.

Let me now make some comments on the specific nature of social prac-
tices. These are several habitual, stable, routinized rules, skills, ways in
which «bodies are moved, objects are handled, subjects are treated, things
are described and the world is understood» [1, p. 250]. The semantic field of
«background social practices» is rather large, it includes such elements as
«forms of bodily activities, forms of mental activities, things and their use,
background knowledge in the form of understanding, know-how, states of
emotion and motivational knowledge» [1, p. 249]. But somehow or other the
attributive characteristics of social practices are the following:

Nexus of saying and doing;

m Unconscious, latent or depending on practical use sense of this process;

m Social practices consist in routinized mental and bodily activities, know-
how, habitual skills, rules of everyday behavior and so on;

m Social practices have rather strong single-mindedness and rigidity;

m Situational conditionality i.e. an attachment to certain socio-cultural
context.

Describing mass communicative practices as «background social practic-
es», it is necessary mention that rules of utility are more likely to operate
here. There are motives that guide us, habits, needs, rules of the communica-
tions (e.g. Necessity for the interlocutor or need even in virtual communica-
tion), it happens unconsciously for interlocutors, but it is possible to reveal a
pragmatic component — what for they do it — in other words, a functional
orientation of mass or any other types of communication. That is people use,
mass-media as in the theory of «use and gratification «, they do either by
habit or becanse they need information or simply emotion, etc. We construct
it not by reflected rnles. When the commnnication develops in unexpected
ways, we start to analyze what went wrong and we start to think about rules,
mechanisms, technologies and motives.

Commnnicative practices in their second version, in my opinion, can be
considered as principles and mechanisms of interaction with various sources
of information and commnnication, first of all with mass media. Here the
received information is comprehended dnring the process of its application,
thns foregronnding pragmatic aspect of commnnication.

The consumption and the use of information obtained from different mass
media are carried out due to specific mechanism and effects. Let us consider
them in detail.

m Symbolical and virtnal compensation of action and interaction, the lat-
er often fail in everyday life of contemporary people;
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m Visual opportunities of mass media create an «effect of presence» that
influences individual consciousness and engenders in it the feelings of au-
thenticity and documentation;

m Seriated and iterative character of mass media texts regulates everyday
life of individuals, normalizes their everyday existence, produces the feelings
of comfort and psychological safety.

m Ritual character of visual and audiovisual media give possibility to
each individual to join one another symbolically;

m Effect of emotional and psychological compensation which permits to
individuals in safe and obvious form to identify themselves with aggressive
and dangerous hero and at the same time to find themselves in safe position,
as though «behind identification glass».

And now let me pass to analysis of

ATTRACTIVE CHARACTERISTICS OF MASS COMMUNICATIVE
PRACTICES AND PRAGMATIC REGIMES OF THEIR USE

«The positive appeal», when addressing to everybody mass media turn to
each taken separately to invite him proving, trying, responding — REGIME
OF MASS USE;

1. «The simplicity and availability of mass media texts» when comprehen-
sion doesn’'t need additional education or extra socialization — REGIME OF
TIPICALNESS;

2. REGIME OF SOCIAL DISTANCE. When reading or watching, an indi-
vidual as though builds up «personal space and time», isolates himself from
outside and from the necessity of listening to and watching others;

3. REGIME OF SOCIAL COMPENSATION. An individual is permitted
to forget usual social role and worried role conflicts, to escape out of social
world by means of mass media.

The above mentioned mechanisms, anyhow, meet existential needs of an
audience for safety, stability, structuration of the everyday life that, cer-
tainly, is rather significant for the modern person who is in conditions of
institutional instability and lacks values that allow audience of consumers to
form the strategy of adaptive behaviour in conditions of a destructured or a
multistructural social reality.

Empirically similar mechanisms and strategies can be fixed through ten-
dencies of mass communicative practices, communicative activity of an audi-
ence and rationalization of such activity in consciousness of respondents by
means of verbal motives-suggestions.

SOCIOLOGICAL RESEARCH METHODOLOGY AND METHODS have
been used were

m Quantitative methodology;

m Method of sociological inquiry aud public opiuiou poll;

m Methods of multidimeusioual classificatiou — factor analysis (extrac-
tion method: Principal component analysis, rotation method: Varimax with
Kaiser normalization)

Empirical database of our researches iucluded the results obtained by
means of Sociological Inquiries aud Public Opinion Polls of adult population
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in Odessa from 2003 until 2013 — amount of sampling 500—800 peoples,
select error doesn’t exceed 3,5 %.

The following question which we shall try to answer within the limits of
the given research is «What are the differentiating features of mass com-
municative practices». In other words, by what criteria the communicative
practices are differentiated, what types of communicative pragmatics can be
found in a mass audience and by what criteria. The second question which we
also shall try to answer is «What integrates the individuals using different
conununicative practices what allows to relate their mass conununicative
practices «to background social practices?» And, on the other hand, «In what
way do communicative practices reveal their integrative features towards
society?»

We have carried out typological analysis of informational sources used by
population of Odessa (from 2003 to 2013). In order to answer these questions
a method of the factor analysis was applied.

Here are the results:

CRITERIA OF DIFFERENCIATION OF ODESSA POPULATION IN 2003

m Traditionalism/ Virtualization

m Visual preferences/Audile preferences

m Disposition towards activity/ Disposition towards passive consumption

CRITERIA OF DIFFERENCIATION OF ODESSA POPULATION IN 2013

m Traditionalism/ Virtualization

m Dispositions towards mass media/ Dispositions towards traditional me-
dia (rumours, face to face conununication)

m Dispositions towards traditional mass media/ Dispositions towards con-
temporary mass media

m Ukrainian-speaking/ Russian-speaking

It should remark that «traditional character» and also «disposition to-
wards inactive consumption» prove non-reflective character of practices.
This allows communicative practices to compensate the lost stability in situ-
ation of personal or social uncertainty to individuals by means of use of ritu-
alized mechanisms or mechanisms of structuring social time in everyday life
and mechanism of «giving stability» to everyday existence.

Integrative function of conununicative practices is implemented by means
of the coordination of conflicts interests, through the development of new
bahaviour patterns by creating a «positive image» of «problem groups or
problem behaviour models» in mass consciousness. Such media as TV or
Cinema promote the integration in society. On the contrary such medium as
visual commercials carries out the function of differentiation. It appeals to a
particular part of the audience emphasizes the unique character and elitism
of the advertised goods or service, thus visual commercials stress the elite
status of such consumers.

The third version of conununicative practices allows considering them as
the features of conununication process at a social macro level. The practice
of interaction in the public space is meant. Communicative practices struc-
turalized the public sphere and produce different types of public identities
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such as the public, mass audience, interests groups, virtual communities, fi-
nally, «pilgrims of postmodern» after Z. Baumann: «vagrants» (TV-audience),
«tourists» (giving colour to everyday existence), «actors» (change communi-
cative experience and sense).

Finally, 1 would like to make some remarks about the main trends of com-
municative practices in modern Ukraine and also about their possible reasons
and consequences. Speaking about the communicative practices in modern
Ukraine we should single out such tendencies:

1. Return to non-formal communications in different spheres and situa-
tions, including official and public situations, transition to horizontal, net-
work, partnership interrelations. This feature is not specific for Ukraine only
and can be considered as an impact of globalization process in the sphere of
communication and as possible ways out of social crisis at micro level of ev-
eryday interactions.

2. Link between postmodern forms of the communications in private
sphere and traditional, paternalistic in public sphere. At time of difficul-
ties people rely on themselves or on the nearest environment as the private
sphere is characterized by individualism, activity and self-reference (after
N. Lumann). In official and public spheres, people are «passive» applicants or
passive consumers of mass media.

3. Inclination to non-reflexive, traditional, ritualized rules of communica-
tion even in virtual on-line environment. As it is has already been mentioned,
communicative practices as well as any background social ones or as «back-
ground expectations» (after H. Garfinkel) enable an individual to structure
his everyday existence, to normalize it, to preserve ontological safety, to over-
come crisis situations, to isolate himself from external social world and so on.

4. Ignorance of essential distinctions between the personal and technically
mediated communications. That’'s the global tendency when face-to-face com-
munication is substituted by technically mediated communication, mainly by
computer and cell phones.

5. Appearance of «mobile» identity, depending on interaction with either
source of mass communication. Mass media produce division of the audience
according to its tastes and ways of life and also give opportunity for the audi-
ence to change its identities or create virtual identities.

6. And finally, it deals with the use of mass media mechanisms and effects
to make everyday existence of a person stable, structuralized and comfort-
able in a situation of social and institutional instability.

Thus, the specific features of communicative practices in modern Ukraine
are caused by still continuous process of transformation of the society itself
and tendencies of the world crisis. It generates ambivalence and additional
contradictions in communicative processes and practices.

In conclusion, we will say that proposed new theoretical outlook towards
the phenomena of communicative practices seems to be heuristic for further
methodological and empirical application.

Thus, on social micro and macro levels such discrepant implications can be
revealed:
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1) False adaptive strategy of overcoming social atomism and personal iso-
lation by virtual communicative practices: connnunications in social media
generate new types of social ties: «weak social ties», as long as they don’t
further the creation of long personal relations for which a modem individual
hasn’t time and emotional energy;

2) Escapist model of «flight to communication» by means of TV media
practices, Internet communications and mobile phones;

3) Emergence of «phatic» communications keeping up social ties and in-
teractions without transfer of information, but only as a way of social sup-
port and joining;

4) Hiding or transformation of self-identity by authentication with a «sig-
nificant» person in the situations of personal and social crises by means of
Internet communications;

5) Processes of «thingification» of media and «mediation» of things;

6) Constantly «keeping in touch» by means of new communicative prac-
tices also provides to modern narcissistic person to avoid close emotional
contacts and meanwhile to satisfy a need for continuous demonstration of
self and continuous search of love from others.
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Jlnukoscbka O. P.

Kadeapa couionorii IHCTUTYTY couianibHUX HayK

OplecbKoro HaujioHanbHoro yHisepcuteTy iM. . 1. MeuHukoBa
K. 40, ®paHuy3bkuin byn., 24/26, 65058, m. Ogeca, YKpaiHa

HOBA TEOPIA TPAAULIIMHNX TA COUIANTbHUNX MEAIAMPAKTUK:
MOXX/IMBOCTI TA OBMEXXEHHA B CYUACHOMY YKPATHCbKOMY
CYCMiJ1bCTBI

Pestome

B P060Ti po3rnsafacTbCa HOBe TeOpPeTUYHE PO3YMiIHHA KOMYHIKaTUBHOT Ta Mefianpak-
TUKN AK (POHOBOT couia/ibHOT NMPaKTUKK, He pethNEKCUBHUX MOBCAKAEHHUX Mpoueayp,
AK LWIAXIB CroXXUBaHHSA 3acobiB MacoBol iHopmauil Ta yyacTi B HUX, @ TakKoX SK
KOHCTPYKTOpPiB MpuBaTHOI Ta Ny6/ivyHOI cepu. Takuii TeopeTUYHWUIi Niaxia [03BONSE
po3KpUTK ambiBaneHTHI KOMYHIKaTUBHI Ta couianibHi 3pyLUeHHSs, BUKIMKaHI rnobanisa-
L€l Ta KPM30BMMU MPOLEcamMu B CydacHi YKpaiHi. JJBo3Ha4HICTb posi coliasibHUX Me-
pexx y cyyacHOMY YKPaTHCbKOMY KOHTEKCTi MoNArae B HaCTYNMHOMY: 3 04HOro 60Ky, BOHU
MOXXYTb PO3rnsaAaTUCA K TBOPLLi HOBOIMO KOMYHIKaTWMBHOIO cepefioBuvLla, HOBOI COLi-
a/IbHOCTI, AKa CnpuUse BUSBIEHHIO 0COBMUCTOT Ta HaLioOHa/IbHOT aBTEHTUYHOCTI, a 3 iHLUO-
ro — BOHW MEPETBOPHTLCA Ha coliasibHe Mnosie iHhopMaLiiHMX BOEH, MOAITUYHUX iFop
Ta peastizauitd eKOHOMIYHUX iHTepeciB BEe/IMKMX iHTepHEeT-Kopropauiri. TakuM YMHOM,
Ha couianibHOMY MIKpPO- Ta MakKpopiBHI MOXHa BUABUTWU Taki HeBiAMOBiAHI HacnigKu:
1) xnbHa afanTmMBHa cTpaTeria rnofosiaHHA couiaslbHOro aTomismy Ta 0cobmcTol i3onauii
BipTya/IlbHUMN KOMYHIKaTUBHUMWN MNpakKTUKamMn: KOMYHiKauil B couia/ibHUX Mepexkax
CTBOPIOOTb HOBI TMNU couiasnibHUX 3B'A3KIB: «cnabki couiasibHi 3B'A3KU», OCKiNIbKU
BOHW He CMpPUSAITbL CTBOPEHHIO JOBrNX 0COOUCTUX BIHOCWUH, A5 AKUX CyyacHa NioguHa
He Mae 4vacy i eMoLiliHOT eHepril; 2) eckanicTcbKa Mofesb «NosboTy A0 KOMYHiKauii» 3a
[OMOMOrol NPakTUK TeNneBisiMnHMX Mejia, IHTeEpHeT-KOMYHiKaLii Ta MobinbHMX Tenedo-
HiB; 3) nosiBa «paTUYHUX» 3B'A3KIB, WO MIATPUMYIOTb coLiasnibHi 3B'A3KN Ta B3aemofil
6e3 nepefadi iHopmaLii, ane nuLle sK croci6 couiasibHOT NIATPUMKN Ta MPUESHAHHS;
4) npuxoByBaHHA abo TpaHcopMaLis camoifeHTUdIKauil WISAXoM caMOBU3HAYeHHS 3i
«3HauyLLL0» 0COBUCTICTIO B CUTyaLigX 0COOUCTICHUX Ta couiasibHUX KpU3 yepes3 3aco-
61 iHTepHeT-KOMYHiKaLil; 5) npouecn «pedoBm3ayii» 3acobiB mMacoBoi iHopmauii Ta
«mefiaTm3ais» pedveit; 6) MOCTIMHO «NiATPUMYBaHUA 3B'A30K» 3a A0MOMOIOK HOBUX
KOMYHIKaTUBHMX MPaKTUK TaKoX HaJae Cy4vacHil HapuVCWYHIN NOANHI MOX/INBICTb
YHUKHYTU 6/IN3bKUX EMOLIAHMX KOHTaKTIiB i, TMM 4acoMm, 3a40BO/IbHUTU MOTpeby mno-
CTIMHOT AeMOHCTpay,il camocBigoMOCTi Ta 6e3MepepBHOro NOLLYKY 1H060BiI 3 60KY iHLIMX.

Krno4yoBi cnoBa: KOMYHIKaTMBHI MpakKTUKW, cnabki couiasibHi 3B'A3KK, couiasibHI
Meaia, (hakTUYHa KOMYHiKaLlis, «BTeda [0 KOMYHiKaLiT».
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Kahegpa coumnonormm VHCTUTyTa coUmMasibHbIX HayK

OfeccKoro HauuoHaslbHOro yHmsepcuteTta nm. . . MeuyHukoBa
K. 40, ®dpaHuyscknii 6yn., 24/26, r. Ogecca, 65058, YkpanHa

HOBAA TEOPUA TPAOVNUMOHHbBIX N COUMASNTbHBIX
MEONAMPAKTUNK: BOSMOXXHOCTWN N1 OrPAHNYEHNA
B COBPEMEHHOM YKPAVHCKOM OBLLUECTBE

Pestome

B CTaTbe paccMaTpuBaeTcs HOBOE TeOpeTMYeckoe MOHUMaHWe KOMMYHWKAaTUBHbIX
N MeOUNHbIX MPaKTUK KakK (DOHOBbIX COLMasIbHbIX MPaKTUK, HepedIeKCUBHbIX MOBCe-
[OHEBHbIX Mpoueayp, cnoco6oB WCMO0/1b30BaHUSA CPeACTB MacCoBOW WMHoOpMauun 1 yya-
CTUA B HUX, a TakXe KaK KOHCTPYKTOPOB 4acTHOW W 06LLeCTBEHHOWM cdepbl. Takoi
TEOPETMYECKNI MOAX0L MO3BONSAET pacKpbiBaTb aMbuBas/ileHTHble KOMMYHUKATUBHbIE Y
coumanbHble CABUTW, BbI3BaHHbIE [106a/IM3aUNOHHBIMU U KPU3UCHLIMK MpoLieccamm
B COBPEMEHHON YKpawHe. HeogHo3HayHas pofib COLMasIbHbIX Meaua B CEerofHsILLIHEM
YKPaMHCKOM KOHTEKCTe 3aK/ilouyaeTcs B C/efyHoLemM: C O4HOM CTOPOHbI, X MOXXHO pac-
cMaTpmBaTb KaK co3AaTesieil HOBOM KOMMYHUKAaTUBHOW cpefbl, HOBOW COLMAnbHOM 06LL-
HOCTW, KOTOpasi CrnocobecTBYeT YCTAHOB/IEHWUIO SINYHOW M HALMOHa/IbHON NAEHTUYHOCTM,
a C Apyroi — OHW MpeBpallaloTcs B COLMaibHOE Mosie MHAOPMAaLUWNOHHBLIX BOWH, MO-
NINTUYECKNX UTP N peasi3aumy 3KOHOMUYECKUX WMHTEPECOB KPYMHbIX WMHTEPHeT-Kop-
nopauuin. TakMMm 06pasoM, Ha COLMasIbHOM MWKPO- M MakpOypOBHE MOXXHO BbISIBUTb
Takne HeCOOTBeTCTBYHOLLME MocieAcTBMA: 1) nokHas aganTuBHasA cTpaTtervsi npeogo-
NeHns1 CouMasibHOro atoMmM3Ma W JIMYHOM M301SUMM NOCPeACcTBOM BUMPTYasibHbIX KOM-
MYHWUKATMBHbIX MPaKTUK: KOMMYHUWKaUUW B COUMASIbHBIX CeTAX MOPOXAAlT HOBble
TUMbI COLManbHbIX CBA3El: «cnabble counanbHble CBA3M», MOCKO/IbKY OHM He Cnocob-
CTBYIOT CO34@HWI0 [/INTE/bHbBIX JIMYHBIX OTHOLUEHWIA, A/19 KOTOPbIX COBPEMEHHbIN Ye-
NOBEK He MMeeT BpPeMEHM W 3IMOLMOHa/IbHOM 3Hepruum; 2) ackanucrtckas mogesnb «ber-
CTBa B KOMMYHWKAaLMIO» C MOMOLLbIO TE/IEBU3UNOHHbIX CPeACTB MaccoBOW MHopmaLmu,
WHTEPHET-KOMMYHMKaLMA N MO6UMbHbBIX TenedoHoB; 3) mMosiB/eHWe «(aTUyYecKnx»
KOMMYHUKaUWUi, Noafep>XMBatoLMX couvanbHble CBA3W U B3auMOAelicTBMs 6e3 nepe-
Jayn MHdopmaumn, HO TO/IbKO Kak Crocob coumasibHOM NoAAep>XKN 1 NPUCOEAUNHEHNS;
4) ckpblTMe MM TpaHcdopMauusa camougeHTUdUKaumm nyTem camoonpefeneHns co
«3HAUYUMbIM» YE/IOBEKOM B CUTYaLUSIX JIMHYHOIO U COLMAsIbHOr0 KPU3MCOB MOCPELCTBOM
WHTEPHET-KOMMYHMKaLMIA; 5) NPoLECcChl «OBELLECTB/IEHUSA» MeAMAH «Meanaunmny» Bellel;
6) MOCTOSIHHOe «MoAfep>KaHWe CBSA3W» MOCPeACTBOM HOBbIX KOMMYHWKATMBHbIX Mpak-
TUK TakXXe npefocTaB/sieT COBPEMEHHOMY HapLMCCMUYECKOMY Yes10BEKY BO3MOXXHOCTb
n3beratb 6/IM3KMX 3MOLNOHA/IbHBIX KOHTAKTOB M TeM BpeMeHeM YA0BNeTBOPATL NOTPe6-
HOCTb B HErpepbIBHOW AeMOHCTpauumn cebss M HenpepbiBHOM MOUCKe /1106BU 0T ApPYrux.

KnwoueBble c/10Ba: KOMMYHUKATUBHbIE MPaKTUKN, cnabble counasibHble CBA3N, cCoUn-
a/lbHble Meaua, CbaTI/IHeCKaFl KOMMYHUKal W, «6ercTeo B KOMMYHUKaL No».
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